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CHAPTER I 



PROBLEM 



Introduction- to the P^blem 



ip recent years public confidence in the major American InSti- 
• . \ ] ^- : ' h - . 

tutions has been eroding. .Resur^ing political, ^bcjal, economic and 

' * / ' 1 ' i ' " / 

environmental factors have' been ^instrumental in much- of.the publ ic's • 



attitud^, but the major institutions, governmen^,^ business and Vabor 
niUst, Shoulder 4TK)st of^j;h€^esponsibil ity for tf/is erosian process. 



7 



/ 



Ten' years ago, 55 percent^of the American pubttc %xf)ressed con 



fi/^ence ^n^^the^ination's^busin6ss leaders .'^ T^day this figure stands at 



io percent.* Irving S. Shapiro, ''of the DuPoht Company, said that: 

Leaders in almost" e^ry ffeld--including business--have fallen 
into a habit of thinfeitig of piHJlic opinion. as' something to be 
molded and manipulated for their om purposes. 'They do not tell 
the truth: they tell a carefully varpished version of the truth-^- 
* designeb to produce a- predetermined result.^:*' % ^ 

Merrill. J. Baiemaihr^, Dean of the Graduate School of Managoijent 

and College of BusinesiNi^t Brigham Young University,- 'has provided an 

insjght into why he' believes business, ^'government, and other fhsftttf^ 

tions are in trouble.^ ' , ' * 

The "major cause of in/lation .has not. been the oil prite increases 
. levied on the world*s economies by Ith* ^Prganizatlon of Petroleum 
Exporting Countries (OPECj; nor the agricuHural shortages brought 
.about by changes in wefatheW'^at-teirns. These Vactors must:^e in-''* 
cludeti inany analysis of* recent ihfVation\ tjut they are not the 
^ major causes. 'Government^spending is the culprit. 3 ^ '* 

John W. Hill,*o'f HilTi Knowlton Corporatioa, suggests that a" 

lack of knowledge about Ifusiness is one -of the: major concerns. 



Early, in my career in public relations, one of the big problems was ' * 
• that the people, according to the' polls. of the time, thought busi- 
. ness profits, ^after all charges, were 25 percent of sales. The ♦ 

actual figure was close to 5 percent. After AO^ears of ha rd^ work 
^ ,by many dedicated oVgariizab'ons', people nojonger think t'hat profits 

are 25. percent. They thin^ they are 28 percent. \ .and the real 

figure .is frill around 5 percent^^ ' / 

^ In a^ Newsweek survey^ f,525 indjviduals were'polled concei^ning 
their trust in. leaders of various organizations. Only seven percent of 
fhose surveyed expressed a gr<eat deal of trust in labor leader^. ' This' 



1 ow -1 eve*Kof trust in labor leaders, may be a rfeason why the majority of 

• • • • . " ' • ' * * 6 

college students fayored greater governmental restrictions on, Tabor. 

'Government and its institutions are also jn aJ^precariouS position with- 

regard to^the ^publ ic image: 

In ^960, according to pqllsters, 17 percent of Americans, believed 
government to be run by 'a.fewt)ig interests looking QXJt for them- 
selves. Since then, that percentage has n\pre than tri'pled. Fifty- 
*.thVee percent of the people believe American .government is nof r'un ; 
in\he public interest. 7 • . ' 

^ Since, all meuof insti.tutibns in our society have come ''in for 

some criticfsin it seemed appropriate tbat a study be cOjiducted to deterr 

^Tf1rl^ if the people w'ithin the stateM Utah held the same beliefs as • 

^ those surveyed oh national level. , ' . , * 

JStatemegVof the Problem ^ ' \ 
The liurpose'of. this research project was to determine the-per- 
dfCptions and attitudes of various grou(5s' of individuals In Utah 'concern - 

y\ng American busii^ess, government, labor, the' free -enterprise system and 

\ ^ ■ ^ ^ ■ 

'other selected institutipns in pHr society. The recent' history |f the , 

United States has been dotted^ with scaflidal inTffovernment, jjusiness and 

labor, 'the American people have, "to some degree, lost confidence H^n 

many of the institutions- which have been instrumental in. making the 

• ' "f ■ • • • ; . - . 

rUtiited States-the best model of freedom in. the world today. The Watergate 



scandal, the Kofe^n kickback situation, bribes, on the part of some large 
corporations, deceptive advertis^ing and marlceting practices Seem to be 
manifestations of deep-seated problems within our soci.ety. , ^ 

'This research project, was designed to dfetermine the attitudes 
and perceptions 6f four groups of Utah citizens concerning var.ious 
topics. The four groups included .in the study w^re: (1) students, 
enrolled in Utal^^high school distributive education programs*; "(2) 
students enrolled' in introductory <erccounting courses in- post-seconjdary 
institutions in Utah; (3) business personnel from selec^d bi^sinesses in 
Utah; and (4) representatives of the private citizen sector 'of society. ^ 

* The various groups were compared with ong another on various 
jteniS'-and also 'compared within their own groups on certain'demographic. • 
variables. . • ' ^ ' 

Hypotheses • V" 

The fol"l owing ^operational hypotheses were assumed for each of 
the four groups selected: , ' , . .j^* 

There is.no significant diffejpence at the\05 level of ^ 
j 'confidence among any of .the ^l?^cted.<iemographic variables'^ 
•* - on t^e^image companies project to society. ^ 

• 2.. There iV na significant difference at:^^the .05 leveT of 

confidence/among any of the selected demographic variables 
■ . concerning the value of profits in our free 'enterprise 

system. ^ . : . ^ . 

3. There is no significant difference at the .05 leve;3 of confi-' 
1 detice among any of th€ selected demographic variables -concern 
irig the size and perce"ived effectiveness of the business 



organization. " , ^ 



•4 



4. T^re ls no significant difference at the .05 level of ' ^ 
;• confidence among any of the selected demographic vat^iableS 

.concerning who i's best able to achieve the*goals of a free 
market- econdlny. • ' ' ' , , r 

5. There is no significaftit difference at the .05 level' Of confi- 



it 



dence' amdn'g any of the sel-ected dei^graphic var^ables/ars* tO/ ' 
the opportunities of being employed in the ^busifee^ sector.. 
6; .There^ is no significant difference at the .05r;ievel of confi- * 
dence amortg'^any of the selected demographu/variables con- 
cerninq the perception that consumer's h^fve tOwah;d the'^busi-/' 
he^s community. 

■7. There is-.Hpo Xign'if icant difference at the .05- "level of eonfi- 
dence among'.'arty of the selected dentographic- variables con*. 



,t> 



•Cerni-ng haw 'they view bus^esses' aj§^empt to. p-rovid^^equa'J-. ' 
opportunity for all wo/kers) •* »^ 



fhere 4s "rw signif^icaht diffferetic-e at%he .105. ^veT |&f copfi-- 
t dence -among -any of the^'sel'ecUd di^oaraphiV var jl^lef as iPx V 

the percep)^on they Ijaye conceYning upons^* contcibuticujs, 

-to our s^iiety. - 3" 



ERIC . , . 



9. TheVeMs rto sig^ifii^^nt ^ff£renc*,at t,he .05 leylfil Q,f^com-ffi - . 
;l^ce among an/"^ the /^e^ed dejriographic^yariable^con^'j ' - ^ ' ^ 



cernjng their atti£ud,^owat| the/soc'i^ r:^pons^bil i^^r o^f f*- _ £ 
usiness. . ■ ' ^ ^' • F . ^-^ j ^ 

« ' Significance of Study V- | -V J 1, 

At present there seemfir.o be;.a multip^ci^ of^ti^des and ' ' 
perceptio-ns"concerning the 'inf5uendfi\hat..^us-i^ss, go^^nment,- labor, ..-J 



and other, institutions have^in influencing the quality 0/ life in tfie 

** Uniited StVtes; People's 'perceptions of'the efffecttveness of these ; 
(•• • - • ■ ■ . ■ .' • <^ 

institutions have* begn seriously chall.ejiged in, recent years, if indeed, 

a pessini^jtic' atti>tude prevails among the various groups surveyed, there 

.c- 'is a need for change if 'confidence is to be restored -iji the -concept of 

'^^free- enterprise and the* institutions around which it is centered. 

' • ■ ■ , ^ ■ '". - "5 ' 

^ - ' Th'e 'results of this research coul4 help Brigham Young Univer- 

sity, the Gradu&te School of" Management. and the College of Business, the 

• > Department of«Business Education and Delta Pi Epsi-lon byiTd changes into 

curriculum, institute special progcams to emphasize more.fami 1 larity 

with our economic' system, and to provide realistic 'data for the various 

institutions studied so they may recognize. the dilemma and fac-6.^the 

Z .r«e^lities of a need for change".. The possibilities for solving these 

problems are unlimited if enough priority' can be assigned to the need. 

/ ■ If, as some previgus research has indicated, there are percfeived 

failings in various Wstitutions'ir^America, then Brigham Young Univer- 

'sity with its unique ciraiimstanees^ could be one of the first to^gin to 

make significant changes in the eaucation^l prowess and objectives. ' 

■k' Invalua])le aid and assistance could be, prrovided' to other institutions of 

' American life to help them respond adequately to.'the needs., of the future 

^\ In addition, the-J;eacher education pro'gram in Business Education 

./ .at Br.igham Young University -could use the resiilts of the research in 

assisting high school teachers thrpughodi the state in determining which 

concepts need mor^-emphasis in the publ icschools.. Jf in fact, the 



problem is one of education, business and distributive education pror^ 
grafs could, serve as futuVe laboratories to detenmjne if eclucators' and 



other, institutions can'aggre'ssiveTV provide the leadership needed to ' 
•jmproye tl^e'^economic education of t^e citizenry^ ^ 

. The 121, Items in'the questionnaire/opinionnaire inclucfe many • 
item^fSirtTlfh examjne the attii:udes oiF the respondent with regard to the. ■ 
"sotiety inVwhich they liv4f The instrument also reflects some^ of the 
basic economic knowledge th^t is pertinent -^to an informed citfzen. . 
UrKgnfornjed'or misinformed, people has 'got be a concern to all who have- 
work^ so hard to preserve the American way' of life. 

Delimitations of the btudy 
This data was' gathered during September, 1976 to Apf il , 1977. 
The suT-vey consisted of four randomly .sel.ected groups' as follows: 

(1) students enrolled in high school distributive education -programs; - 

(2) students enrolled in introductory. accounting courses* in post-secon- 
"^^darv institutions in Utah; (3) business personnel from selected busi- 

ne.sses'in Utah;' and (4) representatives of the private citizen sectof of 
society. ^ . - • ^ ^' - ' ^ - 

, . ^Umitation^ ' > ^ 
The following were recognized as limitations of the study; 
, however, the assumption was made that these limitations waul d not affect 
the validity and reliability of the study: ■ 

1.' Perceptions are difficult to verify and therefore ^he're- 
' ' . Tponses given ^» persons involA/ed in' the study will be 
/' - ■ aceiepted without an attempt to question^ the circumstances 
'•■g 'of the respondent. ' . . . *♦ .. ■ 

* 2. .Specific socia-l, political ,>aiid;ecdnomtjc events occurring.— 
•during the peripd of sampling. - , ' - _ , . 



3.. The extent to which the ,instnuctions for filling out the - 
quest'ibnnaire/dpinionnaire were .followed correctly by the - 
participants."^ - ' ^ ' ^ 
4.,' iRdivi-duals often fail to complete the data, on questionnaire/ 
*- opiniqnnafresj. No reason is known to suspect that the • 

failure to complete the instrument make %he responses of ^' 

. J. ' ' 

these individuals less valid thlm those of the persons who 
completed all/of 'the questiannaire/opinionrvaif'e/ 
5. The statistical inferences were made to, hypothetical i)opula- 
tions* similar to the qniverse from which* the. samples were 
drawn. 



Defi nition of Terms 
/ 



• The following terms' are defined to help the reader while review- 

ing 'this study: , - • ' • 

^ ^ Atti'tude . A^mental position with regard to a fact or sta\e. ■ ' 
Business Personnels Individuals'* employed in distribution occu-r 
pations. ^Applied to^any person from,. entry-level employees ^fe managers 
or owners of the businesses. • 

' D istributive education . The high school program of instruction 

a j 

which is designed to prepare students for initial entry-level jobs in ^ 
marketing'; including retai-ling, wholesaling, and servicie^ occupation^. 

Perception ; An insight, awareness of an environment,' or intui- 
tion derived through the physicfiKand mental senses'. ^ 

i Private citizen . ^ Individuals from the private "sector of the ^ 
econoffiy, i%ludl1^ parents, housewives, 'and- others owning or rentfng 
homes or apartments in the communities covered in the survey.. 



Organization of the Study 
The remainder *of this Study is organized as follows^- (1) Ctiaprter 
il preseYits a review of the related literature and'researchv (2) • ChSpter 
III presents' the research methods and prOcedu^res which were followed ih 
the study;- (3) Chaptef IV contains tlie findings of tiie study; and (4)' 
Chapter V presents* the summary, conclusions*, ajrid recommendations, of tlie 
study^ ' , . . * ' . ' 




J 



' , CHAPTER II 
REVIEW '.OF LITERATURE 



Introduction 




. \ ^ The.purpd&e of this chapter was to surranarize literature directly 
related to tht-s study. This chapter -has been organized into the fallow-^ 
ing '^ectioiis: (1) Tnt reduction; (2) Image of* Business; (3)^Image ofy 
Labor; (4) Image of^^oVernment; (5) Government vs. Business; (6| Social 
R^ponsibility;' (7):&Consumerism; (sj/Hrofits; and (9) Solutions f^r 
Impfoving the Image /f Business.^ . ' * . 

Since the r/d 1960*s, fator^ble public opinion towards the ^ 
nationXs major ^institutions has been declining.' Business, labor, and ' 
governmeW--ir>sjntutions which at one time enjoyed a high level of 
public confidence- -now find themselves distrusted by the public they 



serve. 

A majori^of the public today could not say it felt "a 
; great deal of confidence" in the leaders of a'siagle insti- , 
^ ,tut-ion. Yet sevWi years ago, in 1966, majorities of. the 

people expressed strong confidence in- the men running half* » ; 

of the same institutions. ^ • ^ 

* W. A.^ Wright^ commencing on the general- loss of confidence in 

• I ' . ' ' ^ ^ ' 

the nation's^ institutions, singles out business inf particular:' 

ten .years ago, 55 percent of the Anierican public express*ed . 
confidence in the nation ^s business leaders^ TodSJ^ this fig-* 
ure stands at 20 percent. 9> ^ 
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Image, of Busfn^ss * ' ' - . • . 

Major survey organizations also show tlja^' business has a poor 



image: 



A pol.l last Decemb'er. (1975)' tjy- Opinion Research Corporation' ' 
iifidicated that "large companies" rank "below most other^. major . 
'institutions in our society in terms of public trust and con- 
fidence. "10 . . . ■ ' ■ '. 

In tv^o separate .polls' conducted by the Gallup orgatliza'tion^ 
business 1^'ders *received poor ratings. Of the university students 
questioned, only 20 percent rate(d business executives as having high 



ethicat standards. In a second survey, -which invowed pftcsons .18 years 

and older, only 6 perceri| had a great (^eal of trustSin heads'^ corpora- 

\. 12* ■ ' ' ■ 

tions. , - • ^ V \ 

■ ' ■ 't\ , • . ^ 

la a 1976 nationwide U.S. News and World Rglpprt survey, the 

public expressed views on business ethics and inflatipn; . Eighty .percent 

^- of -the respondents said that "overseas payoffs -and po^iAic^l handouts 

^ are widespread!" Seventy-two percent.blamed U.S. oil ycomp^es »for the. 

high price of gasoline, ,and„69 percent believed that "oil Gompanies 

..^ifiooperate too much with" 'each dth^r.-.V ^ • . - • _ 

, • .Thomas A. Murphy, Chai'nnan of General Motors Corporation was - 

quoted as saying:- . •, ■ ' 

' ■ \ A recent poll indicates' that four out o"^ ten adul-^ Miericans 
r believe that big corporations are abbve the law and can. get away 

with just about anytKing. More than haff believe thai; big c.orpo- • 
f rations got to bd big" by manipulating the mafket in some unfair 

way, and'this majorTty thinks big coriJorations .Should be regulated 
V more. tightly. ' , . ^ - ■ . 

J then, there is. the matter of our credibility; .we are simply 

. ' n.ot being believed.) Credibility requires that we- in bus'iness 

should not ignore Or excuse demonstrated /instances of question^, ' 
■ able.practices 5Uch as mis'leading warranties.'!^ 
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W. M'. Blumenthal, former chief execMtive of the Bendix" Corporatii 

and recent appointee to Prestdent Carter's Cabinet", ^aid, . . , 

Th^e -public opinion polls cqntinue to show that the proportion 
of the public which takes a critical or hostile view of business 
is growfng--and this has-caused, and should cause, alarm within 
2 . • . . [the] business community J5 . , 

' Another business executive, Irving Shapiro,, Vice Presid6nt^of * 

the DuPont Company, expressed a similar xoRcemf' • 

There is today a mood of j:ynicisr*and distrust of business, and 
especi-ally big business. I believe the mood is socially as well as 
economically destructive. If continued, its net effect will.be 
to drive business and society so far apart that we will no lohger 
\ be ablej'to' cooperate in addressing crucial questions about the 

future.' 6 ' • • . ' 

r 

That this fiew is widespread among business leaders is indicated 

by a survey of chief executive officers throughout the United States: 

*^The o.verwhelming^v^concern of the chief executives surveyed is t+ie 
growing distrust of Dusiness on the part of the general public. One 
hundred and' seven, of the 1^85 eEO*s [Chief Executive 'Off icers] cited 
this as a key problem. 17 - . \ 

Unless something is*done to change this distrust, the puWic 
confidence in business for the next'few years. may not improve.'^^ 

Ten years a'go, 55 percent of the adult population had a great - 
deal of confidence in majtfr companies- -now only 16 percentrfeel that 
way. ; ^ > • 

- However, some people believe that^ll businesse's are.not as Bad 

as opinion polls seem to .indicate. Frederick A. Collins, P_resi<lent of 

.... ' ' . O " ' - ^ ' ' • 

the Sperry and^ Hutchinson Company, said: ' ^ ^ 

Let us not forget that 495 of the Fortune 500' companies did 
not bribe foreign &buntries, that thousands of companies did 
not make illegal political ^contr^t^utions^ Arid that thousands of 
companies did not attempt .^^o interfere in the internal^ affairs'^ 
of cy\e*. That's*kind of Ifke bringing you the news €nat thou- 
>sands^of planes^ landed safely yesterday. However? that news is 
worth recognizing eyery once in awhile. ^0' ' . / ^ 
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- - Tew chief executives interviewed by the Conference Board . 

shared si miW views. They said that "only a "small percent'Sge of busi- 
• nesses 3rra wrongdoers, -but these, in the words of one executijve, '\tar 
■ ' ^ a,ll business'." Other individuals recognize valuable contributions of 
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business in- the areas of employment, ohaHty, and education. ' 

. News poTls in 1977 are suggesting t ha t "pe^ b^ s^^^me change is ' ^ 

beginning to take place, if not, the coming years may presey)t|a dil.emma ^ 

for the American enterprise system. * . > ^ « 

Public confidence in .American ^business appears 'to be on a 
steady course upward among the nation *s 'consumers ^. . . • As 
one^xample, the 11,707 househoW heads polled in t^is survey 
/f ' put the primary, blame for price rises during the pastVive years - • 

- on Government and l^bqr unions much more than on bu^n^s and 
industry. . / / 

1 _ * An^rican free enterprise system has always Kad honesty and 

integrity as .philosophical underpinnings. Should this system become 
r - ^ subject to^widespread dishonesty, the United Stfeilfes^WTll have^a- ^ - 

^1 • * • difficult time surviving theacoming yeair^.^^ ' \ . • . \ 

. - Who then is responsiUle ;for the current poor image j)/ basiness? 

f . . • Thomas A. M*phy, Chairman of the GehQjraT Motors Corporation, comments:' 

y^'f\ No one believes that busineft is blameless in.jevfry re$pect. for , , - . 

. ' ^ us to try to make it seem blamfeless' suggests that we can* no longer ^ ' \ 

distinguish between what is right and fg'ir and honest and what ds , * 
4't not. 2^ * . . 

. ^ • • And: * ^ , ' • . . ^ V. * v * . 

J ' ' All the fault for an alienated public does not lie elsewhere:- ' , . 

f much of iMies' in the business community itself, §nd^ perhaps tn ^ ^ 

' ' our own organizations. Rather. than attempt moice public education, • 

j business, should strive for greater product quality and improved , 

I *' service, and at least equal care and attention to the indivi<iua1* , . 

customer. Let us admit when we^are wrong—and correct our mistakes, ' .^f > 

^ promptly and fully. 26 • ^ / ^ '^\u . 

- . ' • A major corporation executive said that, mi strust is a -cormunicBtions 

• . . • € ^ ' . ' ^• 
problems-business, is not presenting its stSryin terms that the public 

^ - \ ' 27 ^ ^ ' ^ • ^ ' • 

^can undercstand. 




)ther businessmen feel that some businesses^ are' deliberately 

trying, t^ deceive the'public. As one businessman 'saidi- . • v ^ 

saders in almost: every field- inclO^cing busine^s--ha've fallen ^ 
into i habit'of thinking of public opini^on as something to be molded 
and' manipulated for" their c^wn purposes. . They, do not, tell the truth; 
' they^tell a carefully varnished version of the trLith--designed to 
prpduc| a predetermined result. ^- / - ^ 

.Still othens think that I the recent recession is the cause. 

, Image of Labor 
'** ' . * 

•Business reacts tp. its critics in several ways. ^Labor, they- ' 

say, is,.partly responsible. One factory mana^r put it t'his way— "Labor 

, 4 

unions are pricing our country completely o\ji of . r^ch of the iiverage 
individual ."^^ ' . . . 

V When asked which of the maj.or institutions^ is mostly .to blame 

for inflation, 65 percept of the 5,448 respondents to th^nationwide 

» ■ , 31 

U. S. News and World Rep'ort survey bl^med^labor, 

. . • . ■ • ^ ' / ' — ^ 

. Another news magazine,' Newsweek , surveyed 1,525 individuals con- 

/-^erning their trust in leaders of major*brganizations* Only 7 perfcent 

expressed a .gr&at deal, of trust in labor"' eaclers. ' . 

This low level^of trust may be a reasort why a majority of col- 

lege stude.nts favored- greater , governmental restrictions on labor. 

However, the publ ic*9^image of organized labor is unclear. . <»Reseayrch has 

revealed very little concerning tliS^general attitude towards labor. / 



Image of Government ^ , 



When asked to rate' various organizations on- their honesty,* 
dependability, and integrity, only 12 percent, of the American pecxple ^ 

jgave the White House a hijgh^rating. The ^Senate received 9 percent, the" 
House of Representatives 'received 7 percent, anS politicians ijl^eneral- 

/recei ved only J perceMt/ 



• 14 • - ..-• 

• Confidence in 'government sefe'ms to have grown'worse instead of 
better: ' ^ , ^ - 

In 196.0,. according to pollsters, 17 percept of Americans 
beli-ev^d government to be "rlin by a few big i.rvteriests. looking 
out fot themselves." S'ince then, that.percentage has more than 

s tripled. Fifty-three parcent of the people believe American \ 

* government is" not run in the. publ'ic interest. 35 ^ 
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' This mistrusris also, reflected in the pubjic^s view of political 
candidates^. Only ^Q percent of th^Amerlcan peppfe; s^ty, candidates 
today are better tlian 10 yearjs ago. ' Twenty-sev^n percent )^ay they are 

36 ' . . ^ ^ 

worse. V . • 

. ' In the eyes of the public, -government^eems to have as difficult ' 
' a time getting things d»ne as they hav^e .in attracting) ga()d candidates, 
mo portion of the gayernment at any level ijs able to muster a high v 

• degree of co'nfidenc-e in fheiij ^"abil^ty to. get things done,'* Local - 

• government received the highest^rating in this categcfry and it was only 

37 . •' 

^ 11 percent. ... ] \ < ■ ^ • . . ' 

'\y This feeling is illustrated in- a study of American opinion for 

U. S. Ne ws aod World Report . Individuals were asked: 

^ : : ■ ■' • 

* .Wha't would happen to costs if-governijjent'. ran the railroads, . 

airlines and buses? Most household heads (73%) say. the costs 
would go-up— nearly one-third pu^ the increase at" ,25^ or more. 

- Escalating costs lea(^ tQ inflati oh— another area where t^ust in'' 

qpvernment ifi weak. Sij(ty-nine percent -Of tft^ people blame government-.^. 

y' ' 39 ' ' ■ • ' ° ' • 

deficit spending 'for rising inflation. .: ' , . 

/t' Merrill 3.:Bateman, Dean of the Graduate. Scliool of Management/ - 

VCollege of BusTness at Brigham' Young University , als»^oncursi He says: 

The' major cause of inflation has.°riot been the\oiT price -j 
. 1 increases levied on the woV-ld-'s |conomi-es by. the Organization I 
' ■ ' of Petroleum Exporting CoufTtri^s (OPEC), nor the agriculturrP . ; 
shortages brought about "iy changes in%weather- patterns . (These ^ 
, factors must be included in anyr analysis of recent inflapon, " ^ 
but they are not the major causes. -Government spending ^is^ the 

- -culprit. 40- ' " / ' ■ - - ' 
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Government,, it -seems, has fared about. as well as businessman ( 
presentiag an image to the-bublic. Both its spending programs. and its 
groving^umber of regQlatory agencies have triggered increasing criticism 
from th^ privcite^nd pmblic secto'rs. 



Government vs. Business ^ 
One' erf tKe-, bas-ic liberties' for which the American .colonies ^ * 
; fought was the freedpm to develop without onerous governmental restraints 

' . Private enterprise, said Thonias Jefferson, is the foundation of ^ 

41 • • 

-American prosperityr" . - ^ . ^ 

But according to toda^y^s businessmen, private enterprise i^ 

■ being usurped by governmental -regulation: ^ ' . ^ ^ 

'Free Enterprise has all but fafl^ to the wayside- due to 
■ Governm^h'r controls and labor demands V'.said the gfe^ieral manager 
of^a jretail f6'od stoire.42 " . ' 

/^Government is choking me to deat|i with taxes and sales taxes 
" and more." complained one wf)olesaler»43 • .. - ' ■ ,- 

/ 'Get government^ut of business and let our free enterprise 
/ system work, or we will- soon .have ~25-percent of the people sup- 
/ porting 75 percent bf^the' nation, ' added the head of a service 
^ business. 44 ^ • ■ a ^. 

~v " In a '"three-bl ock section of/the Miami Beach shbpping cMs4:rict, .. 
'-seven stores are 5(Jing out of business or already have' closed. 
Explains the owner^o'f a dress shop. the nei ghborhood,' Jw*th 
r wage's and taxes so high, the small -business person d»esn[t,^ave 
a chance;.'4§|^ - • . - ; 

■ . ■ ■ ' ' '■■ .-^ ' . • ' * 

Businessmen feel that government regulati'on not only- reduces 

, . ■■ ' j» 

their profits" but intwduces ineff^iencies. that the consumer has -to pay 

-for. ^ . . ^ • 

• • As -OQe businessman puts it: r it is' the-'consumer who ^ ' 

, pays for exc'essive- r^gul^.ti'oh; in high prices, higher taxes ^d 



'reduced choice in the marketplace. . • -f- 



. .Paul Harvey ^al so -expressed h.is d-psappointment in improper govern- 

ment regiilatipn.. for thg past 40 years most products haVe increased in - 

price by at jeast 300 per'fcont, but the^ price of gasoline has, remained / 

under a dollar. He comments: • " ' . ' - " 

• ^ Yet thQ United States Congress which shoTjild*be revyarding . ^ 
the petroleum in.dustry.fbr the innovative practices that have.-^ ' 
contributed less to inflation than any. other commodity--instead' 
: ^ 'has J)een punishing the industry with restraints, tax disallowance 
and threats of' dismemberment. . ' ' ' 

\ And so at the time when 'Congress should have been doing every- 
^ tKing^possible^to expand -oil industry exploration a(fd. development . 
''it has instead passed .legislation which tends to TiiscDurage both.^^ . 

,\. . Another businessman warns consumers that: 

Every <tew^and ragulation infringing on the free market, how- 
" ever wel 1 onterltioned, represents one less option in our store 
* • of personal freedoms. 5.9 ^ ' ' 

A refcent corporate annual report commented:- 



. / 'It-is evident that^overnment regulation sometimes defeats 
^ - it's 'own purpose and pft^ requires- unproductive "investment with7 
out corresponding benefit tp the public. '50 

" M^ny businessmeh' feel that if the trend of government intervention 
Continues, our' capital istic society^'wii 1 inevitably.be iteplaced by a 
centrally-planned economy. - * — ^, 



In particular, regulatory agencies^Jiave^ bee?i;^accused of *inter- 

vening in cprporate affairs and hjaimpering' prod|jction^ A Conference ■ 

Boar*d -survey recently reveal edj/^ 

J — r-AlfflMt a quarter of the chief executiveis surveyed make special 
' /-mention of what they v^'ew as ever-increasing government regulation ^ 
of their industries^ and their companies. Using ex'pressionsTangfng ' 
from '^overregulatioh*' to "cancerlike" and "octopus," they complain 
about excessiv^e government regulation in areas suchjis pollutjqn 
abatement, safety and health, equal employment rights, financial 
repQr£lng and consumer protection. 52 



In a similar Conference Board poM, business managers complained ' 

about National *Ubor ftel^tions Board (NLRB), Security and Exchange - 
• • • 
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Commission (SEC), and Occupational Safety and Health Administration 

• • 53 \ 

(OSHA) ^regulations. « . •\ ' 

^ ' ' ■ V ' ■ 

Hugh Tuttle, a ^ tanner from Dover, New Hampshire', says, tj^if all 
these 'sa;^ety regulations are put into effect,' fsfmily-type operatVt)fis 
like mine cannot survive, because they. cannot afford the new equipment. 
WeMF'be all safety and no operation." And there ai^e other eommfents 
like; "i have an undying ha'tred for bureaucracy. I havjt to fijl out 
records for three Government ageficies, and I don't think they read .90 
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percent of^ J t." . . ^ ' - 

A classic fexampl^of counterproductive^regulatioh is tllusWated 

by Ahmco Steel Corporation: " 

'* V 

r ^Complaining that it js getting ^progressively harder for business 
*..tC do*its job in the face of increasing, government interference, ' ^ 

'Armco Steel Corp. cites examples of how some edicts out of Washington 

^fly in the face of corrpon sense.' 

, -For example, to clean up a piece of major equipment which govern- 

ment inspectors, said was emitting visible iron^oxide dust,, Armco 
installed special scrubbing equipment. The scrubber captured 21.2 
pounds of dust hourly. The 1975 annual report tells what happened: 

^' 'But the scrubben is run by a 1 ,020-housepower electric i^tfer. 

Producing that powet* al the electric utility's plant spews out 23 
pounds an. hour of sulfur and nttfbgen ocides and other 'gas6ou5 pol- 
lution. Stf^ even though the power plant- is meeting government r$gy- 
lations. o;i^,visible emissions, the air is actually '1.8 pounds dirtier, 
, ever34<^our, because y/e cleahe'd up. ! ^5 ^ 

One' survey seems to support the feelings of the businessmen. 

The U. S. News and World Report survey of American opinion found that: 

Regarding bi4reaucratic controls, 66 percent.^said the more Gov'ern- 
' ment ^eg^lati6n there is, the less efficiently compan4es can operate. 
^ They agif^ed averwhelmingly , bx 72 percent,, that competition is 
better than Sovernment regulation to make s^re the public -gets what 
' ^ it pays for. 5' / 

^ "* ' ' • 

• ' .Specifically, effects, of the ^regulatoi^y agencies^ can be seerr iVi 

recent proposals to break up the major oil companies and to bring anti^ 

• • \ * *i 



trust suits against some ntajor companies liJce International Business . 

Machines/^^ ' • * \ ^ 

. But Gaverniuent .alone canntft bfe blamed for .these^ actions; Govern- 

ment is^Sn outlet ^o.f the public. ^Thomas' A- Murphy,- chairman o-f Ggneral 

Motorsj explained this when he- said that:' ' . 

• The, hard fact is that a great; deal oi gq^rnment regulation is. 
^ a reaction to ,the ^Ticfod of the large segment^ oj^ublic that'T^dis- 
app'ointed, dissatisfied and disenchanged withfe^ everyday peVfor-. 
mances of American 1)usiness, especially big business'. 59 ' . 

Business ,ha^ failed. -to c6nvince""the publ iQ^^at I'^g^ of'-^he vir- . 

• 60 ^ • " ^ \ * ' 

tu^s^ of Capitalism. "-Howeyer, J|ublic relations alone" cannot change - 

public senti^ment. Bi^iness must take 'some strong^orrective-dpeasures to. 

jceduce' government negulati on. One'exeOutive sayi that business people \ 

are not consistent in what they say:"^ • ^ ' 

. Too often we rail against government reg^lation-^-that iW^except 
. negotiation to protect us ag^nst foreign ctfmpretition. WqL.oppose' • * 
government handouts*--except those used to bail out particdlar 'compa- 
nies or particular industries. We are dead' set against controls on^ 
prices--but wage controls might be worth a look\6r - ' 

A recent editorial reVealed a Similar story. The' article said 

thai some businessmen would appose'^ law prohibiting bribery of foreign' 

officials because it would ""sev.er^ly_daraage their' abil ity to compete 

• * - • 62 * i ^ ' • ' ' / 

fWith foreign' firms.' J > , . . , . 

. I * ^ ' ^ \ ^ . ' ' ; • 
T Recent .opiniop polls reve^ the publ ic's reaction to^ncon* 

i^^sistencies of business- by showing that- a majority, of^toier^^ believe 

that govfernipgnt should put stricter controls^ tm bj/siness. One survey 

indfcates that '56 percent of the adult American population favors greater 

government intervention. Sixty-two percent felt- that government should' 

^pTa^de stricter cQntrols an business. One survey fndicateid^a possible 

reasdj>-for the tendency toward greater^government intervention. It said 
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that: "four out of tenj adult Americans believe that big corporations 

' ' • • 65 

are above the law aiid can get away with just about anything;"^ ' 

' ' Truly, government is involving itself more in business today 

than at c^ny other^time in history. But whether b^ness or government 

\s compl;etely>espon^ for the barrage of ^currpnt regulation is 

impossible to"Wtermin^>s.' - ^ ^ • 

Socfal Responsibility 
Re§p()nsibility foi: social problems is a nationwide controversy. 
Traditi^na^^ responsibility has been' more a function of govern- 

ment than a function, of the private, septor. But that responsibility, 
6^ to technological- advances and changes in public attitudes, has-been- 
gradually shifting towards the business community. Businessmen react to 



.th 



is nev^esponsibility in several ways. One says;. 

^ "-^^ ' • _ * " • ^ • 

. ThVres^onsibility to' lead and to marshal needed resou^ces- rests 
with, the gqv^rnment^ It is not in society's interest for business- 
men, however charitable their intentions, to sally forth into the 
Gommuntiy to take on duties the public\has assigned to government 
officials. "And.it is certainly not in the interest' of business to 
do so. The prime responsibility of business i-S the ordinary firo- 
• cess of commerce--the business of making and shopping and selling^-- 
and repairing.^' .' . "'^^ 

^ ^ Other businessmen think that business should play a part tn i 

solving social problems—but not to the exclusion af their primary 

^ functions.^^ - ^ ' ' , ' * ' ' 

Some feel that tTie public is not giving them a consistent set of 
demands: _ ^ 

We ar6 ex^pected to fcreate more jobs, but to do this we must \ 
remain competitive in world markets, and that c^lls- for more pro-' 
.ductivity, investment, and technology. \ At. the samff time we are 
V; asked (often by the^same people) to slow. down tejiftnology, put^more 
^l^nioney into pollution control , and increase our corranrtments to edu- 
*, c ."^cation and urban^ improvement. 69 ^ ^ 
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whether the businessman feels that he has a responsibility is • 
relatively unimportant. The important thing i*s— the public feels t4iat 
business shoul<l have a social responsibility. A Gallup poll of colTege 
students discovered thart. jB7 percent of them agreed with the proposition 
jthaf "busin'ess is too, much concern^vl^h' profits and not enougfTwi^ 
public responsibility. ""^^ ' 

The public feels that business is not doing an adequate job in 
'dea^.ing wi'th shortages, conservirJLnatuFal resources, and controlling ^ 

poWution.^^ "Business brings pollution, big business bring big pollu- 

72 • ■ • ^ 

tion," is a common attitude. ' 

In many respects the public's view of the- acceptance of 'social 

responsibility by business has diminished* over the past decade: 

' ' Supporting education--down from 37% to 28% ' 

^--Setting an example of^gQod citizenship for the young{-down 
f r^h 66% to 42% " / ' 

* --Help'ing the ^ needy— down .from 61% to' 39% ^ ^ 



If busin^>s-^is-g(mg to make headway in improving this public ' 
image, it is going to have to make some compromises. Kenneth RJ Andrews; 
Harvard' business professor, said th^t it is .the "corporation/ s opportunity 



to focus pov/er on objectives^^that are sometimes less economtcally attrac- 
tive than socially des-iraple." 

' • » ^ ' 

Consumerism 

Th.e free enterprise system has been built -on the premise j^iat 
the customer controls the marketplace. Businesses liave had tp cater to 
the consumer to make a- profit. But some consumers are not satisfied 
with business' efforts. One businessman expressed his feelings this 



w^y^- "The* consumer, has "Become exasperated" by inferior product quality, 

* • ' . „75 ' ' 
inadequate' service, and discourteous handling- of complaints." 

The consumer can defend timself by refusing to buy a company's 

prociuct.^- But this method' -isn.'t' always effective. Some i°ndividuals 

like.^Ra>ph Nader; as well as government officials, have organized consumer 

\£ -.77 ' ' 

agertos to protect the.,rights of the consumer. Ralph Nader received 

erhi^er popularity rating from the nation's college students than • - 

Henry Kissinger, Senator Kennedy, or President Ford? • 

- • « / 

• * ■ . Prof i ts .' ' < . 

^ ■ 'Con^utn^s also complain atout high-prices, at .tfie stores. They 
see business as being overly concerned with profits.^ ^ 

An internatiohal 6i|ecutive said that" people believe business is 

suffering, "from tunnel vision, and see profits to the" exclusion of 4 

• 7.9 . - 

almost everything else." . . ; 

Thorstein Veblen,.a noted economist, expressed that view when he 

^ 80 

said that business was. involved in the "anti-social pursuit of profits^"- 
But*the public seems- to have ^T^distorted- view of the purpose of- I 

-profit^: ' < ■ • 

Most Americans are familiar with the concept of p'^fit as_a - 
' reward which^stimulates the businessman to try harder™ '"Far fewer* 
people, however, give the profit incentive its' due for increasing 
supplies and lowering prices .81 » 

~- - It is easy to see why^he consumers feel that business is making 
an excels, profit. They think business'- is making much more profit than- 

actually is. . ^ * • • . _ 

Studies rev>Bal that the majority of Amiricans estimate average 
industry puetfits to be more than six times as .high as they actuaJ^T^ 



An American Motors" Survey show^ I^ori- investments] :that m&st . . . 
• Americans beli^eve 30 percent to be "a fair profit" when actually. '■ 
thft average "profit" in American industry last year was 4.3 
percent. 8 J ^ 

John W. Hill, -of the HtII &tnowlton Corporation', told this story 

to the. Public Relations Society of ^erica Institute: ■ . " 

■ Early in my career in public relations, on? of the big-problems 
was that i-he people, according to the palls of the time, thought 
business profits, after all charges, were 25 percent of sales. The 
actual figure was then close to 5 percent. After 40 ye&rs of f\ard 
work |jy many dedicated' organizations, people -no longer think that 
profits are 25 percent. They think they are 28 ?Sre€nt ... and 
the real figure is still around 4 percent. ^. * 

- Solutions for. Improving the Image of Business 

Economic Education « . -- ' 

Changing the public's attitude to a more favorable image of * 

/ 

business is a formidable 'task, • * ' . 

The public's attitude, according to experts, is based in 
part on lack of knowledge as to how bus tnes^ functions , to whom . 
^it is accountable* how it serves the public and what its stan- 
dards are.85 ' 

, And this low level' of economic literacy has qoncerned s^me ^ 

executives. F9rty-five .percent of the chief executive officers 

interviewed by the Canference Board said that '*more economic education - 

is oneway of tackling the problem.''^ > 

■ * Howard Flieger sc^s "most Americans. are, economic^illiterates," 

and he. quotes Dr. Ben Lewis of Olierlin CoTTege v<ho sa^^s: ^ "The case for 

economic education is the case for democracy .itself ' . 

Another •respondent to the ConfeV^ence Boay(J survey believes that: 

^ hQx\^ of the most serious problems facing American business today 
is .the lack' of public understanding- about how business operates, ' 
the importafice of profits to f1naD«, the continued expansion- of 
. ' productive capacity, and the need^for increased Inc&ptives tto make 
:&uch expansion possible.^^ 
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Merrill J. Bateman, Dean of the Graduate School of .Managenfent at 

♦ 

Brigham Young Univef^sity, said: "Mericans should be concerned aiout 

thjBir economic illiteracy and their attitudes toward the free enterprise 

system. / • .. • • ' 

Although concrete evidence is not available, M.'l\ Frankel , * 

President of thk>Joint Council on Economtc Edjgation, said that:^"^' 

There is a stp6ng correlation between people's attitudes . ^ 
toward bi^jj buS^kqess and* the amount of correct economic informa-/ 
tion they have. The higher they score orl a test of basic ^ - . 
, economics, the more favorably they look at business organi-- 
zati(j)ns as a group. 9« ■ . ' ^ 

Glenn S. Dumke, Chancellor, The California State University 

and Colleges, suggests that we must look at what is happening in our ' 

ItHools, • ^" " ' 1 . ; 

^ 1. Economicls is simply not included \in the'curr*fc^l urn that is 
■ actually {aught by most teachers, 



\ '2. Most teachers have no training, or at -least highly inadeci||ate 
training in economics. . 

3. Most textbooks (e.g., social sci.eSqce^ hijjtoT^''^£tc 

contain elements of economics contain no economics at all,' or 
high.ly inadequate economics. ' / ' • ' 

. ,^4. The. schools have virtually nd'M^ey>esource people to make eco- 
.nomtc education happen. ^Here the problem is a resource gap— the 
keyWesource people are. professional economists specializing in 

• econpmic education--but they are almost all located in the 
universiti^es: . ' < 

* On public questions involving economic issues, our sjchools and 
our universities in many ways fail to prepare the great majority of 

• 0 . 

students to make wise decisions. And tfie adult public-at-large, having^ 

emerged from these same institutions, is^ in th€f«-same boat. Our citizens 

• * ' ' . ' . . 92 ' ^ ^ 

cannot, in mostt cases, make wise decisions on*>economic6-. 

Disseminating correct' economic information has Ijpjig been*a'major 

• V * 

problem for educational institutions. *. A nationwide Sears^ study con- 



ducted among high school distributive education students concluded .that.V^ 



distribfltive education .teachers are-probably not teacmng their students 

■'..*/.■•* ^ ^ ' 93 , . ■ 

enough about tne.l^usinesis and economic -systems. ^i. 

fhe 'nation's colleges appear to be .even less successful rh this 

'.*"'/ ■ ■ ' ■ > ' ^ 

^ ared than its high schools. ^ Gallup poQl condoct^d among college^ 

^ / . ' ' * 

'-stadents during 1975' found' that college juniors and seniors understand 

94 

^less about* tbe profit system than high school juniors and seniors. 
' * The'survey revealed that college, students underestimated corpo- 
rate income taxes. Mhea( guessed about onet-f6urth of the actual amount. 
* They also exhibited a poor understanding ofOabor costs.- Most felt that 

^ 30 to 40 percent of each^dollar used in making items such as refrigera- 

^ \ 95 ^ 

tors and autoiflGbiles .went to labor —the rea\l figure was, 70 percent. 

' , ^ J 

'As a final note, Mf. George Gallup asserted that: ^ 

• This survey^ presents cogent evidence that the four years that 

. jtypKal students spend in typical colleges and univ.ersities tend to 
' ; ^ di! ' ■ ' * 
ati( 



[sillus.ion, them abou^tl^eir country and, to inprease their alien- 
tion wltfj^it^ instttlTt^ons^T?^ 



^hese'colTege students then emerge into ^society as consumers 

'<r"* — ^ ^ , • " . \ 

'/who don't really 'Understand the profi-t system. 
1 ^ ^ . • -\ ■ ^ ' ^ ^ - . 

^ . The research departjrent of Compton AdveHt^ing, Inc. , concluded 
tha.t fewer thanla th>rd of alf adults kifew"What profits are-, only 2 
.^percent can ex-pki-n the interrelated functions of four major factors 
\ in the economic system— business, labor, the consumer afid the inves- 
tor--and^56 percent belil^ye that more not less. Government regu- 
• lation is needed, £7 ^ - " 

Yet,* the piibl^ does.vneed some source or sources of correct 

. .economic irrformation. And schools, according to some, seem to be the 

itbst logical place for educati'ng the people. 

The "Joint Council of Economic €ducation feals that economic 

... — . • " . . . ^ . . ** 

education needs to be a lifetime process. Curr^ently they are working on 

a'^rogram-to make economic education an important part o.f the curricula 

'/ ■ 99 * ' 

'^^from kindergarten through college. . 

Some, Wevery feel that thi^s 1s not. enough! Many executives 

1 00 

think that education needs to begin with ,the teach'ers. - One business . 
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executive has gone one step further in assisting the training of busi-' 
hess teache^s• He has "personally underwritten two-thirds of .the cost 
of special economics courses for 125 high/school teachers at Lake Erie 
College. ^ • * \ 3 * ^ 



* ^ tfther. businesses are doing sifailar things to help train business 

102 ' ' ' ' ■ 

teachers.'. This type of close cooperation between the business and 

thetaducation communities can be^a^ Valuable asset in helping the average 

consumer to gain a better understanding of the private enterprise system. 

' Even 'with all the hopes for improvement with properly applied 

ecowmic education 'comes notes of dissonance: 

.the problem isn't ignorance, and it's th.erefqre xinlikely that 
economic ijiformation will have the hoped-fo^r political effects. 
Opinionj^jolls do not revea.^ any great "economic illiteracy" on the 
part/ ol^'t he;. American people, Vhat they do show is that many 
Americans^ don't like the profit. motive, dob*. Insecurity, or other 
^ features^f a market economy. Giving these people information 
isn't goin^to dispel their^isgivijgs. 

'. . .it's one thing to alter people's scores on tests of their 
economic knowledge or pol itical - viewpoint, a^d^-another to phange^ 
/the political character of a community or, natiw. To date there^s 
no evidence that economic education-has made any headway in doing 
the latter, and a lot to suggest that it hasn't. ' 

. . .what business lacks todaiy. is not merely a "position"; in a 
'deeper sense it lacks the^ habits of thinking and talking^about the 
ways in which companies and products contribute to people's lives 
and^jRelp reaHzeitheir values, • That's a, pity, fpr the fact is thft- 
' businessr^ien can't defend themselves politically unless they can . 
artixuliate who and wh^it they are socially, 'WKat role their products-^ 
play culturally, and >^hat difference it all makes. The only job of 
"economic education" facing American businessmen is. the one they 
have to do by themselves on,, themselves. With that accomplished, 
they can turn- to the real task at band--not, the disijigenuous dis- 
semination of information, but. the exercise of the* arts of citizen- 
shipJ03 ' „ „ • ^ ^ . 
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Commgnication 

^ r » ^ • • 

Effective communication to the -public is another way business 

- J - = , ^ . : • ^ • 

cart improve. its image. • . 



A substantial part of the credibjVity problem stems from the 
fact^that too often business organizations don't.tell people what 
" .they are^ doing, or t;|iey df^cuss it in such guarded and atnbiguous • 
f)J:enns that, people suspect something 'is being- hidden 

r ^ ^ ^ r • " ^ ' . 

^ Businesses can deal with the cornmyntcations^problem by improving 
relations with the media. "A recent Harris PolKreveVji<i-that 74^ of 
editors and reporters felt that there was a sjgnifipant cr*edibiTrty ga^ 
between business and the. media. "-^^^ .This solution to th^ problem would 
^'seem to be very important because most Americans probably formulate, 
their opinion of business through exposure from t+ie media. ' ^ 

Harry P. Letton, Jrr,. in an article jenti tied, "Ways to Telhthe' 
Business Story," suggests that corporations make annual reports readable 
He $ays: ". . .for. too many 'year's the reports bave-^been accurate to a 
^ault, but readable' only by accountants or lawyers.". He also advises 
.businesses to prepare their own advertising and piib-l ic* relations mes- 
sages , _ ' . ^ . 

Changing Business Practices ; - " '* ; 

Both education and cofnmjpicafion^vare poss^iB^le solutions to the 

business credibility problem. In addition, business itself must be 

willing to accept criticism and^^ke corrective action where needed.^ 

"let us admit when we are wrong," said one executive, ^'and correct our 

107 ■ ' ^ ^ 

mistakes, promptly and fully." 

Roman. A. Andrus of Brig ham Young University safd: 

If we are to learn to speak and think in terms of pur fundamen- 
tal values, it would appear that two basic changes must^dccu^r*: 

—Spokesmen mii^t com6 forward who are able to Articulate values 
•basic to our economic and political system* ^.^ .and influence 

inteHegtual thought, organii^ional practice and public^ pol icy ; 

toward fundamental values;'^ 4 \ ♦ . ^ 

^ • ' ^ ? ^ ' ^ < 7 ' ^ • > 

—Businessmen, ;^cpnomists, and public leaders must recognize thaj: 

business institutions and fun£tions wilT be judged^not only from' 



the perspective, of economic . productivity or wealth, but from the* . 
broacTer orientation of maximization of the soci^al good. * The 1nt«- 
gration t)f ^every aspect of quality of life,^ including economic 
considerations must be the basMs'for defense of economic institd^^^*^ 
.tionsJOS . \ . 



• Business must respond to its communities-. * It .must demonstrate 

'109 

the virtues of .private enterprise to society at large.. If iflust, in 
the words of a major automobile^ corporation executj^^e, fill "the. busi>- 

nessman's first, last, and always resporfsibifity/. • the responsiylUy to 

- ' • 116 ^ \^ 

satisfy. ^ .customers--today, right now, not tomorrgw." . 

In .order to do this,' bustneSs, according to some, must^ correct 

S9mevU)f its current ills. "Face up to the situation,^^, urges an aircraft 

manufacturer, "and get business' 'own house in order. What are somg 

suggestions for business'E^ One manager says: s 

We^move in the right directton every time we emphasize 
quality as well as Quantity in our pr6d.ucit;s, every time we 
focus on^servite as/well as sales, every time we wejcome ^ • 
criticism and. act cii it jrathev*»^than avoid it and condemn it. 
. We move again the right direction every time we talk with a 
, customer, with a stockholder, with an employee; every time 
we take the trouble to teach a youngster; whenever we invest . * 
\vif\at we must to provide better product-s- and better servicje 
for consumers. 112^ * ^ o ' 

Others propose: " / . ' 

* >' - 

--Be fair artd truthful with your sh&reholders, youn^stomers , 

your co-workers, your suppliers, and the P^blic^^p* 
--Be- forthright and. honest in all'yaof^dealings.^l^^ , ^- 
--Be aware of the changing wonld -in which you Live agd be^ 
. responsive to' it in your dealings^. * ^ ! ^' 

.--Be a responsible and constructive part of the copiunity. 
7-Strive constantly to improve upon' all that you do. 
^--Conduct business so srs to indicate pride in ^owr efforts and. 
f rtn the products and services you provide. ^ — ;■' 

-(-Regard as imperative the financial stability and grdwth^of 
' • ' ^'yoUr business, in keeping with \tfie principles above. ''3 

^ * A group of business executives sees the need', as a fTvfi-part 

process,:' • ^ \ • . . * ^ r 
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' — Develofi new skills,. particularly cQmrnunicaJToTK^kills. 
— Imp^rove economic education programs* 
— Strengthen business-governmept relations. 
T-Expand _cQmmunity involvement: *corpoealfe cif i-zen^hip J 
--Mprove research methods J 



Unl 



ess something 'is dbn^ in the future to^ change the publi^c's 



^ ^ ' ' '* ' ' ♦ 1 1 5 

Image of our business system, free-enterprise as we l^now it may^die. 



Summary tff the Chapt^V: ■ . ^'^^ 



The Image of various institutions beingM*nvestigated in this, . 



Study has been on the, decline over. the p^st decade.- Government inter 



vention in various sectars of our society is being i/iewed with more 
^nd more aVarm-. -BusiJiess practices are being questioned by more,' 
and more ijeople.^ * - ^ 

The^need for improving the image of various* institutions is 

evident. There is a definite social responsibility which rests with 

« , ' ? " ^ " . 

each of the institutions to do what^they can. to jntprove their relations 
with the American people, jf we are to .cootinue'enjoj^ing the benefits 
Which accrue to us as a c^uslt of our free enterprise system. 



CHAPTER •III 
•PROCEDURES AND RESEARCH METHOfiS 



^ The procedures used in this ^study/are aescribeW in the followi 
sections: (1) Questionnaire Development, (2) ■fclectioii of the' Particip 
%p5nts, (3) Methods of Data Collection, (4) Treatnlri^^^Responses, and 
C5) Summary of ^ the Chapter, 



Questi onnai re/Opi ni pnai re Deve'1 opment 



The questionnaire/opinionnair% used in this study was developed 



by the .Merchandising Research Department; of Sears, ^Roebuck' Company for 



the National Management, Adyisory Council in November, 1975. Sears usedL 
the questionnaire/opinionnaire to see how the attitudes of the high 
school distributive education' students toward the .American business' 
system-and thej'r knowledge of that system compared with the attitudes ' 
tirtd knowledge of those senior§-ftot involv^ w,ith the program. 

The^results among both groups of students indicated that they 
shared similar misdnderstandings and negative attitudes. In other' 
-words/ a participation in a distributive education program had little 
effect on students'* perspective of the American System. Due 'to that 
concern the study was^extend^d to distributive education t?eachers.. Its 
purpose^was to determine whether the misconceptions and negative atti- 
tudes of distributive education students were a result of the inability 
of .thef teachers to communicate their knowledge or a»resi(lt of the basic 
attitudes of the teachers. - -/ 



As a result of the survey conducted by Sears, many individual's" 
throughout the United States believed that the questionnaire/opimonnaire 
was biased and did not present an. accurate picture" of the attitude and 
knowledge of high school distributive education students and teachers. , 
It was therefore determined that the questionnaire used in the original 
Sears study wou.ld be used in Its exact form to determine, among other 
things, whether, other segments of society wouMrespond in a similar 
manner, y - " . . . • » 

^Selection of Participants ' * " 
A stratified^ random sample was selected from* the following 
groups: (1) students enrolled in -Selected Utah high school distributive 
education programs; (2) students enrolled .in introductoi^y accounting 
fcojurses in ^elected post-secondary institutions in Utah; (3) business 
personnel from selected businesses and communities in Utah; and (4) repre- 
sentative^ of the private citizen sector of society. ' 

Inasmuch as the study in\(plved both high school arid post-secon'dary 
"s^tMents; the only commimities used in the post-secondary, business per- 
sonnel and private citizens portion* of the survey were;.communitie5 whic^ 
had both high school distributive ^education and post-secondary programs. 
These communities "incli&ded: Cedar City, EphV^nm, Logan,. Moab, Ogd^n^ 

• > 

Price, Provo, Richfield, Roosevelt, St." George,. Salt Lake City, and 
Smithfield. , 1 

. High School Distributive Education Students \ x " . 

• - ^ . 

HiOh school distributive education students used in the study 
were selected from all ^listributive education programs throughout the 

State of Utah on- the basis of enifol Imeats in the various distributive 

' ■ . ■ • -s, * " 

education programs.., (See Appendix B) - ^ ^ 



Sti^dents were' selected for the sample "using a^-table of random 

numbers. Teachers were instructed to give the survey to the- student ? 

whose random number corresponded td their position in the class roll 

book, tikjs assuring that' each student had an equal opportunity' to be 

selected for participation in the survey. • ' ^ \ 

t ' , ' ■ ' 

^ost-^econdary AccWiting Students 

Students selected for'^participation in the post- secondary ^ 
student phase of the proje^t^were selected from introductory .accounting 
cojurses at the various-post-secondary institutions -in the State of U^h* 
Post- secondary institutions'jrepresented in the study^efe: Southern - 
Utah State College-, Snow^llege, Utab State University, Moab Are?; 
Vocational Center, Weber State Co11eg#,/College of Eastern Utahi Brigham 
'^Youn^i Un-iversity, Utah' Technical Coll ege/ProvO, Sev^fer. Valley;Tech, . 
Uintah Basin Area Vocational Center,^ Dixie College, Uni^yersity idf Utah, ' 
Westmdnist^er College, Utah Technical College/Salt Lake, and Bridgerland 
Area Vocational Center^ / ' • ^ 

Students were selected on the basis of theL.! population of the 

various institutions; Students wdre selected using a table.of ^randpm 

numbers. Teachers were instructed to give the survey to the stuxifeni 

whose -random number corresponded" to theic.position in the jclass roll 

* ► * 

book, thus assuring that each student had an equal opportunity'to be 

selected for participation ih the survey-. ...- ■ ' , 

< * '* . 

"Business Personnel . v 



^ Individuals selected for partjctpation in this portj^pn of the 
study were cf^osen from representatives of*businesses involved in the 
distribution .process.* These businesses.j^ld correspond with The Office 



of Education Classificartioji Syst'eni 04. 00 00 OG. Business firms in this 

"classification would include businesses performing activities that 

. ' ' _ ■ .0- - 

direct 'the flow of goods and services, ^including their appropriate 



utilization, from the prod,uceV* 'to Ue consumer or user. These activities 

include selling, and such sales-supportirTg functions as buyidg^, trans- 

porting, storing,^ promoting, financing, marketings research and manage- 

ment. The Utah^ Department of Employment Security was- contacted for a 

listing of businesses in this* category. Businesses were then selected 

in communities havir^g '^st-secondary institutions. This selection 

procejj^^as m^^de using a random table qf numbers. v 
» 

Private Xit^zens ' . 

% . ' 1) ' 

Individuals- selected for participation in this phase of the 
research .project were chosen from individuals living. in communities that 
have post^s^econdary 'institutions. Each of these cbrhmunities were 
divided into four quatlrants. A quadrant was then selected in each 
community' on a random basis, blocks in this quadrant-and individual 
uiiomes .were also selected oiv a random 'basis, thus assurin^that persons 
selected for ^??-^in ^e st«ly would be selected on a random basts. • ^ 

Methods of Data CoMection 



.•i - . ^ Quest+onQa"ires/opinit)nnaires -uSBd In^^is .study were prepared vin 
•four colors: whiter-distributive education students; buff*-post-secon- 



dary accounting stnflents;>.green-^business personnel; and pink— private 
citizens. Questionndires/opinionnai4:bs were distributed to individu^ 
in each of the popuVations according to\the. plan pmriSB^y^outl ined. 

Following the initial collection of data^la^ew additional .respondents 

^ . I ' • 

were needed; therefore, other represiantatives were selet;ted on a random 

basis from within th^ same gnQpninns. ^ \ ^ 
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Treatment of Responses 

^Completed questionnaires/opinionnairfes for each of the popula- 

tions surveyed were punched on cards and sent to the Brigham Young 

University Computer^ Center for statistical computations: 

The statisticaKmethodofogy used was the Statistical' Package for 

Social Sciences (SPSS) for thi compilation of each category of data. 

After the data wer6 summarized for each individual group it was neces- 

sary to use another\adaptation,of SPSS to determine the means of selected 

\ 

questions that were used in determining significance between selected - 

dfemographic data and the dependent variables • (See Appendix C) The 

method used for the analysis of variance^ was called "Rummage" which is 

a general purpose computer program for solving linear model problems 

3ri si ng« from analysis of variance, analysis of co-variance, experimental 

design, regression, weighted least squares, mul tivaria^te analysis of xo- 

» • 

variance, and multidimensional contingency tables, / 

After each of the four groups was summarized and^ F-Ratio's and 

associated means, two- and three-way interactions determined; a composite 

of a if^tour. groups were submitted to the same analyfis. 

Sectiojfi^ne of the questionnaire/opinionnaire (See Appendix A) 

was analyzed lis Trig analysis '6f variance. Sections two through twenty^ 

^ seven of the questionnaire "were summarized .using.^the cate^orial analysis 

process '(SPSS9 ^ ' \ * 

j • 

^1 - Summary of the Chapter 

The questionnaire/opinionnaire used in the survey wa^ .taken from 

;a study done by Sears, Roebuck and Company. The^ questionnaire/oplriion- 
naire was administered to 'individuals representing four segments of 
Utah's citizenry. These groups included: (1) high school distributive 
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educati<)n students; (2). post-secondary accounting students; (a) business 
personnel ; "and (4) private citizens. After the initial analysis these 



fpur groups were combined into a composite group. 

Data were compiled- on the five groupings and selected segments 
were analyzed with pertinent demographic data t& see if there were any 
• significance or interaction between any of the variables.' ^ 



1 
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CHAPTER IV 



- ' '-r FINDINGS 

\ Introductton 

High school^distributlve education students, post-secondary 

first year accounting students, individuals working in business' and 

private citizens in Utah were surveyed" with a questionnaire/bpinionrfeire 

consisting of }p items. The survey was conducted to determine the 

perceptions and attitudes they held toward some basic economic concepts,- 

and their reactions to what-extent they believe business, government, 

a.nd labor are contributing to thes« beliefs. A fifth grouping' was also 
»' • ^ « . ^ 

obtained by combining .the fGur groups into- one composite group. In 
total, 1,508 respondents were surveyed which represented 409 high school 
distributive education students, 404 post-secbndaVy introductory -accbunt- 
■ ing students, 344 individuals working in^ business related activities and 
351 prtvate citizens'.' • * , ' . ' 

Several- respondents did not completely fill out the demographic' 
* • . « ... 

data; therefore, when statistical analysis was made,,/for relationships 

between sex, political party affiliation, religion aYid th? questions 

M ^ , , ' * 

being ask'ed, a toBrFoflTRe respondents were- used. The. characteristics 
of the population sampled '^wTTfTAppendix Q. 

^ 'The first section of ttie survey centered' around nine^'major - 

areas. They were:.' 

1. The image business projects to soeiity ^ , V 

2. The value of profits in our free e^'erprise system. 
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The size and perceived' effectiveness of the -business oirgani- 
* zation, ^ ' ---^ 



4/ Who is best ab'te to achieve the goals of a free market*, 
economy. 

5, - The opportunities of being employed in the business sector. 
6* The perceptions that consumers j^e 'toward the business- 

commumty. : * • ^ , 

7. How. consumer's view businesses' attempts to provide equal 

opportunity for all workers. 
8/ ' Thg perception^ that'people have concerning labor unions' 



contributions to our^ society. ^ - t 
9. The consumer's -jattitude<toward the^social responsibilities,, 
of business* I • i « 

The resvpondents were asked .to mark their opinion on a Likert- 

* ' . ' 

type scale of strongly agree, somewhat agree, slightly agree, no opinion 

' * * ' / : . "\ 
one way or the other, ^s-lightly* disagree, somewhat agree, strongly dis- 
agree. Those who strongly ^agreed, .somfewhat agreed, and slightly, agreed 

were compared with those who disagreed on the same sc^le. Those with no 

' *• . ** - 

opinion one way or the other, and^i:hose who ditt not fill in a particular 

^ » '» , . - ' 

' question account for the fact that the totals~4c!o not add up. to one- • 
► hundred percent. Other statistical analysis and- interactions between ^ 
sex, political party affilititi on, ^ religion arid the questions, asked are 
in Appendices -A and t. ' ^ ' . ^ 

' The Image Business Projects- to Society . 

^ - *» _ • • ^ • 

^ Tf^e following four statements comprised the area of the image 

• businesjs projects to society. An expression of agreement or disagree- 

ment-^s Jsked of each respondent'^: • ' . * _ 



J. Much of today's advertising is dishonest or misleading. * 

. \ \ ^ 

' 2. ^Businesses don't pay th^ir fairjs.hare of taxes. 

3. Most businessmen are competent and an asset to Society. 

, 4. Most businesses are run on'a'nKfral Snd ethical basis. 

• ' . * 

. ^ A composite total of 77.6^ of the respondents believe that tnuch • 

•* 

• ' ' •/ 

of today's advertising is disjionest or misleading. This feeling was, 

highest among the private citizens with 88.9% of them agreeing with the ^ 
statement. The private citvzens also agreed by 60.6% versus the com- 
posite of the groups 48.2% that businesses don't pay th'eir fair share of- 
taxes. The supposedly younger participants in the survjey, or tho^se who 
ane still in secondary schools, don't believe as strongly as the other 
groups that most businessman are: competent and an asset to society, nor 
that most businesses are run on a moral and ethical basis. (See Table 1), 

' . Signif icance^;was evident on "the image business projects to 
society" at the v05 ll't^^etween the male and, the female ^jst-secondary 
accounting students. inlWiis area it wa$ fdupd^that the*fef|ale students^ 
were significantly more*^^ agreement with the ke^^ statements than were 
the male students. -Significance occurred With-4:he D*mocrat1^respondents 
b^eing more in agreement with the statements than the ReputMcan respon- 
dents among both the business peronnel and the composite- of all tHe 
groups. Therefore, the null hypothesis' was rejected for*those^specifi<: 
demographic variables. (See T4ble'2). - • ^ ' 



The ''Value of Profits in Our Free Enterprise System 

Three 'statements comprised this area of inquiry. 
- 1.'. The profits of 'laVge companies help, make th^'ngs better for 
most of the nation. . v i 

2.. Business makes too^much profit. ' * 



* \ . 
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x^REEMENT CR OISAGRrEKENT Wim KEY STATEHEMS CONCERNING 
The Image of Business ' 



, W Agrefe 

mCH^P TODAY ADVERTISING IS 
OiSHONEST OR^KISLEAOING. ^ ' ^ . 

BUSINESSES DON'T PAY ThflR FAIR 
3KARE OF TAXES. 

MC^T B'JS!^.'cSS^!£N ARE^caxPETENT 

K"D a:: A3:>iT to society. 



K0S7.3us;:i?ssEs m RUJfJb?* a ' 

KrOftAL AnD ETiiCAL BASIS. ' ^ 



0. E. Students Post-Secondary Acctq. Students Private CUIzgns 

' X 

88.9S ^ ^ 
60.6 

, ' 77.4 
' • 63.8 



«*JCH or TODAY'S ADVERT I sfpiG ' 
15 CiSHOrJEST OR MIStEAOING. . 

„Bt:si:cssESiCOirT pay/their 

^ FA;R $HA5E OF TAXES/ 

MUST B'J3IflE5Sr<£fl AP.E COMPETENT 
fiiid ASSET TO SOCIETY. 

J-'iOST 3USI?iE5SES ARE m CN A 
MORAL AND ETHICAL DASI5. 



RESPoyioENrs 

IT, 




Bjjslnoss Personnel 
72.4X 
4.1.D 
' 76»2 
63.4 



9:2s 
29. o 
11.7 
24.3 
(351) 



23:SX 
38.9 
13.1 
24.2 
(3<4) 



r , 



ERIC 
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-5 . 



9 



• - . * : TA3LE'2 

SIGNIFICANT F-fWTIOS AND ASSOCIATED Mt^NS FOR SEV^OLITICAL PARTY, AND Ra*I6I0N 
"on TfiE DEPENDENT VARIABLE "THE If-WGE BUSINESS PROJECTS TO SOCIEJV 

* * - 

*\ ' D. .E. Students Post-Seconfilary Acctg. Students Private Citizens Business Personnel Composite 

Mean F^Ratio Mean • F-Ratio , Mean F-Ratio t-Iean F»Rat1o * ^ Hcan F-Ratio 



Sex: 



Male ^ — 3/4127 ^ — 

' . • ^ 6.2281 . 

Female . — \ 3.0357 



4 



Political Party 



Denwc'cat ' *^ ^ - - - — - 3.M151 \ 3.0S48 

n^.w- * ' ' ^ ^-9^^^ 8: 7489 
Republican^ ^ — ^ . ^ " 3;4149 , ,3.2572 

Others „ \^ _ 

Republicart & Democrat ' — — ' — 



Religion; -.Cm.' • » ^ ' » 

Others \ . 



*F(r05,l,37l)-3.84^ •♦F(.05,1,373)«3.84. ♦F(.05 J .331 )-3-84 -*F(.p5,l .329)-i84 ♦F(.05;i .1436)«5;^ 



\ 
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^3. The federal government^bould jset a limit on the percentage' 
df profit a business can maJce. 
Percentage wise,. 44. 5% of the private citizens be! ieve- t;hat 
business makes too^uch profit whe*h compared^ to the' composite groupsN 
percentage of 27,8%. There is also a wide ^v^riance betwee)i_the post-" 
secondary students at 15.9% agreeing compared with the private^ citizens 
44.5% on 'the same quest,ion._ , . ' 

^' Post- secondary accounting students disagree that business makes 

too much profit, and they oppose the federal government setting a limit 
on the percentage of profit a business can make. (See Table 3:*) 

Significance was found on "the value of profits.iti our free 
enterprise system" at the .05 level right along^political party lines. 
The Qemocrats were more in agreement with the statements on- profits than 
the Republicans in evef^rSTngle gnpup surveyed; therfefpre, the nuTl 
hypothesis was rejected for those spfecific^eni^^hic^^ariables. (See 
Table .40 ^ . '. ' . ^ ' ^ 

The-Size'-and Perceived Effectiveness of the Business Organization 

The foil owning four statements comprise this area o? inquiry: 
■ 1. There is too much power^ concentrated iit the hands of a few 

• , ' Jarge companies. ^ ' • * « 

' ' J * 

2. As they -grow^ bigger, companies usually, become iinpersonal in 

their rel aft ions with consumers. * ; 
3V -ProvJided tifey stay within th^ law, large companies should 6e 
'allpwed»to grovy ai big as they' can. * 



4. Most large businesses are not as fair to their employees as 



are smaller businesses. 



ye^s 



EigKty-five percen^^of the private citizens find some. agreement 
with the statement that "as they grow bigger,' companies lisually become^ 



THE PROFITS OF LARGE COMPANIES 
HELP riAKE THlH6S*3ET7ER FOR 
XOST OF THE NATION. 



* BUSINESS MAKES TOO HUCH PROFIT. 

THE FEDERAL GOVERMHENT SHOULD 
SET A -LIMIT 0.1 THE PERCENTAGE 
OF PROFIT A BUSINESS CAN MAKE. 



TABLE 3 

* AGREEMEIJT OR OISAGREEmCnT WITH KEY STATEMENTS CONCERNING 
Profits 



0. E. Students Post>Secondary Acctg. Students Private Citizens " Business Persofnnel Cofflp6s1te 



49.2% 
29.3 

21.8 



Disag ree 

THE PROFITS OF LARGE caXPANJiE5 *- 

KELP rWKE THINGS BcHE!! FOR ^. 
MOST OF THE NATiON. " 28.9 

^BUSINESS MAKES TOO MUCH PROFIT. 39.2 

-TKE-FEOERAt GOVERflMEKT SHOULD 
SET A LIMIT O:^ THE -PERCENTAGE 
OF PROFIT A Business CAN MAKE.- 56.5 



60.1% 
15.9 



12.9 



61.9% 
04:8 



26,0 
62 .i* 

79.4 



/ 



*30.5 
39.4 

66.1 



59. OX 
^23.0 

19.7 



57.25 
27.8 

21 .4» 



30.0 
59.6 

73.5 



28.7 

5o:i - 

68.7 
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V 



Female 



. - 'TABLE 4 

SIGNIFICANT F-RATIOS AKO ASSOCIATED MfiWIS JOR SEX. POLITICAL PARfV.'^AWO RELICUON ON THE 
DEPENDENT VARIABLE "THE VALUE J)F PROFITS IN OUR /REE ENTERPRISE SYSTEK* 



1 



D. L Students Post»Sewttfary Acctg. Students * Private Citizens Business Pcrs'onrtfel 
rjgan' F«Ratio Mean . .jF-Ratlo- Mean F-ffat^n ' UA»n c_d.«.4« 



Kean ^ /-Rati o- 



Mean F-Ratio Mean F-Ratio » fean F-Ratio 

^ -I — 



Composite 



Political Party ' 

Democrat 
« Republlctn 
Others 

Republican & Democrat 



• i 
3.9640 1 

4.3930 , 



615101 



Religion: / ^ 
~ Mormons 



^ / 




4.3302 
4.7643 
4.8835 
4.5723 - 



4.6298 



^.8*61 



*F(y{|6,l ,371 )-3.84 ^ *F(.05,1 .373)-3.84 



3.7486 . 4.1152 

13.0620 , * 28.1620 

4.3924 apT' 



4.0090 
4.6713 



t61.9100 



/FM5.1.331)i3.84 , *F{.g5.1 .329)»3.e4 ♦F{.05,U1436)*3.84 



impersonal in 'their l^elations with,^onsumers.'.' The compos it0 of -'^U 
grSifs indicated that ^77i agreed with the samg"* statement. -'High 3chQol >• 
distributive education stud&n^s had a high percen|a|e of agreement 

•concerning the- statement that "mo)st large businesses are not as ''fair to 
their employees as are smaller businesses. " People working 1n business 

•were slightly more in agreejnent than other groups when asked if "provided 
the y sta y within the^awV large companies should be allowed to grpw^as ^ 

big as they can." (See Table 5).** ^ 

I 

Democrats showed mo re^ agreement with the key • statements of this 

area of inquiry^thaft did the Republicans. ^ Significance was found at the 

.'05 level of confidence for the**pbi?t-second^ary ^accounting students, 

^incKvitlttals working in business, and the composite of all the grjoups! > 

(See Table 6.) Also^ among- the private -citizens, significance at the .05 

level of confidence was. found between tffdse of the Mormon religion and 

ffl] the other religious denominations grouped together. Those private - 

citizens of the Mormon faith were Significantly more fn disagreement 

, — ^ , 

with the key statements of this section ;*therefOre^ -the null hypothesis 

w^^rejected for" the demographic variablej5_„of political party arid reli- - 

g4on in the groups cited. ^ " ^ 

^ \lho is Best Able to Achiev.e the^oals of a Free Market Ecl^nomy 
Two key statements^ were the basi^s^for this, concept: 
1 v-J^enefai^, prxlces ^an best be kept down tj^ough^ business 

ompetiti^. ' . " - * 

2.' ' For the public benefit:^ there should be more^ government 

regulation of business than there i^; today. • ^ 

• High school distributive education students wer^-signif icantly 

le.ss in agreement with the statement: "In general, prices can best be ' 




1 »^ 



\ 



Agree 



THERE .IS TOtlfgCH POHHR - 
CCJICEffTRATtD I« THE HANDS 
Or A FEW LARGE'CCXPANIES.^ 

M THEY GRO'.^JlGGtR,> COf<?ANIES 
USUALLY BECOME IMPERSONAL IN 
THEIR RELATIOliS WITH CONSUMERS. 

PrOVlOED THEY STAY WITHIN THE 
LAW, LARGE CWANIES SHOULD BE 
ALLOWED TO GROW AS BIG AS^THEY 

ca:;. 

HOST LARGE BUSI«^S5ES AREW 
AS FAIR TO THEIR EMPLOYEES AS 
ARE SMALLER BUSINESSES, 



TABLE^ 



V ^ AGREEMENT OR DISAG^ENT WITH K^Y^^MENTS C0NCERNIK6 - 

Large vs. SmaTT guslness , ^ ^ 

»D.'E. Students Post-Secondary Acctq. Students Private .Citizenr "'^ Business Personnel 



74.35° ^ 



71.7 



57.4 



51.9 



Disagree 



THERE ISjTOO «UCM POWER 
CCNCEfiTRAf cO--n«- -THE-HANOS 
Cr A m LARGE COMPA.Nli«. 

AS THEY GROKbIGCER, COMPANIES 
, USUALLY BECWE IMPERSONAL IN 
-miR RELATIOrjS WITH'CONSWHERS.^ 

PROVIDED THEY STAY WITHIN THE 
LAW, LARdE COWNIE*; SHOULD BE 
ALLOVcD TO GROW ffIG AS? 

mi LARGE BUSINESSES ARE NOT 
AS FAtR TO miW EWPlOYKS AS 
^E-^FJiLLER BliSyTNESSES. 



s.n 



14.8 
^.3 



I 




65.6! 



I"- 



56.4 



24.3 



79. 6X 



85.1 



59.9 



37.4 



74.4S 



72.2 



67.7 



33.4 



22. ox 



15.6 



36.7 



58-9 



14. 6S 



11.7 



34.2 



50«2 



-17.15 



23.8- 



27.6 



55.8 



52. 



Ccfflposlte 



Z4.3t: 



77^0^ 



60.0 



3619 - 

X" 



15.55 



16.5 



32.3 



47.6 



Sex: 



Fenale 



S TABLE 6 ^' ' ^ ' 

SIGNlflCAHT F.ftATIOS Af© ASSOCIATED HEANS-FOR SEX, POLITftAl PARTY. AND RELIGION ON THE DEPENDENT 
VARIABLE "THE SIZE AND PERCEIVED EFFECTIVENESS OF JHE BUSINESS OjlGAHIZATIOH" ' 

. 0. E. Students P«t-Secondary Acctg. Students Private Citizens Business Personnel Conjpo^lte 
Xean F«Rat1o Jjean F-Ratio >!ean F>Rat1o nean F-Ratlo Kean.' F»Rat1o 



.■;( 



Political Party 

Democrat . * . 

- "^Republican 
: Others 

Republican & Democrat « 

• Rel't^lon: • - < ^ . 

ftonnonf 
~ Others \ 



r 



♦F( 0S,U371)^.84 



3.1961 
3.5545 



4.302 



3.1010 
3.4285 



4.2901 



3.0629 
3.3120 



3J114 
2.8298 



4.5425 



-10.4670 



*F(.05,1 ,373)"3.84 *F(.05,1 ,331 }»3.84 *F(.05,1 ,329)-3.84 ♦F(.05 J ,143$>"3.84 : 



1.^ 



.ERIC 



B3 



kept down-through business competition"' than were any of the othei^ #-««*---^ 
groups. Only seventy-eight percent of the high school? distributive 
education students agreed with the statemeot while 92,1% of.tjj^ post- 
secondary accounting students agreed.^ ' For^y percent of the high school 
students also believed that "for the -public benefit^, tTier| 'should be° 
more government regulation of business than there is to3^'. " This is 
contrasted with the composite of 25.2% for all the groyps combined. . 
■ fSee Table 7). , ' • , 

Significance at the r05 level of confidence is indipated in 
Table 8 between the^'malq and femal?^ respondents viith the composite 
group. The females were more in agreement with the key sta^tfemeni^han 
the males. Significance was also' evident between thfe Republicans and 
Democrats among the^3QSt-secondary accounttng students antf the composite 
group. In both instances the Democrats were more in agreement withth^ - 
key' statements tham ^fi^f^thB Republicans. Mormons were also in dis^ee- 
ment significantly more th|an other Veligious denominations among private 
citizens and- the composite group. ^ The null hypothesis^ was rejected for 
those selected demographic variables\pf ^oVitical party and religious 
application mentioned above. 

The Opportunrties of Being .Employed in the Business' Sector . ^ - 

Four key statements comprise the elements in this section^ ^ 
1. .A person can contribute^ as- i^uch to society in the business 

world as in a profession Qjr.^a.de. 
'2. .i^Youngr people today would be well-advised to consider entering 

businesk world. " > - .• ~ •'. ' 

3. ^portiinities far personal satisfaption on the job have 

increased in big business in the "last few years.; ^ ^ 



• TABLE 7 * 

AGREEMENT OR DISAGREEMENT WITH KEY STATEMENTS CONCERNING 
Government vs. Business 



" Agree ' 

IN GENERAL » PRICES CAN BEST 
BE KEPT DOWN THROyGH BUSINESS 
^Ca'^PcTITION. 

FOR THE PUBLIC BENEFIT. THERE 

SHOULD BE MORE GOVERfa^ENT 
REGULATION OF SL'SINESS THAN 
THEPE IS TODAY. 



0. E. Students Post-Secondary Acctg. Students Private Citizens Business Personnel Composite 



78. 5X 



40.1 



92. IX ' 



14.7 



90,92 



.2^.5 



Disagree 

IK GENERAL, PRICES CAN BfST 
^ BE .X£PT DOWN. THROUGH BUSINESS 
CCyJ>ETn^ON. 

-FOR TME PUSLfC SiNEFIT, THERE 
SHOuVO BE MORE GOVEP^fJEXT 
RES'iLATICrt OF BUSlNJISrtHAN 



THERE- IS^ODAY. 



IS 



11. OX 



43. OX 



1 ' 



^ 4 



1.2X 



*8lv4 



* 5.9X ^ 



V0.9 



89. 5X. 



55 ' 



7.6X 



71.8 



87:6 : 



.20.6 - 25.2 



7.6X 



66.4 



ERIC 



it 



TABLE 8 V n 

SIGNIFICAljt/-RATIOS AN9 ASSOCIATED MEANS f OR SEX. POLITICAL PARTY. AND RELIGION ON THE DfRENDENT 
VARIABLE "WHO IS BEST^E TO ACM:eV& THE GOALS OF A FREE KARKET ECONOMY" ^ 



D. E, Students Post-Wcondary Acctg. ^tbdents Private CUIzens Business, Personnel 



flean F-Ratio 



Mean F-RatIo 



r.tran r-Rdt1o HeaR / F-RatIo 



Composite 
Mean F-Ratlo 



Sex: . . 

PolUfctil Party: 
' DeTOCrat <^ 
j>epdbl1cah 
.Others 
< ^ Republican & Ce.'nocrat 




3.4107 

y 4.1925 
3.7«77 



3.5853 
3.4124 



3.3853 * 

V 

i.6260 



7.4563 



Religion: 
''orwons 
Others 



*f (,05.U371 )«3.84 . ♦F(.05,l ,373)-3.84 



3.6357 
3.3049 



6.067P 



3.5712 
3.4265 



4.1431 



♦F( .05.1 .331 )«3.84 ♦F(.05.J .329)-3 JB4 ♦FC.OB.l ,1436)-3.84 



4. Business wages and benefits are better today relative to the 

. cost' of living than they were 25 years ago. 

Few extremes were evitlent in this area of concern- Over 83% of 
♦ 

all thfi^^spondents agreed to some degree with the statement that "a 
person can contribute as much to society in^^the business world. as in a 

~i ^ ^ ' ^ - ' 

professjioq or trade." This seems to have ^ome 'contradiction with only 
58;^% of the total responding agreeing with the idea' that "opportunities 
fbr personal satisfaction on the job have increased in bigjDusiness in 

-the last few years-" Perhaps they^are saying that 4t doesn't matter what 
profession you , embrace, personal satisfaction may or may not be an 
important part of it, (See Table '9). ' . ^ ^ 

" Significance was found at the .05 level of confidence with the • 

^Republicans in more agreement with these 'statements whep* alL^foups were 
combined than the Democrats; therefore, the null hypothesis was rejected 
for this single demographic variable, (See Table 10)^ 



The Perception that Consumers Have Toward jthe Business Community 

Consumers perceptions of the business community is'' comprised of 



the following four statements: 

^. Many big companies take advantage of consumers by cheapening 

products and Wising prjperr^ . 
J. Most companies live up to t^vein product guarantees and ' 

* 

promises. 

3, Business ^ries harder to please consumers today than" was 
true 5-10 years ago. 

4, The quality of most goods and services is better thajj it was 
^ 5-10 years^go. 



JABLC 9 I 

AGREEMENT OR DISAGREEMENT WITH KEY STATEMENTS CONCERNING 



a person cain cwiisute as much ta 
society is the business world as 
in a profession ornraoe. 

you:;g-^Ce today would be well- 
advised\to cansioer entering the 
business world. 

opportwiities for personal ^tis- 

FACriO:4 0.N THE JOB JiAVE INCRcASED 
IN EI6 BUSINESS IN THE LAST FEW 
YEARS .7 ( 

BbSiriESS WAGES A.ND BENEFITS ARE 
SETTER TODAY RELATIVE TO THE COST 
OF LivnfS THA:< they were 25 YEARS 
AGO. 



Business as dpEctplpyer 

D. E. Students ' Post-Secondary AcctQ. Students Private Citizens ^ B usiness Personnel 



74. S 

" V 
60.4 

58.0 



85.4 



73.3 



57.7 



70.3 



84.9^ 



54.1 



69.5 



89.2 



Copposltt 
83.5 



- Disagr ee 

A PERSO-M CAN COTiTRIBUTE AS KUCH TO 9.8X 
SOCIET.Y IN THE BUSi;<ESS \^CRLD AS 
:;i A PROfESSION OR TPJ^DE. 

ycir;G"PEOPiE tooay wSuld se well- 
advised TO co:;siOER entering the • 

Bus;f;ESS KggLD. 7.0 

OPPORTUNITIES FOR PERSONAL SATIS- ^ 

FACTiO:. O'^'THE JOB HAVE INCREASED 

IN BIG BUSINESS IN THE 'LAST FEW 

YEARS. ^« ' . 17,9 

, BUSINESS Wm5ES Atl^ BENEFPTS ARE 
SETTER TOOAY RELATIVE TO THE COST 
OF LIVING THAN THEY WERE 25 YEARS . . 

AGO. ^ 25.7 



5.4X. 



. 5.7 



18.9 



17*T 



8. OX 



10.0 



29.D 



23.4 




. 66.9 



19.2 



26.4 



21.0 



23.0 . 



■■■s 

•"■•5 



•I » 



1^ 



TABLE 10 

SIGNIFICANT F-RATIOS AND ASSOCIATED MEANS FOR SEX, POLITICAL PARTY, AND RELIGION ON THE 
DEPENDENT VARIABLE "THE OPPORTUNITIES OF BEING E?4PL0YED IN THE BUSINESS SECTOR" ' ' ^ 

D. I. Students Post-Secondary Ac^tg. Students Private Citizens * Business Personnel 



Mean F-RatlD 



Sex: 

Male 

Female ^ 

Political Party: 
DeTOcrat 
Republican 
Others 

Republican & D^jirocrat 
> 

Religion: . 
Mormons 
Others 



Mean F-^atio 



Mean r-RatIo Mean r-Ra»Io 



1 



Composi te 
Mean F-Ralio 



2.8 

V 



2.8041 
.6550 



9.3974 



♦F(. 05,1, 371 }«3.84 ^ ?F(.05,1 ,37j0.3.84C^ ♦F(.05-,l ,331 )«3.84 *F(. 05,1 ,329)^.84 ♦FX.05,1 ,1436)«3.84 



er!c_ 



A 'Only 48.3% of the j:ompo site group believe that "businesses" try 

- J 1 , ■ - 
harder to please cons^rfiers today than was trufe 5.-10- years ago." People 

who actual ly^ work in busfjfiess agreed by 57s.6%.. Higji school distributive 

education students tend^to disagree more with the statement that, "most 

companies livfe up to their jDroduct guarantees and promises,*' 4han did ^ 

any ot^r group. (See Table 11. ) ' ^ 

J'' Signifix:ance was evident at the .05 TeveT of confidence when ^ 

.Comparing other political parties (American, Independent, Icppiuntst) 

with the combination of Republidiahs an^ Democrats fcm-tne high school 

distributive education students and the composite group. The grouping 

of Republicans and Democrats showed them in more agreement. Those that 

were des^ignated as "Others" were more in disagreement -with the key 

statements than those grouped as Republtcah and Democrat. . In these two. 
. ^ ■ • 

cases the null hypothesis was rejected. (3ee Table -12. } 

Businesses Attempt to Provide'' Equal Employment Opportunfties * ^ 

Two key statements comprise this area of. inquiry: ^^ 
1. Mdst companies are making *an/hoh;est effort to insure ..eqOaf 

• -opportunities for women in<,business. . '* 

li Business is making good progresl, towards providing equal 

• ' » ~" * 

opportunities for advancement for minorities. . 
Qv^er 71% of all groups bel ieved^ that "most compani^es are making 
an honest effort to insure irqual dppojQt^jnities for women in business." ^ 
Approximately 79% believe good progress is" being, made to 'provide equal ^ 
opportunities for the advancement of minoriti^* (S^e* Table 13);*^ 

^ , Religion was the significaqt demographic data in comparing these 
qu&stions. Mormons from the post-secondary accounting student's, business 
personnel, and the composite group showed more agreement ^with the 



Agree ^ 

KAMY BIG CCr^PANIES TAKE ADVWITASE 
^ OF CC?tSC:^E?.S BY CHSAPLNING " ^ ^ ' 
PRODUCTS AHO^RAISKiG PRICES. 

.MOST CaMPA!U£S LIVE UP TO THEIR ' 
PRODUCT GOARASTEES ANO. PROMISES. 

BUSHtESS TRIES HARDER tO PLEASE 

co:iSu:-:£ns'^TODAY THArrwAs true 

5-10 YEARSlAGC. 

ThTqUALITY 0^ MOST GOODS m 
^ SERVICES IS BEHEP. TKA;I U ^AS 
5-10 YEARS.AGO. ; '^^ 



m'i Bk*CCK^Af;iES TAKE ADVA.^TAGE 
'OF CO?iSuH£'%S BY CHEAPEfHfIG 
PRODUCTS A!<b RAISING PRICES. 

i 

yO>l COMPANIES i;VE UP TO THEIR 
PRODUCT GU^RAJITEES AND PROMISES. 

1 

5USI:tE3S TfilES HARDER TO PLE,«SE 
, CO:i$U;<ERS TO?AY JHAN WAS TRUE., . 
5-10 YEARS AGO. 

THE QUALITY OP mSf^S AND 
SERVICES IS BETT^k THAN-HH^AS 
5-10 tEARS AGO. 



* , . TABLE 11 
AGRkEMEHT OR DISAGREEKENT WITH KEY STATEMENTS CONCERNING 
• * Consumerism 



D. E. Students Post-Secondary Acctg. Students * Private Citizens Business Personnel , Composite 



79. 2X 
62.9 



v*41.6 



39.3- 



73. 3S 
75.8 

^48; 5 

3^9.3 



73. 2X 
74.2 

47.3 

35.9 



64:2X 
80.7 



57t6 



4>^^ 



72.82 
73.0 

48./ 

39.8 ' 



^ 12. ox 

26.8 

41.3^ 

47.5 



17. 9X 
18.3 

'34.2 

52.5 



19.9% 
22.0 

43.3 

58.9 



30.3X 
14.0 

*32.3.^ 

50.6 



' 19.6X 
20.4 

37.8 




TABLE 12 



SIGNIFipiiT F-RATIOS AND ASSOCIATED MEANS FOR SEX, POLITICAL PAgTY, Af|p RELIGION ON THE OER£?iOENT 
. V ^^^rftBLE "THE PERCEPTION THAT CONSUX-ERS HAVE TOWAftO THE ofSINESS COMMUNITY>?^ 



Sex; 

\ 

^ Male 
Fetnale 

Political Party 
Democrat 
Republican 
Others 



D. E. Studeivts Post-Secondary Acctg. Students Private Citizens Business ^Personnel y Composite 
Mfean F-Ratio Mean F-Ratio Mean F-Ratio Hean F-Ratio ' Mean . F-Ratlo ^ 



3.6407 ' 



Re'ptibllcan & Oenx)crat 3.36^5 



4.4472 



Religion: 



Mormons 
Others"* 



; r' 



3.5785 
3.4271 ■ 



5.1488 



♦F(;q|,5|^^^^3.84 .0 *P(.C5.1,373)-3.84^ ♦F(.05,1.331)«3t84 ♦F<.d5,l ,329)»3.84 *F(.05.1 .1436)»3.84 




^ 



m 




TABLE 13 

AGREEMEh/V DfSAGREEMEMT WITH KEY STATEMEffrS CONCERNING . 
Equal Opportunity 



0, E. Students Post-Secondary Acctg. Students ' Private Citizens Business Personnel Composite 



XOST COXPAHIES ARE MAKING AN 
rH0;<£ST^EFFORT-T0 INSWEJIiyAL 

™^is=R5rvoritritj 



BUSINESS. 

BUSINESS IS MAKING 6000 PROGRESS 
===^TeWAROS, RROYIOTNG EQUAt- 6PPCR- 
=^^^^TU;:tnSS-FCRJ^DyANCEMEM fOR 

' ;*i;i0^;TiEs. 



70.2« 



75.6 



r.7 



72. W 
82.0 



72. U 



BO. 5 



ri.i^ 



78.8 ^ 



Disagree 

MCST-CO;iPAr;l£S,ARE MAKING AN 
HONEST trrORT 70 INSURE EQ'JAL 
_CP>-ORTUNITIES'FOa >i0MEN"lN 
2oSi::£SS. ^ _ ' 

euSHiESS IS MAKING .$60D PROGRESS 
^TOV.'A^OS PROVIDING FOR EQUAL OP?OR- 

TUMITUS fOR ADVA NCEMENT FOR' 
UlNORITIESr . 10.4 



15. 3X 



10.1 



20.61 



10.0 



20.8^ 



10.2 



10,? 



7 



T 
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prece<^ing stfatements than those of other religions. These' findings were 



■ significant at fhe '.OS level o? cortfidenceTand the null hypothesis is 
^Vejected' for those^eletrtents of tht <lemograpmc' data, (pee Table 14:)- 

' • " ' '.^ ' ■ 

^ The Perception of Labo> Unions' . Contributions to Society - 

-TX The folJiDwing three_ statements compriVe the data fQr this section 

• ' . - \ • • • . . . ' 

1. The* working man today .needs unions, to get a fair deal from • 
managprnent. ' * . 

, 2. Most- unions make a posit,ive contribution -to society's well- ; 

being\ 

3s Unions are more concerned with their own power than benpfit- 
« ing their members. , ' ' - * , , 

• Table 15 suggests that le^s thanlha.T/ of those surveyed :beli«ve 
' that labor unions are significant in thet,r 'contribtitions t(^ society. ^ 
■Approximately 76% of the" private citizens- beTieve that "unions are more 
' concerned with their own power than benefitijig their members." 'Sixty- 
five percept of al.l the groups see this\ as ^tltie position of. the labor 

• unions. , ^ • u ' ^ 

Political, party lines. divide 'those who are in' agreement with 
thele. Statements and thos^L who are in disagreement.. Significantly more' 

„L agreement is apparent with the Democrats /than the -Republicans all" the 
groups except tlie'high school distriW^^^ucation studeots. 

. politicarhparttes in tfte survey* were jn agreement with the statemerit-s^^ 
more often than the mixed. groujT, of Republicans an^'^ Democrats. TheseXare 
significant at the .05 level of confidence; and therefore, the^ nuM 

' ^ hypothesis is rejected for tho se demographic dafS^ cited. (See Table, 



Sex: 

. Male- 
. female ^ 



_ . • _ TABLE ^ ' * ' 

SIGNIFICANT F-RATIOS AND ASSOCIATED MEANS FOR SEX, POLIJICAL PARTY,- AND RELIGION ON THE 
' DEPENOEirr VARIABLE "BUSINESSES AffEMP^^ ^" ' ^ 

D. E. Students, Post-Secondary Acctg, Students Private Citizens Business Personnel. Consposlte » 
"Moan F-Ratlo * Mean ' F-Ratio Mean , F-Ratio > Mean F-Ratio i Hean F>Rat1o 



Political Party:. . . \ \ 



Democrat , — * ^ 

' Republican ' - , 
Others — — 



Republican & Defnocrat 



Religion: • 



ftormons * 2.7915 ' -/ ' 2.8275 2.8084 ' 

" 4.1054 , ^ i ^ . 4.8358 ' , 6.2847 

Others t — — 3.1696 t ... 4:. 3.1789 3.0w)3 



W ♦F(.05,K371)-3.84 ^ . *F(.05,1 ,373)-3r84 • j ♦F(.05.r,331)-3.84 /F(,05,l ,329)-3.84 ^ ♦F(.05^Ji|i»36)-3.84 
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Agree 

THE -WORKING m\ TODAY NEEDS 
UNIOHS TO GET A FAIR .PEAL FROM 
{W;A6E«ENT, a. 

MOST UNIONS MAKE A POSITIVE ; 
CONTRIBUTION TO SOCIETY'S 
WELL-BEING. - ' 

9 

\5timS ARE MORE .CONCERNED WITH 
THElR/OWl POWER THAN BENEFITING 
THEIR HEHSeRS. 



TABLE 15 

f AGREEMENT QR DISAGREEMENT WITH KEY STATEMENTS CONCERNING 
Labor Unions ^ ^ 
D. E, Students ^^^^^:^ gost-Secondary Acctg, Students Private Citizens 



'58.5X 



56.5 



32.2X 



3K4 9 



54.3 • ' N ' '67. 



47. 3X 



4S.4S 



75.8 



Disagree 

' THE WORKING MAN TODAY NEEDS 
IFUOMS TO GET A FAIR DEAL FROM 
, MANAGEMENT. 

'MOST UNIONS MAKE A POSITIVE 
COrilRIBUTION TO SOCIETY'S 
WELL-?EING:5, ^ 

UNiaNS Al^E MORE CONCERJiED WITH. 
THEIR M POWER THAN BENEFITING 
THEIR ■AfM^ERS.. ^ 



21 .8X 



2K1 . 



21.6 



57.2X 



51.5 



16.8 



46.4X 



41.0 



18,5 



6^ 



V. f^j • * TABLE 16 ^ ^'r 

« ^IFICANT^'RATIOS ANO ASSOCIATED HEANS FOR SEX, POLITICAL PARTY, AND RELIGION ON THE 

-/dgPENOfNT VARIABLE-JHE PERCEPTION OF UBOR UNIONS*' CCNTRIBUTIOfiS TO SOCIETY" 

<f ^ E. Stadeny? ,post-Secondary Acctg. Stodents ' Prtvate CitUens Business Personnel Xosiposite * ^ 

Mean F-Ratjio - Hean, - F»Rat1ot Mean F-Ratlq Mean F-Ratio Heyn' F\Rat1o 



" I- 

Hate 



Sex: 

Te 
Female 




PoJti 



?tica-l Party? 

V^^efflocrat 3.5791 - ^ 3.181/ 3,7830 \ * 3.398a 

^ ' ifj ' 7.5733 8;4298 10.2190 37.7460 

,Re^ubl1cy ^ ^-^^'3 3.6889, 4.279^ ' / 3.9033% 

4.4639 



J , Others ; • 

ReDubllcan S DMiilcr 




Republican & O^I:r«t 

Rellsionf .^^.J ' ' • ^- - ^ 

HorTnons_ ' — — _ — ' „ % 



♦FC. 05,1. 371 )«3.84 ^ -i ♦F(.05.1 .373)-3.84 . - ♦F(,05.1 ,331 )-3,84 ..'♦F(,OS.l .329)-3,84 ♦FC.OS,! ,1436)-3.84 

■ ' J ■ ■ * • • •• - - ' 

*1 



The Social Responsibility of Business * . 

Four statemeh.ts comprise this-sectioh of the study: 

'" ■ > ' ■ 

I,. It is part ofbusin^ss' responsibility to'aid society. 

. • 2. Thg majority of companies are^ honestly trying to be good • 

.'citizens and live*up to their social responsibility. 

3. Businessmen^ do ^jeyerything they -can tQ make a profit^ even if 
it means ignoring the public heeds^ - . ' 

4. Most large companies are trying to prevent: and corr||Ct any 
' .polVution th^y may be' clausing. . ^ 

Over S0% of the respondents believe^ that business has some 
responsibility^to aid society, /approximately the same number believe 
that business is now trying to liven^ to their social responsibilities. 
Lesseij agreement is' found, when asked if "businessmen do evjerything they . 
can to make a'profit» even if*it means ignoring the-public needs," and ^ 
"most large companies -are trying to prevent and correct any pollution 
they may be causing." ^ (See Table 17.) " jj^/' 

Tost-secondary accounting students and the composit^roup 

^ l_ - \ 

indicated sigrvificant differences between the Oemocrat^and Republicans 
on the social responsibility of business. Democrats^re more -in agree- 
ment with the statements than were the .Republ i cans'. ^M(il?ffons from- the 
same two grbupings showed sign,if jcantly^more agreement with the state- 
'^ments than the other'^religions; ' Significance at the .05 level was 
•evident; therefore, the null hypothesis was rq^^ected -op the. demographic ^ 
vfK^bles dt-Oemocrats and '[Republican? and Mormons iihd Other ReligionsT'^ 
as they pertain to post-secondary- accounting students and the composite 
of all the groups surveyed. (See Table 18)\ ' . 

Severa^f tihe questions asked in the questionrfaire/opinionhaire' 
did n6t appear in the nine major areas previous-ly cited. [Responses to 



Agree 

IT IS PAgT OF BUSINESS' 

RESPONSIBILITY TO AID SOCim. 

THE KAOORITY OF COMPANIES ARE 
KO:<ESTLY TRYING TO' BE GQQO 
CITIZENS AND LIVE UP TO THEIR 
SOCJAl RESPONSIBILITIES. 

BUSINESSMEN 00 EVERYTHING THEY 
CAN TO MAKE A PROFIT. EVEN IF 

n mm ignoring the public 

NEEDS. . ^ 

most large companies are trying 
TO prevent and correct any 
pollution they may be causing. 



J 

table 17 

agreement or disagreement with key statements concerning 

\ Social Responsibility ^ ' ^ . \ ^\ 

D. E. Students ' Post-Secondary Acctg. Students « Private Citizens Business Perijonnel 



77. U 



69.7 



55.5 



56.5 



83. OS 



80.5 



37.9 



52.8 



82. 3X 
82.6 



53.8 



66.9 



84 ^ 



86.4 



40.5 



J62.3 



f 

Composite 
' 81. 5t 

79.4 

V47..0^ , 
' 59.2 



' • Disagree 
likiS PA^r OF BUSINESS' 

RE^ONSlBJLl-TY TO AID SOCIETY. 6.9X 

TKEittAJORlTI^OF COMPANIES ARE 

HON-ESTLY TP>f IHG TO BE GOOD 

CITIZENS m LIVE U? TO, THEIR 

^SOCIAL RESPOfiSIBlLITIES. 21.7 

BUSlNESSKHti DO EVERYTHING THEY 

m TO imZ A PROFIT, EVEN IF 

IT KEAfiSJGJiORUia THE PUBLIC 

NEEDS. ^ ^ 29.5 

MOST LARGE CDMPAJUES ARE TRYING' 

TO PREVENT AND CORRECT ANY 

POlLUTIOfi THEY t«Y BE CAUSING. " ' 33.2 



8.5t 



16 J 



51.3 



41.8 



10.9X , . 7,6< 
♦ 

3t . ' 



14.3 



39.9 



28.8 



10.7 



54.1 



11.7 



8.3t 



43.4 



'34.1 



ERLC 



« 

69 



1 ^ w 



> TABLE 18 

SIGNIFICANT F-RATIOS AND ASSOCIATED HEANS FOR SEX» POlITICAt PAp|^ANO RELIGION 
OM tHE OEPEMOENT VARIABLE "THE SOCI^H RESPONSIBILITY OF BUSHjESS** 



Sex: 



•7 



Hale 
Female 



Political Party: 
Democrat 
Republican 

.Republcan & Democrat 



D. E. Student^ , ' Post-Secondary Acctg. Students Private Citizens BlisfV^ess Persgnnel Composite 
Mean Matlo Hean *F-Rat1o Mean F-Ratlo Mean F-Ratio Mean F-Ri 



Ratio 



3.0887 
3,4645 



5.5243 



3.0686 
3.2658 



8.6170- 



Religion: 
itonnons 
J) the rs 



3.1748 



4.7599 



^ . 3.4629 
sTF^OSJ ,371 )«l84 ♦Fl.OS^l »373)«3.84 



t 3.0959 



7.394^ 



3.2433 

*F(.05,1 »331 )-3.84 *f{.OS,} »^9)-3.84 ♦Ft. 05.1 ,1436)-3.84 
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these questions appear vin the following sections of this chapter.. 



Impressions of How Much AffiSricap Business is. Doing 

Each group in the survey was^ asked to rate how they believed^ • 
American business wa§ doing, iti 34 situations. Their ratings were to be 
one of "a great dealr" !'some," "a little," "nothing at afl,^" €r "dorf't 
.know." Tables 19 and 20 suggest that there; is not.^t major difference \in^ 
any of the groups surveyed ^as to their basic impressions- with^Jth^se 
Statements. See Appendix A for t;he questipnnair.e/opinionnaire. 

> Contributions of Business, Government and Labor 

Nioeteen questions were subj£cted to the following question*, 
"What OS your opinion on the relative contribution of business, govern- 
ment, and labor today?" Table 21 ^g^erally - indicates tbat labor ^fd not 

deceive as much support as business and government in thVir contribution 

to the American life style. They did receive considerable sUppflrt in 

the section of "Business* as Employer." ^This would te the area -where 

they are g^necaliy thought to be able to have^ more impact. . Government 

, , • • 

especial l'J-r,ece4j<^ strong support in*the^area of "Social Responsibility", 

and moderate support in the area of "Consumerism."* Business was strong- 

est^ in certain parts of the section on the "Economy," and they shared \ 

the support with government in the section on "Equal Opportunity. " 

Amount of Confidence in People Running Various Institutions ' ^ 

Each respondent was asked ta rate eighteen different major 
instituti9ns in our country'as to whether thdy had a "great deal ^f^ 
'confidence," "some conf idence,-" little confidence,)^ or "no confidence 
at all" in them. In onlymone instance did any group have a ranking of 
more. than 50% with a^gf^att^deal of confidence. This was' for organized 

■ ^ ' "'^ , • \ ' 

f J. . *^ ■ 



^ , TABLE 19 , 

IMPRESSIONS Of HOtf MUCH AhttRICAN' BUSINESS IS DOiVg^ 
{Percentages^ . , . 



D. £. Students 



Post-Secondary 
Acctg. Students 



Private Citizens 'Business Personnel 



Compos.1te 



€conoqy 



.9 



4» 5 

s :3 s 



£ 



5 3 



<o w *<> je 

6 I 2 S 



MAKING ECONOMY GROW 






17? 


3% 


49X^ 


38% 


. 9% 


]% 


43X 


345 


14X 




"SOX 


38t 


- Q% 


25 


435 


385 


f25 


PROriDING'JOBS ^ 


32 


43 


18 


4 


45 


40 


10 


3 


44* 


38 


13 


2 - 




37 


11 


2 


42 


40 


13 


PAYING DIVIOEJ^DS 




31 


1^ 


4 


. 15 


38 


17 


2. 


22 


39 


14 • 


2 




40 


* 16 


2 


17 


37 


18 


BEING SOUND WVESTMENT; 


9 


33 




5. 


14 


40 


23 


1 


17 


43 


16 


3 « 




37 


22 


2 


14 


:38 


21 


REASONABLE PROFltS * . 


-15 


37 


27 


7 


24 


44 


18 


5 


25 


33 


23 


8 


19 


44' 


20 


7 


21 


30 


22 


RB0UCUJ6 DEPRESSION THREAT 


12 


24 


32 


15 


. '8 


31 


31 


15 


10 


24 


33 


18 


13 


30 


31 


14 


U < 


27 


32 


ELI?4I?tATi;iG POVERir 


7 


18 


29 


29 


4. . 


.15 


35 


31 


7 


19 


27 


30 


4 


.20 


iil 


30 


5 


18 


31 


KEEPING DOWN LIVING COSTS 


- 9 


18 


35 


31- 


. 5s' 


lj8 


33 


35 . 


9 


12 


31 


41 


7 


I' 


36- 


.32 


8 


17 


34 



Consumerlsiy 



DEVELOPING BEHER PRODUCTS 


36 


38 


20 


4 


4^ 




9 


11 


1 


-49 


32 


14. 


•J- • 


49 


40 


10 


1 


45 


37 


14 


2, 


SAFE PRODUCTS * 


38 


39 


15 


2 


31 




lO 


15 


1 


32 


41 




2^ 


29 


49 


19 


2 


. 33 


46 


16 


2 


HIGH QUALITY, PRODUCTS 


19 


38 


24 


9* 


19 




26 


4 


23 


37 


36^ 


7 


24 


41 


27 


6 


21 


"41 


28 


6 


■ CONSUMER SATISFACTION 


15 


37 


34 


. 9' 


15 






32 


4 


14 


41' -^^as. 


5 


18 


49 


28 


2 


16 


43 


32 


'5 


V-"" Business as Employer' 












• 
































MEDICAL SERVICES 


25 


41 


20 


6 


2.4 


51 


Mb 


1 


31 


46 


14 


4 


28 


52 


15 


2 


27 


47 


17 


3 


HEALTH AND SAFETY 


25 


42 


25 


2 


23. 


60 


13 


1 


28 


47^ 


"19. 


•2 


25 


56 


16 


2 


25 


51 


18 


2 


REA'SOr^ABLE WAGES 


23 


46 


20 


6 


25 


57 


15 


2 


26 


SO 


r 18 


4 


22 


53 


20 


4 


24 


51 


18 


.4 


DEALING FAIRLY 


15 


37. 


33 


6 


11 


50 


32 


2 


13 


52 


25 


5 . 


16 


51 


27 


'4? 


14 


48 


30 


P 


EMPLOYEES* POTEffTIAL - « 


r4 


42 


28 


- 6 


11 


39 


39 


6 


9- 


37 


37 


9 


. 13 


43 


35 


6 


.12 


40 


35 


7 


RE- ASSIGNING WORKERS . 


7 


25 


32 


13 • 




23 


43 


10 


-6 


24 


' 36* 


12 


' 4 


30 


38 


11^ 


6 


25 


37 


12 
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TABLE 20 



Equal Opportunity 

OPPORTUNITY FOR J^INORITIES 
OPPORTUNITY FOR VOMEH 
GIVING YOUNG A CHANCE 



Social Responsibility. 

SUPPORTING OHICATION 
SCIEUmC PROGRESS 
CUITWAL ACTIVITIES ' 
RAISIKG.i^iORAL STANDARDS 
REVITACfirit'iG Ca'^^UHITIES ^ 
HELPUJG MEEOJL-^ 
. GGOD CITIZENSHIP . 
-?-JifTHR-POLaJTlON 
Tfl POLLUTION 

^ Government 

M4V0*^1«S POR GOOD GOVERNMENT 
REDUCIKG WAR THREAT 



IMPRESSIONS OF HOW MUCH AMERICAN BUSINESS is' DOING 
^ (Percentages) 



D. E. Students 



Post^Secondary 
Acctg> Students 



Private Citizens 



24% 


MX 


21X 


22 


45 


23 


21 . 


35 


30 


15 


25 


26 


ioi 


40S 


245 


18 


32 * 


22 


7 


37 


37 


10 ' 


23 


28 


11 


32 


26 


11 


21 


39 


13 


31 


37 


9. 


25 


37 


13' 


26 


38 








15X 


25X 


34X 


9 


20. 


20 



' <o 3> ♦J 
J- \ o f- 



4X 

4 
11 
16 



6S 
10 
4 

26 
10 
18 
10 
15 
13 



20 54 
19 .46 

9 ;^6 



51 X 25X 
38 44 



37 
14 

8/ J9 
3^ 17 
8 32 
8 r 24 
6 i7 



40 
29 



3X 

•2 

4. 

42 ^ 



36 ,10 
49^16 
39 12 

48 9 

49 10 



13X 35X 33X 
5 14 ,20 27 



Business Personnel 



.(fbmposit 



19X 


U 


27r 


46X 


2U 


3X 


28% 


45X 


23X 


n 


26% 


46% 


21% 


2% 


21 


1 


20 


46. 


28 


\1 


23 


46 


25 


3 


21 


'48 


24 


2 


26 


5 


20 


40 


32 


5 ' 


26 


40 


27 


.5 


21 


40 


29 


7* 


28 


19 


: 7 


25. 


27- 




13 


27 


V 


15 


11 


26 


27. 


18 










9 


4 










4 









17% ^45% lltK^ 
29 33 Zr%fi 



13 
5. 

9 : 

6 ; 

9 ^\ 

9 3' 

10 3( 



28 



28 " -"^^^-^'^nilO 

35 e 

<\\ 
16 , 5 
9 12 
7 7 
7 . 6 



f 

36 
39 
38 



49% 


27% 


• 2% 


17% 


46% 


25% 


4% 


40 


16 


3 


28 


36 . 


18 


5 


46 ■ 


^1 


4 


9 


41 


.34 


4 


20" 


34 


29 


6 


18 


31 


32 


'33 


^1 


12 


10 


31. 


31 


10 


22 


44 


U 


6 


21* 


44 


16 


37 


38 


7 


11 


34 


38 


10 


32 ' 


.40 


7 


8 


28 


41 


10 


34 


43 


8 


9 


30 


42 


,10 




28% 


8% 


14% 


3^% 


31% 






16^» 32 ^ 


6 


15 


19 


27 



7 
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TABLE 21 



PERCENTAGE OF RESPONDENTS ELECTING BUSINESS, GOVERNMENT OR LABOR AS DOING THeIiOST ft SELECTED AREAS 



? 



D.E. STUDENTS 



POST-SECONDARY ACCTG. STUDENTS 
^ T"* 



' PRlVATEklTIZENS BUSINESS PERSONNEL 



% 2 

o la 



rt._. 



COHPOSITE 



; SI 2 

I O 4« 



Equal Opportunity 

JOB OPPT'Y FOR YOUNG 
EQUAL ePPT'Y, Fttr WOMEN 
. EQUAL OPPT/Y, FOR' MINORITIES 



Economy ** 



INCREASING PRODUCTIVITY 
REDUCIIIG UNEMPLOYMENT 
RAISING LIVING $TA,NDARDS 
REDUCING DEPRESSION THREAT 
CONTROClIN'G INFLATION 

Busilness As EmpToyer 

EMPLOY. RROBr 0F/.AUT0I4ATI0N 
FAIR PAY AriD' BENEFITS 
PROBLEM OF 'OlO£R WORKERS 

Consimerisn 

SAFE PRODUCTS 
KEEPING PRICES FAIR 
REDUCING UNFAIR PRACTICES 

^ociarRfesponsibil Uy 

SCIENTIFIC PROGRESS - 
REDOCING POllUTIWl 
IMPROVING COWONTTIES 
SUPPORTING EDUCATION 
BEAUTIFYING flATION 



^5«-23?t 20X 
' 36 41 ^9 
29^ 47 20 



51 17 29 

32 49 16 

34' ^i^l9 

25 55 17 

16 ^ 13 



40 . 30 25 
36 37 23 
24^47 26 



46 40 10 

36-^ 45 14 
71 53 18 



28 


'si 


12 


25 


58 


13 


21 


47 


28 


19 


63 


15 


IT 


57 


22 



- 60X 
24 
20 



77 

38 • 
31 



46 
32 
25 



31 
46 
14 



17X 
52 



5 

42 

24 
48 
58 



23 
23 
41 



57 
39 
66 



18X 
18 



13 
14 
12 

9 . 



\ 

' 25 
38 
28 



7 
9 

15 



57X 19X 17X 
27 54 IS 
18 '60 16 . 



67X 16X 12X 
29 52 14 
24 60 11 



^X 19X 17X 
29 50 16 
23 55 ' 17 



72 


9 


13 


72 


8 


^3 


* 67 


10 


17 


41 


37 


12 


42 


40 


11 


38 


43 


13 


48 


23 


25 ' 


50 


22 


22 


27 


29 


19 


33 


44 


14 


34 


4^ 


ID 


32 


49. 


13 


28 


53 


6 , 


28 


' 56 


6 


^26 


59 


7 




















43 


18' 


32 


"47 


17 


29 


.44 


23 


27 


26 


24 


43 


34 


22 


38 . 


32 


27 


35 


21 


46 


25- 


22 


4S 


26 


. 23 


45 


26 


33 


54 


93 


30 


56 


' 8 


36 


52 


8 


41 


35 


14 


453 


38 


> 9 . 


. "42 


40 


12 


20 


55 


17 


19 


59 


. 17 


18 


60 


17 



4t 

13^ 


44 


2 


44 
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religion among the post-secondary, accounting iStudents. Organized reli- 
gion and medicine generally received the highest rankings with auto- 
mobile dealers, advertising, television, and Organized labor receiving 
some of the lowest rankings of confidence. These findings would seem to 
parallel -some national studies o,f the same variet)]^(See Table 22.)' 

Relat1v.e 'Importance of Individual Effort, the Business System, Labor Unions 
, or the Federal' Government in Helping the Average Worker Live Better ^ 

All groups indicate that individual effort is the most important 

of four factors in helping the average worker live better. The business 

system is ranked second by all the^grdups.^ Labbr unions and ^he feder-al 

government were generally equally weighted. (Table 23 provides the data 

for each of the factors involved,) ^ 

; " * ■ - • ' ~ 

What is .the Best Way to Raise the .Standard of Living? 

■» ' ^ - .. • - . 

Increasing "productivity received the greatest' suppoH except , 

■ #- 

ampng the high school dijstributive education students where, 35%, believe^T 
that reducing the price of Voducts would-be the best -way to rai seethe 
'standard of living. Interestingly enough only 38% of the composite group' 
believed that increasing productivity would help, 23^*5% believed reduc- 
ing prices, and 17.8% just didn't know if any of the selections would 
raise the standard of living; however, many suggestions were made other 
than^'thos/ listed on the quest-1or\naire/op^inionnaire'. See Apc^ndix F 
and Table 24. ' ^^^w / ^ . » 

Profit s on the Sales Dollar ^ - ^- ' ' - 

: — — ^ ■ ^ ■ - . . 

NationaliJ^ Tt .is thought that 'appj;:D)<imately fiva' cents is the 

amount earned on each sales dollar. Tabl-e 25' indicates that generally" 

• /■ ■ " / 

fej|er than 40% of any group listed a figure between one and seven cents.. 
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TABLE 23 

RELATIVE IMPORTANCE OF FOUR FACTORS IN HELPING THE AVERAGE WORKER LIVE BETTER 
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TABLE 24 , . - 

WHAT IS T«E BEST HAY TO RAISE THE .STANDARD OF LIVING? 
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•TABLE IS 

WHAT RESPONDENTS THINK PROFITS ARE ON A SALES DOLLAR. 
AND WHAT THEY THINK THEY SHOULD BE 
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All groups except the high school ' distributive educat4^n students- thought 



it averaged around'16% earhed on each sales dollar. Jt was evident thjit 
they believed tljisiwas a, realistic percentage because when asked what 
th?y thought the amount was that business should earn in profits the ^ 
mean average was somewhat the same. ' ■ 

How. Business Prof i ts are Viewed • ^ ' * 

— - — , — ^ V- 

Table 26 suggests that 50% of the respondents bfelieve that bus-- 
ines's profits are reasonable. This somewhat corroborates the findings 
in Table 25' when .little, change is in'dicated when the respondents were 
asked what they thbught profits shoirtd be. Twenty-six percent, however^' 
believe that profits are' too high.^ ^ 

What Happens to Company Profits? . ^ ^ <> 

. • When asked what happens to company profits, or what should 
happen to them, it is notable that- all gV-oups believed that they should 
shift more of the profits to the-^empTgy^es themselves or to charities, 
schools and community organizatfi5nr"-t%thE/ than- to have them, given to 
shareholders lof as bonuses to "top executives. The amount for rginvest- 
mgnt in e)cpansion iificluding* research and development^did not experience 



a shift. Apparentiy/the respondents believe that this is adequately 
being served' and should ^continue in approicimately the same ''proportion. 



(See Table 27.) • ^ r ' Sy 



> 



Largest Single Gontcibutor and Greatest Threat to America's Progress 



Business is considered the greatest contributor to America's** 
'grogress except with the high school distributive education students who^ 
believe that education is- the greatest contributor. Table 28 indicates 
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TABLE 26 
HOW BUSINESS PR0FI1|^ARE VIEWED 

r 
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TABLE 27 



WHAT RESPONDENTS THINK HAPPENS TO.LARGEST PORTION OF COMPANY PROFITS, 
, AND WiftT THEY THINK SHOULD HAPPEN 
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TABLE 28 

LARGEST SIliiGLE CONTRIBUTOR AND GREATEST THREAT TO AMERICA'S PROGRESS^ 
D.E. Students \ Post-Secondary Acctg. Students , Private Citizen 
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that-government is the" greatest ttireatT^ith llBbr organizations ranking 
a close second with almost every ^group. Therevwere also significant 

! ' ■ . " • , ' ' ■ 

numbers that wrote Mn aa answer ^hat was not s^uggested by the question- 
naire/opinionnaire. These are' foun<piil Appendix F. 

* Contributors to Inflation ^ , . - 

1 Government spending was considered as a major*' factor by„all the - 

groups^in their contribution to inflation. Lab o r poli cies- was the 

second most important factor with consumer spending and business policies 

contributing some to the dilemma. (See Table 29.) " '^^-^ 

k — -» * 

How-to Keep Profits Reasonable 

tiigh school distributive education students were close to being' ' 
''evenly split; as to whether competition or government controls would keep 

• profits reasonable. In Table 30, approximately 70% of the others sur- 
veyed believed that competition wouTd~b-e"wst effect i^eThowever, 25% 

' believed that government contrx)ls. v^ould be needed. 
' * ft / 

Impression of Business System j. 

Few respondents chose the statement "very good— needs little^' , 

change." It is evident that they see business needing s^me improvement 

• . . • ' ' - I . I ' 

in their image.' The .second choice of "on the wfjol 5, the\gooA features • 

outweigh the ifad,;" vas chosen by over^half of th|e respondents tn each / 

group except only 30% of the high school distributive education, students 

made t'fiat selection. The high school students were much more cautious 

"and 40% of them believe that "it tias as^meny good features as bad." • 

/ r • . • v 
Table 31 suggests that the htgh school students have a much more nebulous 

\* view of business,^"while it'^eeijis the. other groups are distinctly inclined 

towards a more positive view.- ' 
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TABLE 29 ^ - * 

EXTENT TO WHICH FOUR FACTORS CONTRIBUTE TO INFUTION 
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^ . TABLE 30 

HOW TO KEEP PROFITS REASONABLE 
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^ 'L' ^ * ^ \ 5.E. Students 

VERY GOOD-NEEDS LITTLf\CHANGE\ ''1.7% 

. ON THE VHXE, THE GOOD FEATli^E?^ * • 30.3" 
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TABLE* 31 - . 

WRESSION'OF BOSIMESS SYSTEH. 
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Post-secorKTary accounting students and business ogrsonnel seem ' ^ • 
inclined, to be mre pos-itive about their attitude toward busi^e$§ than 
they were two years ago according^ to table 32. Approximat^!^N3^ of the " 
li^iVate citizens. f6U about the same» while the higfi sqliodi distributive 
education students continue* to^ show, some pessimism. with approximately^ 
34X of them believing that their attitude, is less positive than, it was 
two years ago. , ' • . , • ^ , >1 

' ^ • ' ''t * , : ■ ■ ^ ' . * 

Best Eco.nomic System for the United States * . » ^ 

,j,Oveif 50% of all the* groups favored capitalism as the best economic 

system for the United* States. Sixty-six percent of' the post-secondary 

accountfnjj students cho$e this system, while only 33% of the high school 

di?tribu-tive edycation students believe that capitalism is the best eco-^ 

nomic system,^ Approximately 17% 'of all the groups f avore^ .a combination * 

of capitalism jind socialism. Table 33- also suggests some uncertainty ' . 
» • ' / ' • ' - , ' 

especial.ly^wfth the high school distributive education sjtudents who had 

'27% of theiif. group suggesting they did not know which system wou^d be 

' * « *' 
th^l)e5t for the United .3tates., : ^ y, 
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TABLE 33 ' " * * 

THE BESt ECONOMIC SYSTD1 FOR THE UNITED STATES 



CAPITALISM 
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. ' . CHAPTER V; 
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SUMMARY, CONCLUSIONS, AND RECOMMENDATIONS 
. * • . . . • . ; Summary 



The purpose af t|iis research project wSs to determine the per- 



-.cep.tl0ns.9f various groups of ^individuals concerning' American business^ 
government, labor, the free enterprise system *and other institutions 1>i , 

* , our society. . - ' ■ 

• • • • . ' / 

* Xhe research plrojeqt was desighed to determine attitudes and ^ . 

-perceptions of four groups concerning various topics. The four groups , '* ' 

itibluded irr. the study were: (.1)" students enrolled in Utah high school • • 

distributive educafion -programs; (2) students enrolled in introductory 

. accounting,^ courses in post^secDnda:ry institutions* in Ut^h; ^(3) business 

■ . peronnrel from selected businesses and communities in Utah; and' (4) repre- 

sen^atives of the'^orivate citjzen sector of society. - % * 

• Procedures ' * . ' ' . ' ' * . 

The stucfy ,was conducted from September 1976 to April^ of 1977r^ 
The questionnaire/opin-ionhaire was administered to individuals in_each 
f of the four categories- listed above. Participants used. in the study 
' . w^re selected on a stratified random sample ba^^s. * ' . * 

/ ^ Inasmuch as the sfeud^- involved both high school and post- 
/Secondary 'students, the only corranunities used in the post-secondary, 



/ 



business persofiHel, and' private citizens portion of the |Suryey were 
* ' .communities which had 'b(5j:h high school distributives ^ducatio^ and post- 
EI^C ' * secood^py^^fJrograms. These communities Included: Cedar City, Eph^faim,^ 




Logan,- 'MoJlb, Ogdefi, P^tce, Provo, RichiPieTd, Roosevelt, ^St. Ge^orge, Salt 
Lake Ctty, and Smithfield, . • . *■ i 

^Questionnaire/opinlonnaires used, i n .this^4tudy were pr^epa'red in 
four colors: whiter-distributive, education student^; buff— post-secondary 
accounting Students; green--business personnel; and pink— private citizens. 
The .instruments were distributee! to individuals in. each of^the selected 
populations on a random basis. * . ' ' • 

Completed quef:^l^inafre7opih'i6nnairds.^oc e^h of the popula- 
•tions surveyed were punched^on car4§- and sent to" the Brigham Young. 
University Computer Center for statistical computations. 

The s.tatistical methodology used was*the Statistical Package for- 
Social Sotenceis (SJ^SS) for the compilation of each -category of data. 
Tffter the data were sunmarized for! each individual grpup it was nece^- , 
sary to used another adaptation if SPSS to. determine the* estimated means 



of^the/key statetrfents that^^^ere used \x\ cJejterminTng significance betweept 

* ' " *- ' ' /• •* * 

-sel9<^te|j demogra^^hic data airrd the dependent variables. ^Thexmethod used ; 
for"" the analysis of variance was called "Runtnage" whichHta "genefcal * 
^ \^ purpose computer prq^raijrt for solving linear model problems arising^ 

% " ' ' ' r ^ ' • ^ ^ / 

^nluysis of variance, analysis of co-variance, experim^ntal/design, 
regression, weighted least squares, multivariate analxsis of c§-variance, 
and multidiipeosional contingency tables. - • . ^ f « 

Findings - . " ' • ^ . 




/ 
/ 



Significant differences were found to exig^ih some manner 
' "between and among the grflup^ involved in the stucly.^.pTl ntne basjc 

^ '^groupings of key statements, the majority of the ^i|piificant diffejf?^^ 
.ence^r^rere involved in the area of ^politiqal party affiliation:- ^ 



In additiop,* ea:ch gtoup. surveyed was asked'^^o rate how. they 

/' — * * ^, * - ' 

Ibelieved Aijerican business Was doing in thirQ^-four situations. There ^ 

was not any major difference ip any of the groups surveyed concerning 

'their , impressions. Th^ highest rating (45%) given^'in the composite 

listing for bus-iness doing ^a "great deal" was in the area of developing 

.^etter^produdts. -On 'the other hand the composite listing indicated that 

35% of -those surveyed felt-.business was doing, "nothing at all" in the 

'.area of. keeping down ljv4ng costs. * 

■ Respondents were/jquestioned concerning their opinion of the 

relative contribution of, business, government, and -labor taday in 

^ , > , 

society. .Generally labbr. did not receive as muQh support as busixiess 

and government in r^elation to their contribution,. Government VeceiVed 

especia^lly strong :support in the area of "social responsibilTty. " . * - 

Business received irts s'trongest^^su^rt in*th^; area on the*"econorny. " 

" V Responses^ 'to questions l^ke "What is^the best way to /a^isfe the 

standard of living,' "How mucih profit does a business eam'on each s'ales^ . 

dollar," and ")lhat is the best, economic system for» the United States^" 

indicated tha^t/bas'icaJly mos^ of the individual's surveyed did not* have 

ver^'good untef^^^^ eisonomtc concepts. 



• In a^dditiiwiiry^iespij 



\es gfveii to open-ended questions on the 



ques^ionna*ire/opiWi^}*imife indicate that many^people have very definite 

cfpfnions conierning-'i^y areas'.x^f j5'conon|cs^ government, business,' and. 

labor! Responses ranged f rp^j^il" Get the federal government, out ofa-ll 

businesses"," to "I ffvor a rteo- social -cooperative type of government- -one 
, / ' • -.^r^^-v ' . , ' ■ ■ ■ / A 

free of the debi'Titating e^ffects-df prejudice and favoritism." (See ' 

Append i.i*( P.) ' V. a*^ ? * '"' V \ ' ' ' 




Conolusions . i 
* 

On the basis of the findings of this survey, the following 
conclusipr>s are made: ^ 

1. Political party affiliation significantly divided most, 
groups on the issues of businesses' im^ige, the value of profits in a 
free enterprise jsystem, the^size and efl^ctiveness qf,>^jsin]es.s prgani- 
zations-and who is best able to'achieve the goals of a free market 
economy. RepubTican's tend to v/ew businesses' contribution more posi- 
tively than do the Democrats. - ' , ^ 

2. High school distributive education students , tend to. view 
businesses! contribution "to society with more, skepticism th-alt any of the 
other groups. . — — ^ — ^ ---^ 

'3. High schpol distributive education studerits often vfewed 
government and labor ashore reasonable alternatives than business to 
achieving bietter economic ends. ^ ^ 

4. Democrats view the labor unions' role in society signifi- 
cantly more useful than- do the Republicans. • . . ^ 



. . 5.. Members of the Mormon religion feel that business is gpner- ' 

A 

ally trying to prav-ide equal opportunity for both minorrties and women; 
however, othpr religions "do not equally concur with this conclusion, • 

• 6. there is not a major difference in any of the-groups sur-r 

■ • ■ . - \ 

veyed concerning the-ir cbncep-tions of how much American busi ness is 

doing on thirty-four selected. <|«estiojisfjf^social , -econoqiic , and govern- 

ment 'inquiry. * ^_ • - - 

• 7.- The foregoing conclusions',' however^shDw that the composite 



percentages of thk groups indic^t^hat a maj"6y^ity of those surveyed 
feel business is rated basically? as doing" ''some" or "a little" in the 



thi.i^y-four areas. - M^/ ^ ; ii .. 



, 87. ' '\ ' 

■ 8. In comparing the area of contributions of business, govern- 

4' ment and labor, the* composite group, indicated that labof .does the least 
in'the nineteen selected areas and that business -does the most. These 
nineteen areas included statementj^'con^lming equa-1 opportunity, the 

, • economy, business employer, ^consumer ism and social responsibil ity» 

. * 'w.^ *^ , ~ • - 

a* In' the area of confidence in* people running various institu- 
tions, -thp composite group indicated -the most conficience in people 



/^frtvoVyed in organized r^eligion, medicine, banks/f i|ancial institutions, 
:and those in the scientific community. The same respondents indicated 
the lea^t amount of confidence in automotive' deaTters, adyer,tising> 
television, orgaijnzed labor. Congress, .anfl the executive branch ^f 
government.* •• ^ • . 

10., Individual effort is considered more important in helping 



the average^orkgr live better than the bu'sin^^s system, labor unions or 
the federal government. , • '^ 



11. j\)ere isjno consensus on the best way to raise vthe standard 

of living. . * - ' - 

__q_2^ --Bus^ness profits are viewgd as being reasonable or slighU-y 

too high and competition is generally considered the best way to keep 

profits reasonable. \ " 

13. Profits' on a sales dollar are believed to be tiff ee^ times • 

greater than they actually are. \ - ■ 

* 14. the composite group* believed that the largest portion of a 

company's net profit is reinvested Hn expansion ajid secondly it is '* 

distr1|)uted to owners (shareholders) and then to top executives. Jhe 

. . . _ , - ■ % 

concluded' that reinvestment was important tnit, secondly the employee 

shouU-share in the profits more than the -oviners' (shareHolders) and 

. . • ' ■ - , ^ ♦ . ( ■ ^- ' 

almost to the- exc^HJsioh -of bonuses given, tojtop executi'ves.- • , 



15. Business- is viewed as the .largest single contributor, to 
Amer4ca*.s progress 'from among jaossible. choices oT business-, edgtation, 
^^ernmenU. and labor/organjzations* * ' ^ > , • * 

J6. ' Governmecit spending contributes-more to inflation th^ 
^consumer spending, labor "pol icieS orf^J)usiness policies* ' 

17. Attitudes ^about business ar'fe general ly^equally djvided ; 
among being more positive, about the same, or'less positive than two * . 



.years ago 



18. *Cap4talism,i'S t.he best econdfnic system for thg^AJnited . 
states am5n5*possiblev choices of combination of ,ca*pitalism'^nd'socialism, 
communism, o^i^otherj however,' high school di^stributtve education stu- 
.dents^ were hot as cpnvincecf as the other-groups. , ^ . ^ 



Recommendations ' ^ , * » 

The findings. and conclusions. ttT this survey support the follOw- 
ing recommendations: '^ * ' ' ' / • * 

•* 1. American business, government, and labor neeiJ to do^more to 

^ , ^ ' .V ' 

•falter the impressions people have concermng their inwg^s, ^ * «^ ; 



2. Lcibor needs to mfike mor$ dY a tontril}ution .In the areas of 

y^, ^the economy J- business as Employer,* coj||um^ism and 

i-l ity. . ; ' ^ * « ^ 

3. InSividuals. tnvolvgd in^various prof es:s ions need to do",nJbre 
to-improve the^^ountV confidence people h^^^ th.fir n8^pecti\(e / 
f-ield6 of endeavor. , • . ^"^r ^.7 ^' 

. 4. Government spending shbuld be curtai1ed/ijj. order to alle- \^ 
viatQ #iflation. ' ' / . ' ' 

_ 5> Effons,vShou]d be made to jncfease the^con6mic awareness of 
peopT^n various areas'. Such efforts should include- more programs^ ^ 



designed to facilitate economic education and greater expenditures on . 
the pan "of business, government,- and labor to'better serve the public. ■ 

v6. Furtjier sttidy b& made' among the'groups and demographic data 
of certain individual statementV ' - - 

7. 'State departments of education review the' findings espe- , 
cially a^they relate to high school distributive education programs. 

8. All post-secondary, secondary and elementary educational, 
institutions review the findings as they relate to their curricular 
objectives. \ ^ . ^ 1 - 

9. Post-secoRdary teacher education institutions should evalu- 
ate their programs to bri^ng about changes which would facilitate better 
teacher preparation. 

To. Encouragement should be given to individuals and organi- 
zations to .develop materials whi.ch could signTficantly a^lter some of the 
present teaiching methodologiej^ "Hn economic education. 

11. ^ Media resources ^hould be encouraged to integrate more 
economic concepts into television, ra,dio,^and printed fnaterials. 

12. Business and all other institutions need to create among 
their iBmployees\ shareholders, and publics a heal ttry self-respect, 

r,involvement,- and loyalty to the organization and its objectives. 

13. Every meafis avefilable to business, government, and labor 
should be. utilized to involve -people 'in the fay to day activities pro- 
viding them with risk and opportunity for success? , ^ 

14. Specific studies* shouTd be unde^rtakeh dealing wfth people's 

• * V . ^ 

'• ) . ) ^ ' 

attitudes toward labor. » . 

\ ' 15. Further study be made concerning the correlation between' 
people's attitudes toward business^nd their basic ecorvomic understanding 



FOOTNOTES ' 



1, 



M. A. -bright, "Restoring Public. Credibility of Business,"* 
Speech given to Chicago' Rotary Club, -Chicago, .Illinois, December 9, 

^Douglas Ross, "Business'Confft>nts Itself at the Credibility (^p 
and Agrees, There's Reason for. It torfcook Before Leaping to a Conclu- , 
sion," The Conference Board Record (July 1973): .25.- 

"^Merrill J." Bateman, Economjc "Challenges and the Presidential : 
Ele ctionr (Provo, Utah: Brigham Young University Press, November 2, 
1976),. p.- 2. . . \. 

- « . ■ ' 

Phyllis McGrath, "The Nature of 'the' Issues eihd the Publics," 
Managing Corporate Elxternal Relations: Changing Perspectives and 
ResppnseS (New York: The Conference Board, Inc., 1976)., p> 2. x 

a . '^Davi'd M.- Alper,n, "Tlje Skeptical Voters,'" Newsweek , April* 12, 
1976, ;pp. 30-3^.. , *^ ^ . ' . ^ 

^George (Sail up. Attitudes of College Students on Political, 
Social -and-Economtc Issues,- 1975 . Proceedinigs released April 18, 1975 
at ,Oklahomel Christian. College, ' ' ' » ' . - 

^Preston Robert Tisch, "Viewpoint: A Way to Rebu-ild^ubT=tc Con- 
fidence in Business , N^ion ' s 'Business , April 1976, pp. .-20-23, ' ;■ 

\' .\ ^LouYs Harrisj "Public Credibility V American Business, The 
'conference Board* Record (March 1973): •33. ' • \ 



^Wri-^ht, "Restoring Public Credibility of Busines 

H ' , ." 1' , • • 

^^"Americans Speak Out' on %iflation , . Politici 

crlacv," U.' S. News and World Report ^ September 13, 1976 

^11 



ans 



Bureau- 



p. 42. 



Gallup Poll, Survey Results: Business, Social I'ssues., an( 



Pol Itics ^t^TS 

^^Alpern, "The Skeptical Voters," pp; 30-33. 

^?u'.' S. News and Vterld RepoVj:, 1976 Study- 6f American Opinion 
ilew York: U. 'S. News- & World .Report) , p.- 3. ' , 

^^Thomas<A. Murphy, "Businessman, Heal Thyself," Newsweet 
De'^ber 20, >976, p. ^1 



-"V: M. Blumenthai, "Bujiness Ethics-rCall For a Mordil Approach, 

Financia.l Executive, (January 1976y: 32. ' . ' - - 

— — ' — ^ 

Shapiro, "Business in Today's Society," p. .1. . ^ * 



^ M ■ ■ 

McGrathf, Managing , Corporate External Relatioas , p. 2, 

- I. . , " 

.^^ibid^ p. .7. : ..... 



•^"Americans Speak Out. . ."p. 42. * ' • 

Frederick A. Collins, 'Jr/, Speech Before the 21st Annual Chain 
StoVe Brunch for Distributive Education, New Orleans, Louisiana, Decem- 
ber 1975, p. 10. F ' 

Douglasl Ross, "Business Confronts J'tseT^K^ the .Credibility 
Gap and Agrees There's Reason for It to Look leaping to a •Conclu- 

sion,^' The Conference Board Record ,( July 197r ' ^~ 




C.^ Northcpt^'Parkfnson, ."Management: The Public Itiiage of f ig 
Office. Procedures, June 1976, pp. 12-16. ^ ' 



^^Z: Nort""""-^^— '-'^ 
Business," Modern 

. y :'^'^Harry P. Letton, Jr'. , "Ways to Te.ll the Business- Story," 
Natfoh's. Busihess ; .January 1976, pp. 68-70. / * 

^^"PUbliq Trust in Business-: • It's increasing. But—," U. S. 
'News' &,Worfd Report , June ^7, 1977, pp. 26-28., , 

. Murphy, '^Businessman, Heal Thyself," p. 11. 

^^I6id., p. 11. • . ; . 

• . C. B.'McCoy,^ "How Should Business Respond to Its Critics," 
Dartnell Institute of Business Research Talk of the' Month . . . , p^ 6. 

28 ' * ^ 

^ Tisch, "Viewpoint: ' A Way to Rebuild Public Confidence in 

Business," pp. 20-23.* / / 

#• , * 

Harris, "Public Credibility of American Business," p. 33; ^ " 

^^"Why Business >las a' Black Eye," U. S. News and World Report , 
September e', 1976, p. 22. ' • '"^ '. • ■ • 

31 " ' - 

, "Americans Speak Ouf. . ,,." p.. 39. . 

' ^^Al pern, "The Skeptical Voters," pp. 30-33. - • 

Gallup, Attitudes-of College Students on Political, Social, 
and Economic Issues, 1975 . 

'\k '*•■- ' ' ' ' 
1976"Study of American OpjnionS , p. -12. ^ 

' ^^Tisch, "Vi^wpoiiit: A Way, to Rebuild Public 'Confidence in 
Business,'' pp. 20^23. ' ' 



^^Alpern, "The. Skeptical Voters,"- pp. Jp-33. • • ^ ' 
^^ 1976 Study of American Opinions , p. 13. ■ 
.^^Ibfd. • ■ ■ . . 

Americans Speak Out... .," p. ^0. . 

' An ' ■ V , ■ • 

. gateman, Economic^Chall'enges and the Presidential Election ,^; 

■^^Wright, "Restoring PybT-t'cCredib^ility ofBusiness. " 

' * ^^"Amftrican^ Speak Out. . .," p. 39. ' 

' ^^"Why Business Has a Bla^k Eye," p.^ 22.. ' ■ '. 

^^Ibid. 

^^"People Speak Their Mijids," iJ. S, News & World Report , May 17,*' 
1976, pp.- 21-25^. ^ - ■' 



46 
47. 



Wight, "Restoring Publ-ic Credibil-ity of Business." 



Murphy, "Businessman Heal Thyself," p.. 11. ■ ' : ' r 

^^Paul Harvey, "About. tlie Pr.ice of Gasoline," The Daily Herald . 
August li 1976.; . ^ ' ' , ' ' ' • 

^/Wright, "Restoring Public Credibility of Business." 

* ^^Vernon Louviere, "Panorama of^fthe. Nation's Business: Cqrporatp 

Reports' Speak Up on Publ iCJssues," Nation's Business , J^uly 1976, p. 71 : 

' ^^Wright, "Restoring' Pubfic Credfbility of Business. " 

^^McGrath, Managrng Corporate External Relat-lons ) p. 4.- 




I 



jRoss, The Conference Board Record , p. 26. - ^; . 
f.. • • • ' • . . • 

^^"People Speak Their-Minds," pp^' 2.1-25. . * ■' _ ' 

^^Lbid. • ^ ■ / 



<- 56 * 



Tisch, "Viewpoint: A Way to Rebuild Pubflc Confidence in 
" pp. 20-23. . ,.'/ • •■ ' ■-. 



Business," pp. 20-23 

••*'*, .» ' 

^^"Americans-Speak-Qut.' . ;■,';• p: 41 . '\ ■ ■ • ' 

CO . ■ • / . t . ■ \ . . ' 

Donald M. Kendall, "How to^-Halt Excessive Government Regu- ' 
lation." Nation's Business '(Warjch 1»76):' 20-24. „*' " 

^^Murphy, "Bus inessman.'Heai Thyself ," p.'^ll. ' * 



' • - - 93 

60 • \ 

Kendall, "How to Halt Excessive Government "Regulation," 
pp. .?G-.24.: . ' • ^ 



^^^■Murphy, "BMsinessman Heal Thyself," p". 11. 



^Patrick Christian,' "Off the Beat: Sh'qck. Waves of Unethical 

induct Extend to Business," The Da>ly Herald , June 27, 1^76. • ' • 

Tisch, "Viewpoint: A Way'^to Rebuild Public Confidence in 
6usinfss,"'pp. 20-23. ^ . . 

64 ' > 

Gallup Poll, Survey Res ultfs: .Business, Social Issues, and 

Politics,, 19767 ~~l ^ ^ ' ; 



65, 



p^. 



Murphy, "Businessman Heal Thyself,'' p. 11. ' ' ' 

, cc . . " — ■ • • • 

Edward C. Jeffe?9bn, "Some Changes in the Business Environment 
Since 1945," Dartnell Institute of Business J^esearch Talk of the.. ^^^ 
Month-> . March 2, 1974, p. 4. * ' 

^ 7 . ' - ^ ■ • ■ 

67 ' 
Shapiro, 'DartneM Institute of Business Research ,* p. 6.- 

/ Jefferson, Dartnell Institute of Business Research , p. 5. - 

^ ' .^^McCoy, Dartnell Institute of Business Research , p. 5. * ' ^ 

70 ji! ' ' 

\ "Americans Speak Gut. . .," p. 42. 

71 ' • , ^ ' 

1976 Study of American Opinion , p. 15. - 

Parkinson, "Management: The Public Image of Big Busines^s," 
12-16. . . ^ - • 

73 ' " i ' 

Harris, "Publ ic Xred>bl ity of American Business," p. 35. 

• ^^ChVistian, "Off. the Beat: .*. ." ' . ■ 

75 ' • • ■ • " ' • ■ 

Wright, "Restoring Public Credibility of Business." 

^^ChVistian, "Off the Beat: '. . ." . \ ^ • 

, 77 * ' ' ^ * • • * ' ^ • 

. Kendall, "How to Halt, Excessive Government Regulation," 

pp. 20-24. ' , ^ \ . . . \ ^ 

' 78 ' 

Gallup, Attitudes of College Students- on Political, Social 

and Economic Issues . ^ ; - ^ 

. McCoy, Dartn^n Institute of Business Research , p. 2.; . • 

80 ' ' ' < ^ i*' ' ' 

Parkinson, "Management: The Public -Image ofJStg Busilness," 
pp, 12-16. . . — ' ^^^.^^ ' 

*Letton, "Ways to Tell the Business Story," pp. ^68-70*. 
r ^ ^ Wright, "Res4:oring Public Credibility of Businessi''^ ' ' ; 



' • 94 ' * , . • ' ' 

■ ' , - ^ • > '■ ' • 

^"^Harvey, "About th.e Price of Gasolinq." - ' 
* • ° McGrath, Managing -Corporate External Relations , p. 3. 

* • 

^^"Why Business Has a Black Eye," p., 23. 

^^Clinton Morrison, "The Crystal; Ball ," Speech given at. Great • 
Fa,lls, Montana Chamber of CommeVce. -Oanuary 3, 1976,, p. 4. . . 

??.ois, TKe Conference Board" Record , -p. 25. ' . ^ 

^^Howard Flieger, "The , Economics ~Gap,;' U. S. News & World Report , 
•January 31, 1977^ p,. 76. . . , ' ^ . . 

^^McGrath, .Managing Corporate' External Relations , p. 3. 

^^ateman* Economic Challenges , p. 18.. ^ 

^^"Americans Speak Out. . .,"*p. 44. ■ ' . ' : 

. ^^Glenn S%^Dumke, "A New Dimension to~Ecbnomi'c Education, A 

Nation of 'Economic 111 iterates, ' "> Vital Speeches' of the Day , September, 
1976,^ pp. 727-731. ' • " , , ■ " . 

^■^National Management Advisory Council . A Survey of Di^ribu- 
tive Education Students^and Teachers- Their)Attitudps Toward Busioess 
and Their Knowledge About the American Economic System , Sears Merchan- 
d.i§ing Research Division, November, 1975, p.. v. V 

^^Gallup, Attitudes of College Students -on 'Pol itical . Social . 
and Economic Issues . , ■ , . '* 

^^ibfd/- ' • . . ' 

^ ' ^^"Americans Speak Out. . 43^ ^ 

^^McGrath, Managing Corporate E)tte\^na1 Relations , p. 3., 
. ■ '^^"Ameri cans speak 'oat. . .," p. 44. '■ ► 

■ ^PScGrath, Managing Corporate E,;^erna''l R&T,a1i4ons , p. ^5. 
/ -.^^^Lquvfere, "Paqorama of the Nation's Business," p.- 71. , 

^^^Paul'H. Weaver, "Corporations are Defending Themselves With/, 
trib Wrong "Weapon." Fortune , June, 1977, pp. 186-193. 

: ^^Shapjro, Dartnell Institute of Business Research , p.. 8. %^ 



'I 



.95- 

• . -'°^Wright,/-':8es^&Hng Public Credibility of. Business." 

^°\etton, "wWs to Tell the Business -Story," pp. ^-70. 

^■°^Murphy', 'ietisine'ssnian Heal Thyself," p. 11. -.° 

. • ^^^Rbman A. Andrus,. "Enterprise As A Way of Life Is. In Trouble, 
Brigham Young Univensity Today , 'August, 1977, p. 14. 

lOQ * * ' . ' ^ 

: McCoy, Dartnell Institute of Business Research , p. 1. ^ 

^^°Murphy, "Businessman Heal Thyself," p. "ijl. 

^V*Ross, The Conference Board ^ Record ,j8B.> 26. 

^^^Murphy, "Businessman Heal Thyself," pi. 11. 

^'^Letton, "Ways to Tell 'the Business Story", p|. 68-70. . ^ 

. / '^^^McGrath, Managing^ Corporate External Relations , p. ' 3. 

' ^^Louvi ere, "Panorama of the Nation '.s.Bijsiness," p. 71. . , - 

'^J^ 197.6 Study of^American Opinions-^ , p. 12. 



' * ^ * . (Rc$p. No. 1-3) 

1. First, pledje ploce orj "X" Jn tl>e box which bwt reprwents h*^ much you ogre© or disagree with eoch ;f*Jt. ^ 

* ttoUment listed on the left. There ore no ric|ht or wrong onswers — we onfy wont your opinions. •'Sife ' 
Pleose mdidote on onjwer for ^eoch statement lifted; . , ' ' ^'Sl^fe- 

^ * • No Opinion ' 

: • * ^ ' • ^ Or>e Way ' > , 

/ - Strongly* SiJnewhot Slightly Or » SUghMy Sowewhot Strongly 

• \ Wg^ee Agr<;e A^irce The Other Disogree '^ Disagree Disogr^e 

^^Thd mojority,of compoaies ere honestly j\ .2 • , 3 ^ J\ ,5 ^ -6 \ * 

» frying to be 9000 citizens or>d live ^ ' ' ^ - , 

up to their sociol responsibiliti^. . 4- Q D D D D * D ^ *D 

For the public benefit/ there should be ^ * ' . * " 

^" mofe government r<ifjulotion of " ' ' * - 

business than theV» is todoy . . . . 3- Q ^ Q ' □ Q *□ D*^ ' 

« Mo5t forge cooponies ore trying tg pre- • ' > ^ r 

• veni ond correct qny pollution • „ • • ^ - 

they may be cousing v 6- Q 

, There fs too much power concenh'ote<J in 

, the honds of a fev* lorge componies^ 7* 

The profits of lorge componies help moke 

* -ihlnglvbefter for m<»t^frttte nation 8- Q 

In generolij prices con-Oflt be kept down * » ^ 
through busines* comperition *. • • ^^'CD 

As they gr9w "bigger ^ companies usuolly 

become impersonol irK-thpir relations 
• with con5umen ^• • To- TI) 

MoVt cAmponies ore making qji honest . 

effort to Insur^ equo hopp or tu nicies 

for women Ir^bus in esi ^ Q 

i "* ^ , S 

Business is not doing* enough Today to con- ^ 

$*xve noturol resources I^^D 

Most^ large ixjsinesses ore not. as foir to the^ir 

cm'ployces os ore smolfcr businesses. 13* PI 

Most c^h>ponies try fo obey the.lows of 

* this country. . .•• K» 

It U port' of business' rcs'ponsibiPrty to old y 

society'. # ' ^IS- O 

Provided they stoy wItMn tf»e (aw, lorg©« ^ 
« comparfies should be ollowe.d to 

gi^ow OS big os they cpn^ Q ^ 

Busin/sses d^p't pay their foir'shoce of 

toxei ;«•••*.••.« ,17- Q 

' T^o working man today ncc<is unlo%s to get ' 

o fbir deol frommondgement . **.18» Q» 

A person cot> contribute 0$ much to society 

^ Ih the business wbrld OS in o pro- . > • . P 

fcs^lion or trodo \ . ^. .19- □ 0'../D . □ □ ' D^/ □ 

The fcdcfol government should sftt o fimlt***^;^ / \ ' ^ * , ' 

oh the percentofje of profit o busif>e$s * \ ' ' ' 

con moke 20- □ *□ \D^''D *D \D 



□ 




d 




- * d- 
< 


□ 


□ 


i b 


□ 


' □ 


□ 


Q 




□ 


' ■ d 


d 


d 


.d. 


p 




c • d' ' 


' □., 


V d 


d ., 


■ •□ 




' d 


d, 


d 


d" 




*• 










□ 


□ 


' d 


d , 


, P •• 


• d 




, b 
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D 


□ 


t 

d 


□ ■ 


□ 


n 


d 




^d ' 














□ 




" q 


d ' 


d * 


■ P 


□ ■ 


□ 


d 


' a* 


n. 


d 

« 


' □ • 


■ □ 


d 


od- 


' d ••■ . 


n 






- "d 


■ d . 


P. 
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1 « 




■ d 
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- ,v . ■ ■ 
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\ 

Y ^ • 

V 

^ * jSlTOngly' 

\ - * Agree ^ 

MycKof today c& adverttsmg is dishonest 

crmUleoaing . . . . ^ 21 --Q 

The problems facing our society ore lorgely \ 
Ig^wred b/ businesj ^. ' ^» 22- Q 

Unions qre more concdcned with iiicir own 

power thon beru;fitiri| their members 23^^ 

Mos| businesses ere run op o morol ond , ^ 
cthicol bo^is . . ^ 2-J- □ 

Business tries hprder to pTeose consumers 

todoy thon wo> lTu"e"5-10 yiors ogo. 25- Q ^ 

' The t^ooltty'of most' goods ond serviccs*is 

better thon it woj;,5-10 yeors ogo • 26- Q 

Mony big coriponies take odvontoge oF 
^ cortumers by cheupi • ing products 

and roising prrices 27- Q 

There is too much government regulotion 

of business actfvities , • ' ,28- O 

Young plople io^oy would be well-odvlsefl* 

to fcomider entering the Uusineis' « 
world 29- □ 

Business mokes too mucfTprofit 30-0 • * 

Opportunities for personol sotisfoction on 

the job hove i^ncrcAisqd in big business 

^ in the lost /ew yeofs , ^ ^1 ■ O 

" » • 

Business is moking good progress towords . 

providing cquol opportunities for 

odvoncement for minofi>ieT . .32- PI 

Most companies live op to their product ^ 

guoronteeS ondpro<9^i$€s IT.. .33- Q 

Government control is the best woy to 

keep prices (Jown . .34- Q 

Business «woges ond benefit* ore better to^57^ 
retntive to the* cost of livino ihon 
they wefe 25 yeors ogo 35- D 

Business hos o moj^ol obltgotion. to help tfie • 
'public^ even if it means reducing 
prof itsfio do this. \ ^ • 3t>- □ 

Most bpsinessmen^oro competent and on 

oisct to society . . . . * . . . 31 - Q 

' Business has been o pofsltive InFluence on 

^ood government • • . • ^ • • 3R- |~) 

Businessmen do every tiling. they cgp to roak^ 
a profit/ even if it meons igr>oring < ^ 
f the public needs* V30- D 

Most smalt businesses are foirer to their cus*> 

• tomers thon ore larger bufiness^ .40- Q 

Most unions moke a positive contribution 

• to society's well-being . , . .%-'';4i« Q 



Somewhat 
A gree 

□ 

□ 



' No Opinion 

.09e Woy . • 

Shghtly Qr ^li^tly Somewhot 

Agree Tlie Other Di^ogrea Disogrcet 



□ 

□ 

□ 

□ 
4. 



□ 
□ 
□ 
□ 
□ 
□ 



□ 

□ ■ 
□ 
'□ 

□ 

□ / 



□ 
□ 
p 
□ 

D. 



Strongly 
Dilogf ee 

■ -7 
□ 

• □ 

□ 

□ . 

■ D 
□ 
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□ 


□ 
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□ ■ 






□ 
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' □ 






□ 




ta 
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□ 
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□ 
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□ 
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□ 




□ 
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□ ■ 


.□ 


□ 


- □ 




□ 
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□" 
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>* 

□ ■ 


• 
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□ 
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□ 






□ . 
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□ ■ 
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□ . 
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□ . 
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• □ 
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In Column for eoi^K area \htt^, please tndjcote your imprrjsion oF low much Amrricon business is doing fn 
lhat cf?o — a greot d<^ol," ** some," ** o lltHe" or " nothing ot oil Then, in Column b, go bock ond cheeky 
those creos. If ony', in which you think business should not bo o>qpecte?I to be -iryqived — 







M 






(b) , 




HOV/ MliCH BUSINESS IS DOING 




L)or 


I'tThmk 












. tiusi^ss 


A Great 




A 


Nothing 


Don't 


Sho 


uldBe ^ 


* • Peol 


Some 


Little 


At All , 




Involved 


; -TTi - 




-3 




.',1 

D 










□ 






□ 










■ □ 




n 


. k . ' ■ • 


□ 


b 








□ . 




□ 


□ 


□ 




- 


■g 


Woiking fdr good government • * "^^'D 


□ 










□ - 


** * 




□ , 


□ 


n 
1 — 1 




.□ 


ruving rcusonoDie wogn unu suiorics • • • •to**! i 


□ 


□ 


□ 


□ 




Q 


IVovtciing cppof tun i ties for rociol minorities** > [~| 






□ 


• □ 




□ 


Poylf>g Out ode<)uote dividends to stockholders > SO* f*^ 


□ 


□ 


^ □ 


□• 




□ 






□ . 


□ ■ 






□- 


Providing stockholders with sound investment^ 














opportunities* • ^^-Q) 










□ 




□ 


□ 


□ . 


□ 


1 


□ 




U 




□ 






□ 








D 






□ 


Bringing higkq^olf|y ptoducts to Amerlcon 
















n 

LJ ^ 


• l_l 


□ 




1 — V 

□ 


Offering yowng people o chonce ^o^et ohcod.57-Q' 


m 


1 — 1 
U 


LJ ■ 


. □ 








.□ 


□ 


□ 
















□ 




□ 




□ -.. 


□% 


□ 






□ 


* 4 t 


□ « 


□ . 


□ " 


□ 






Recti/ coring obout consumer sotisfoction. ^^o. 


- □ 


□ 




□ 




p 


' Re-ossigning workers displaced b/ outomotlon vftyTH 






' □ 






U 




□ . 




□ 


. □ 




□ 




□ 




□ 


□ 




d" 


Ellq)ln^ng poverty • • • • • • • • • 'ee-Q^ 




□ 




□ 




■' 




□ 






□ 




'□ 




□ 


□ 




a 






lmpr6v>n(J heolth ond sofety conditions of t 










V 






□ - 


□ 


□ 


□ 






Prqi/lding equol opportunities for women . • 70- [T] 


- dr 






□ 




□ 


' Support? ng*edycotio no! programs . . 71- Q 


□ 




- □ 


Q 




□ 


Helping employees realiz^thelr'full potentiol 72^ (JJ 


□ , 






□ 




□ 


Setting exomple^tif good citizenship . . • . "^S- Q ^ 


□ , 


□ 










Eliminating religious prejudice ''4- Q 






□ 






□ 


Providing mcdicol servicer to ^frfployees . . SS- Q 















(Pleose contirnie on next page) 



Now we'd like h> cje* yotir cpihiom on the rtloJjve coritribuKon of Lujlnew, government ond^ labor hidoy, 
PIocc on •^t" ti{ ihe box. which inJicor^ \^\\'fch om* is doJrxj ihe mos* lojcy when it comej fo eocti of the following 
orcos. (Clfe^KONEANSWtRFORFACHSTAT.EAAtNT) * * « \ • . ' 

Euflness 



,Contfibufihg*to scientific ^rogrcm • 

^Solving the employment firobleras of Ouio<t)Otion . 

Kohing'the s'lontford of living , 

Reducing the (threot of ecbnomic dcprcrssions . . 

Supporting educotion '.*.../■ 

'(Rcsp. No. 1-'^) 

Reducing woter ond oif pollution 

Proyicjing e^uol opportuniticj fof women . . 

Beautifying the nation 

'Providing for jofety in products . . .* 

Keeping prices foir 

\mprowtng communities. .... ^ ...... . 

Reducir)g \;r>foir bJsin&ss procticVn - . . 

providing.fcJ' foirnoy ond'benefits 

Providir>g job opportunities for young people I , 
Deoling with the problems ofthtf'older worker. « 
Pn}viding*equol opportvnllies fo? rociol minorities 
Red'jcir)g unemploy'ment .«-..«...*.•• 

Controltirig ir}flotioQ *■ 

IrKrcpsing productivity .... ^. ...... . 





-1 




□ 


77- 




78- 


□ 


79- 


□ 


80- 


□ 


4- 


□ 


5^ □ 


G- 


□ 


7- 




8- 


□ 


. 9- 






□ 




□ 


. IC- 


.P 


. 13- 


*□ 


. r4- 


□ 


. 15- 


Q' 


. 16: 


D 


. 17- 


□ 



Government 

Is 

□ 
□ 

. □ ■ 

D 
□ 

□ " 

□w 

□ 



Lobor 
-3 
□ 

□ 

□ 

□ ' 
□ 

□ • 

■ □ 

□ 
□ 
□ 

□ 
□ 

□ ■ 
□ 
□ 



As for os*'the peopi* running the imtilutlons !iste3 iJblow; would you $cy youiioVe o greet deal of <^onfidence, 
only so(ne conTidence, litjie confidence or'no. conflder^ce ot oil in the pcopje running *eoch of the following^ 
(C>^ECK ONE ANSWER FOR EACH TYP/ OF INSTITUTION) ' . . . ^ 



Greot Ocol 

PEOPLE RUNNING: . . Of Confidenbe 

ft ' "''^^TI 

Bonks, finonciol Institutions. , ^. 18-^Q 
Big businesses . • . • ^ • • • * 19- Q 
Smoll buVinesses , '.^^0*- Q 

Lorge rotoil scores . . ^ 

Militory * 22- □ • 

Scientific community 2^- 

' Mentol heoltK/pjychiqtry .* . 24-' Q \ 

Medicine * 25- [] 

Educotion ..... ^ 26- Q 

Orgonl2pd rcligioiv ,A. . . . , 27- □ ( 
Orgoni2cd (obor ?8- □ ^ 

Automobile dealers 29- [~] ' t 

^Executive bronch of government . 30- □ ^ ^ 

^ Supreme Court 31- [3 

^ Confess v. 32- □ 

^ Adveftisir^ • • 33* O 

Television . * 34- Ql 

^Newspo^erf *. . . . 05- Jp 



V 

Some ' 
Confidence 

- -2-. 
□ 
□ 

□ 

' □ 

■ □. > 

n . 
□ 

' P 

p • 

- □ 
. p 

P'^ 
p * 
p 



Uttle 

Confidence; 
-3 

□ . 

□ ^ 

. □ 

■ □ 
□ 

□ 
□ 

• □ 

□ 
□ 

□ 
• □ 

- □ 

□ 

□ 



No Confidence 

At All 

— •• .k < — 

' □ - 
.□ i 



if ' 



□ 
• □ 
O 

- □ 
□ 

-a 

- □ 
□ 

□ 
□ 
□ 
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5/ Ploose ron!<, wllh the numbers 1 to 4, the relnJive impoMonce of ebeh of the following in helping the overoge 
worker Uye better. ("1" would bo the most impoftont, 'M" wouW be the least imp^T4q^t)^ ^ 

i^. ^ >li> dWrrindivitluo I effort. - 3t)- 

The business system . , , 37- 

^ ^' • Lobor unions « • . ^ . • ' J?^- : \ 

Federal government ... ' • 30- 

6. The best single wp^ to roise the^tondord of living*is "to: (CHCCK ONLY ONE) 

,\ Inctc^Je wogc^ of fcmployees P) ' 

Reduce prices of products . . pi -2 , - . 

^ Increose productivity, , . . -3 

^ , Don't know . . F} -4 i > 

Other:(Plcose Specify) - □ -5 

7. Qn eoch soles dollor token in by the overoge business, obout hpw mony cents do you ihink is profit ofter poying 
oU woges, expenses ond toxcs? • ' . 

C , e ^ 41- 

^. ' ' ^ \ 42- 

8. How^do ypirfeettobout businew profits today, ihot is, are they ... ' . ^ 

* . • / * Too high. . . . □ 43*i ^ * * ' 

Reosonoble. ; . pi -2 i 
^ • . . ^ Not Kigh enough P] -3 

' * Don't know. . . ' □ • -4 

* <« ' f* 

9. About how niony cents from eoch soles dollor do you think the overoge bysipess. should be entitled to os profit 
ofter poying oil woges, expenses ond toxes? ^ , " ' " — — 



45- 



iOi^'y Whot So you thinic octuoHy hoppens to the lorgest portion of o compony's net profit? (C|iECK ONLY ONE) 

^ Distribotcd^ to owners (sKorebolders) . *. . .>'/ p) 46-1^ 

' ' ' Reinvested in exponsion (includes reseorch ond development) pj *^ * ^ ; ' 

^ Shored with oil employees . . \ , . .\t V'^%*.,pi "3^ 

, Given OS bonuses to top executives i Q -4 

y Contributed to chorities, schools ond community orgonizotions P] "5 

' ' , Other: (Please specify) .# t ' . / 



. , ' ^\ ' ' * ' ^ : --^-^ * ' - 

^ • * **** A^'^ « 

n . "WRot do you think' should hoppen to the lorgest portion of o cohtpony'i net profit?, (CHECK ONLY ONE) 

. . ^ ^ Distributed to*t>wner* (shoreh'orden)^ Q^^^''"! 

Reinvested in exponsion (includes reseorch ond development) • Q ~2 \ 

"Y- Shored with oil cmployeej * ^^P) -'^ • 

\ * Given os bonuses to top executives IZl * 

'* Coritribu'ted to chorities, schools ond community orgoaizotions p] -5 

\ * - piher:{Pleose specify) - ' * a. 

'I ^-.M y_ □ -6 - 

12, The lofg^rsingle cotitributor to Americo's progress fij' (CHECK ONLY ONE) 

' * CSiovenvnent v . p] 48-1 

N Education • - • • PJ -2 ^ . 

,r<^^- tcfeor orgonlzotidns Q •»3 * 
" • Buslncsi . \ . . '.' □ -.1 • * 
^ r • Olher;(Pleose Specify) P) .5 

* ~ * • ^(Pieose contlnua en next poge) 



13. Tke foro«t single ihreotro AmericoS progress ij: (CHECK Ot^LY ONE) 



15.' 



16. 



6ovemment 
Educorion Q 



Lobor orgonizoliortt fT) -'■^ 



Oir»ei':(Pleo$e Specify )_ 



14, To wliot extent do yoo tliinic each of the following conlrtbutei to Inflotion (general price incrcoset) oj it exitlJ 



todoy? ".(CHECK ONE BOX ON E^|:H LINE) 



c. 



Consumer spending . 
Lobor policies . . , 
Business policies 
Government spend'rrig' 



A Great Pcoi 
-I 

50- □ 

52- .□ 

53- □ 



CONTRIBUTES TO INFLATION 

Urrle Or 
Not Ar All ' 



Some 

'n 

Q 

□ 



-3 
□ 
□ 
□ 
□ 



t 17. 



la. 



Do you think we con depend on compefiHon to keep profih ot foir love!)/ or is some sort of government control 
needed to keep profJh reosonoble? (CHECK ONLY ONE/ * • 

Competition will keep profits rcgionoble . . . . ^ . . Q) 54-1 
' Government controls needed to keep prof ib rcoxjnoble , Q "2 • 

Which of these comes closest to your impression of the business s'ystei • in thij country? (CHECK ONLY ONE) 

Very good — , needs little chonge . . .1^ . . . . D56-1 

On the whole, the good feotures'outweigh the bod P] -2 

• It hos OS tnony good features cj bod CD 

On the Svhole, the bod feotures outweigh the good □ , 

^ Very bod mojor chonges ore needed Q '5^ I 

► No opinion ^. A D • ^ 

' * " 

Compared to 2 y6oR ogoVould you soy your feelings today obout business ore: (CHECK ONLY ONE) 

More positive now thon 2 years ogo ff)-56-l 
positive now thon 2 years ago fj^ -2 
Abot/t the some nojw gs 2 yeors^ogo O * ^ 

Whotdo you believe is the best economic system for the United Stotes? (CHECK ONLV ONE) , 

Combinotlon of copitolism ond^ociolism Q -4 , 

Don*tknow. . . .^I □ *5 , 

Other: (Pleose specify) . , , * * O -6 



Socioli^ . □ 57-; 
Copifolism. [3 -2 
Communism /Q -3 



19. 



20. 



Age: 
Sex: 



15-18 □ 
19-24 □ 



58-1 
-2 



Male 
rem ale 



□ 
□ 



59-1 

-2 



21. Religious (leno mi natio a: 
Jewish 

Mormon [] 
Proiestani □ 



/ 



22« Years of school completed: 

9 □ 61< 
10. □ -2 
HQ ' "3 
.12 □ --4 



60-1 
-2 



25-34 
35-49 



□ 
□ 



Roman Catht>lic 
Other 



13 □ 

14 □ 

15 □ 
• 16 □ 



SO of over □ 



□ 
□ 



n or more 
Other 



□ -9 

□ -0 



4( 
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23. How many formal coutscs have you taken in ccoitoinici'^ 

, . None □ 62-1 * Three □ -1 

One »p ,-2 Four □ -5 

Two □ * *3 Five Q -6 



Other (Spccify)_ 



^4* ApproxitYiately how mstiy years have yon vorkecl In biiMncss'^ 



None 

Less tKan 1 year 
1 to 4 years* 
5 to 9 years 



□ 
□ 
□ 
□ 



63 



10 to 19 years Q 
20 years or more Q 
Presently employat Q 



25. Have you ever formally worked for any of tlie foflo^ing: 
Government: * 

Federal Q ' ;64-l » 
State □ -2 
-Local -^3 



Labor: 



/ 



Union officii ^ 
Union employee 
Otlier 



26. 



27. 



In a political election would you probably vote: 
Ainerican party □ 65-1 
Communist party Q '2 
Dcmoeratie party Q -3 



Independent party 
RepuMiean party 
Other 



□ 
□ 
o 



-s 

-G 
-1 



□ -4 



•4 

-S 
-6 



.□ 



Tliinking of the area In vsjbieh you live, how would you describe thai area? (College it Ac nts^onl^* -respond ai thii applies 
to your home town and state- -which arc \) 



3heck o no answer in e.ioh colyimn) 



(CHECK ONE BEIX3W^ * ^ 

ln>o r near: City witi» pop;>lation of IOjO.qOo or more 
, Inner city area □ '6a- 1 

-pity but not itlncr city Q -2 
* Suburb Q -3 

pular1>fHMmdcr 100.000 



In oj^ near; City or town with popu 
75,000 to 09,990 popiriation 
50,000 to Ti.QW populatipn 
25,000 to 49,99^ population 
10', 000 to 24,999 population 
. 6,000 to 9,999 population 
Less than 5 , 000 population 
Rural afea or town 



□ 
□ 

a 
□ 
□ 
□ 



-4 

'6 
-7 
-8 
' -9 
-0 



(fUECK ONE BQ.OW) . 

^ ' \ 

Lower Income area - Q 67-1 

Lower-middle incoine area Q . '•2» 

Middle income area Q » 

Upper -middle income 3r6A □ -4 

Upper income area Q -5 



Thank ydu^ for your participation in this research prcliject. Jf this questionnaire Is 
f not picked u^i please inail it to * ^ ^ 

Dr. Garx ^""^^^^ orDr, Glen L..Bc?yer, Directors 
^College of -Business/Graduate Schoal of Managenent 
Brlgham Young University o 
3^51 Jesse Knight Buildinq 
Provo, Utah 84602 . 

(801) 374-1211, Ext. 4081 • ^ • ' . ^ V 
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DISTRIBUTIVE EDUCATION PROGRAMS SAMPLED 



Bear:,Ri>^r High School 
Box EVder High School 
Skyview ' Hi gti, School 
Logan High' School • 
ftoy High School * 
Bonneville High School 
Weber High Sch6^)l^ 
Ogden High School 
Ben Lomohd High School 
Bountiful High School 
Davis High School . 
Lay ton High School " 
Viewmont High School 
:Eg(st High Schopl ^ 
'West High School • ' 
Highland High, School 

South High School . 

\ \ 
' Cottonwood High School 

^ Granger High School 

Granite *High School 

KearnsHigh School 

Olympus High School 

Skyline High 'School 



Cyprus High School 

Murray, High School 

Binghaoi. High School 
. BHghton High School * 

Hillcre§t High School ^ 

Jordan High School 

Tooele High School 

American FoVk High School 

Lehi High School - 

Pleasant Grove High. School 
^ Orem High School 

Provo High .School 



Payson^High SchaoV 

f 

Spanish Fork High School 
Springvill.^^^MT^h Sphool 
Carbon High School 
East Carbon High School \ 
Duchesne High School 
Roosevelt4<igh Scfibol;' • 
Uintah High* .School 
Kaaab High School 
Cedar City High School^" 
Dixie High Schools , , « 




r 



* ^ APPENDIX C 



QUESTIONS COMPRISING DEPENDENT VARIABLES . 
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QUESTIONS COMPRISING DEPENDENT VARIABLES - . 

- ' • • . 'i 

The Image Business Projects to Society - 

21. "Much. of today*s .advertising is dishohest'or misleading. 

17. Businesses don't pay their fair sha^?^e of taxes, , ' , 

37. Most businessmen \.re competent, and an asset to society. 

24. Most .businesses af*e run- on a moral and ethical basis. , 

The Value of Profits in Our Free EnterpVise System , . 

8, The profits of larg^ companies help make things better- for most .of 
the nation.^ \ - 

30. .Business makes too much prpfit; \ _ ^ ' 
20, 'The*' federal government should set a limit on- the percentage of 

profit a business can make.' 

The Size and Perceived .Effectiveness of the Business Organization 

7. There is. too much power concentrated in the hands of *a few large- 
^ companies. ' ^ ' • ' .\ ^ 

lO;*" they grow bigger*, j:ompanies usually become impersonaT in their 

relations with consumers. ^ 
16'. Provided they stay within the law, large companies shoulxiVbe allowfed^ 

to grow as' big ?ls they can. ^ . ^ ' . ' ' 

13. Most larqe businesses are not Bs'fair to their employees as are 
smaller businesses: 

Who Is Best Ab'le to Achieve the Goals of a Free Market Economy? 

> * .* ^ - * " 

9i In general, prices can best be kept down throuj^h business competition 
5. For the public benefit, there should be morH^efnment regulation 
' of business that there i$ today. * ' - * r 

* ^ ' • ^ * '<^- • ^ ' . ^ 

The Opportunities of Being Employed in the Business Sector 

19. A penson can contribute as much to society in the business world as 

in a profes^sion on. trade. -f; '- . 
29. Young- people today would be ^wel 1-advi-sed to cons^ider entering the 

bus iness"^ world. ' , \ ; ' " • 

31. Opportunities 'for personal satisfaction pn the job have increased 
in big business in the last tew years. • • ' 

35. Business wages and benpf its'are better today relative to the cost 
^ living than they were 25. yS'ars agp: 



The 'Perception ,that"Co nsumers Have toward The Business Community 

I I- ' • — ' ■ ' ^~ ' , Z , 

2t* .Jteny^big companies take advantage of consumers by Cheapening producjt 

'• and raising prices. _ j - 

33. . Most .Qpmpanies live up to their productguarantees And promises.' 
25.- pusiness tries harder to please consumers today ythan was trua 5-10 
' * ^y^^^s ago. : ^ 

EB.'^The quality of most goods and services is betterthdn.it was 5-10 
years ago. 



* ' Businesses Attempt to provide Equal Employment Oppoitunities 

11.. Most companies are making ^n honest effort to insure equal oppor^ 

tunities for women in business'. " >^ 
32. Business is making good progress towards prpviding equal -oppor- • 

tunities for advancement for^nrqnoriT^. 

* . The Pgrception of Labor Unions Contribution lo Society , • 

I' ^ ... • • ' 

18. The wot;Hlhg[ man today needs. unions to get.a- fjair deal from manaxie- 

ment. * ' , ^ • , 

41. Most uDions meLke a- positive contribution to sod-^ty's well-beinjg. * 
23. \UnionSj are -more concerned with their own pow.eri than' benefiting 
t their members; ' \ 

The Social Responsibility of Business 

15. It is part, of business' ' responsibiVity to aid society. ^ \ T 
4. The majority of companies 'are honestly trying to be 'good citizens 
- and live'up to their. sociaT^resporTSibi-lities. ^ ^ ^ ' ^ 
39. Businessmen do everything t^ey 'can^to make a profit, 'even if it 

means ignoring the public needs.. ^ ' 
6. Most. large companies are trying to prevent and correct any pollution 
' tjiey may be causipg. • ^ . • o 
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APPENDIX D 



. CHA"RACTERIST'IGS OF POPULATION SAMPLED 



V 



109".. 



' 0 



238* , . 

iWa years 
, 19-24 - ^ 

k 25-34 . 

/ 35-49 * . ■ 
50 or over 

Sex 

Male . 
Female 

• iReHt^lous Denonrfnatlon 

Jewish 
Mormon 

Protestant' . 
**Ronian Catholfc 
Other 

S • years of School Completed 

^ 10 ^ 
11 
12 
13 



CHARACTERISTICS Of POPULATION IJAMPLED 
(P^entageJ 

0. £> Students - Post-^Secondary^l^ctq. Students T Private CUtzen 

« ^ ^ ^ 

- - >. • • 

11^;; i ^ / ^ 



90. 7X 

, 3.4 ' 
1.0 
0.5 



51. 6t 
42.1 

0.2S 
•71.1 
2.9 
5.9 
13.7 



1.2X 
12.0 ( 
^> 
42.3 

3.2, 



12.6 
•1.0 



,58.4X 
36.4 



0,2X" 
83.4 
^ 3.5* 

4.2- 

4.7 

0.7 
^0.2 

9.4 ' 
21.5 




Business Persorwel ^ 'Corooslte 



2.5X 

2.8 

1.7 

35ir3 

tl.l 



4.7X 

23.3 
35.2 . 
25.0 

n./ 

59. 6t 
39.5 



2^.4S 
27.2 

17.2 
7.3 



'40.1 
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CHARACTERISTICS OF POPULATION SAMPLED ' 

X, (Percentage) ^ ^ • 

Page 2 * ^ 

D» Z. Students PostrSecondary Acctg. Students Private Citizens ' Business Personnel 

( ^ 



Years of School Completed 
14. ^ 

Formal Course Taken In Economics 
" none * * ^ 

^ ' . , ' 

3 ^ 

- 4 

. 5 
* Other 

^« Years Worked In Business 
none . 

Less thabul yeaf 
X to 4 years 
5 to 9 years 
10 to 19 years 
20 years or more 
^ Presently employe^ . 





28.0X ' . 


' l5.^X * 


17.4Xx 


1 t>.c* 




, 20.5 


5.1 \ 




Q 0 
0.0 


• 


10.6 


M0.8 . ^ . 


15.6. 


9.2 




- 6.2 


12.5 \ 


IKO 


7.2/ 




• V. 


• 








^ 25. OX * 


47, OX ' V 


42.4X . * 


. 35.7% 


30.1 


32.7 


23^4 


iri2^ ' - 


' • 26 a 


21.5 ' 


• 19.8 


> ' 14.5 ~ 


19.2 


. i8.9 


7.1 


8.7 , ' " 


'7.7 • - ^ 


V»8 




2.7 ^ 


5.2. 


2.6 


5.8 


* ■ 4.0. . 


1.5 


1.7 . 


1.7 • - . 


5.5 


2.5 


o.p 


2.0 y 


^ ' A3 , -i 


0.9 


. 7^t0.9 


20.8X 


• 11. 9X* 


15.4X 


3.8X 


J>.3X 


18.1 < 


16.6 




5'.5 


* 'n».5 


46.9 


48.0 


22.2 


2/.3 ^ 


, ' 37.0 


5.9 


13.1 • ^ " 


18.2 


25.9 V,*, 
20.6"* 


*15.3 


0.2 


. 3.7 ^ 


' / 19.1 ^ 


10.*2 


• 


^1.7 
0.'5 


* 15.4 . ^ * 
c 2.3 

9 


12.5 > ' 
'1.5 


7.2 
1.3 
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Worked for the Following : 

> tjovemment. '\ * 

Federal 
State 

LocaT^ V 

Labor ^ 

Union Official 
Uij^ion Employee * 
- Other ' , O 

Polittcal Party * • * 

American Party 
CoBmunist Party ' 
Oenocratic Party 
« • Independent Party 
Republican Party 
Other ' 

' Description pf Area in Which You Live 

In or Nelfc:ACity with population 
of lOO.OOO^r more 

Inner city area . , 
City buf no^ inner city 
Suburb * 



CHARACTERISTItS OF PQPULAtToN SAMPLEO 
' • ^ V (Percentage) — ^ " 

Page 3 . . ' ► 

0. E. Students Pos%*Secondary Acct^, Students Private-Citizens^ 



3.9X 
6.8 

15^ 



0.2X 
5.9- . 

20. .5 

f.3X 

2.0 
29.8^ 

7.3 
33.0 



8.8 
10.8 



J1.4X 
«.9 
7.4 . 

l.OX 
10.4 
8.4' 



2.2t- 

0.5 
1>^ 

3.0 
65.3 . 



3.0 
•9.7 
20.8 



17.9X 
8.8 
6.0 



JA.O. • 
8.0 



3.4X 
.('0.6 
29. > 
8.3 . 
, 42.2 
11.7 



2.6 
ZZ.Z 



Business Personnel 



1^.2X 
6.4 
7.0 




45.1 

n.o 



5.8 
10.8* 
19.2 . 
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CHARACTERISTICS a*^ POPUUTIOH^SAMPLEO 
^ ^ - . \ (Percentage) ^ 

^ * ' Page 4 < ^ . 

0. E. .Students Post-Se'condary Acotcy. Students PrlvateXltlzeas^ ' Business Personnel 



V 



2.7«^ ^ « 4.5X ' * -f . 7JJ - ' ' 7.85; 

3.9- » '7.2 • 6,0 ' * • '8.7 

6.1 14.1 8.7 

&.8 • . 10.4 
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■ - r 



11 '.4 . - ^ *^8-7 



1'5.9 ^ ' . .«,2 6.3 ' ^ S.2 

5^6 5.4 1,7 ' 2.6^ 

35. 15.8 - 23.6 22.4 



3.J< ^ • ^3.2S . J.7V — r — ^ 

7.3 • » 17.8 . ^ JSA ^ ' 12.8 

^^^.9 ^ 44.3 — t '<^3.0 - ---40.4 

19.1 . 27.2 , ' 16.8 , 19.) 

2:0 . i^2 ^ 4.0 



\ 



r 



CHARACTERISTICS OF POPUUHON^ SAMPLEU 

, ' (Percentage)^' '"^ ^ , 

P-age 4' * . ' / , 

E. Students Pos-t^Secondary Acctq. Students- Private Citizens 



In or Near: ,^City or to.wn with 
. popu^at1o^^undei^ 1 Op,'000 

75.0bO to 99,999 'population 

59.000 to 74,999 population 

25,000 t© 49,999 population* 

10,000 to 24,p99 population 

:r 5,000 to 9,999 population 



Less than 5,060 ^pulatlon 



Rural^area to town 

Income^Raruje ^ 

lower 1ncone.,area 
*r tower-middle Income area 

'Middle iniome'-area • 

Uppejr-mlddte Income' area. 

Upper income afea 



•.2.7X * 


3.s% 






3.9 ^ \ 


LI- 


6.1 


MA 






6.6 ' 


^10.4 


15.9 , 


% 9.2. 


5.6 


• *5.4' 


-35.S^ ■■ ^ 


,15. ar 


\ 





3.7X' 

7.3 

-15.1 . 
2.0 ^ 



3.2; 
' 17.3 
44.3 
77*2 



15.4 

\>^43.(^ 
16.8 

i.o 



Business^ Personnel 

-TP T- 













•7.8S 


"6.0 


8.7 




. r8.7 


J 1.4 


. ' 8.7 


6.3 \ 


5.2 


1.; 


2.6 


23.6 . 

*> 


, ^ , 22.4 ' 



4.7S 
12.8 
40.4 
19.5 

2.3 



SIGNIFIC 



-V- 



! SIGNIFICANT TWO-WAr INTERACTION BETWEEN POLITICS AND RELICTION ON , 
"THE VALUE OF PROFITS IN OUR FREE ENTERPRISE SYSTEM" *- . 



BY BUSINESS PERSONNEL 



5 



Estimated ' , 
Means * 



44- 

3 
2 
1 
0 




Republican' 



(4.2)Momion /RpT,-a,-on^ 
(4.0)0ther ■ ^Religion) 



Democrat/ 



(Politics). 



F- Ratio 5.2758 
(.05;1,3"29)=3.84 



■S 



1 - 



ir -«r 
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■ SIGNIFICANT TWO-WAY INTERACTION. BETWEEN. POLITICS 'AND RELIGION ON 

* "THE- VALUE OF PROFITS IN OUT 'FREE ENTERPRIS^ -SYSTEM" 
/ •. . BY COMPOSITE OF ALL' GROUPS 



, Estimated 
Means . 



6 
5 
4 

, 3 
2 



1-- 



iF-Ratio 6.1360 
•■ (.05,1 ,1436) 



Re^lican 




(4.1)Moniion /n^iiai 
(3:9)0ther ^"^^'^^^ 



Democri 



(Politics) • 



,1'..; 



.1: • 



L. SIGNIFIGA'NT-TWO-WSY INfERACTlO;^ BETWEEN 'POLITICS AND. RELIGION ON 
"THE OPPORTUNITIES OF BEING EMPLOYED 'IN THE BUSINESS SEIcTOR^' [' 
- BY HIGHlfSCHOOL DISTWBUTIVE EDUCATION -STUDENTS ] ' 



(. 



■ J- -r i 
• 1' 1 - • 



1/' 



Estimated 
Means . 



'6f 
5 
4 

■3-- 

2-; 

1- 
0 



(2.5)r 



i 




1 ■ 



(2.9)Republ1cah ' ^^^li^tics; , 



+ 



Other 



"(Religion) 



.Mormon . 



J F-Rat1o' 4.9900 
:.(..0,5.,1, 371)^=3. 84 
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SIGNIFICANT TWO-WAY INTERACTION BETWEEN POLITICS AND RELIGION ON 
"THE OPPORTUNITIES OF «EING EMPLOYED IN THE BUSINESS SECTOR" , 
' BY POST-SECONDARY ACCOUNTING STUDENTS 



f A 




/ 



E&y mated 
Mean's 



6 
5 
4 
3 
2 

1 + 

0 




— H- 

Other 



{2.fl)Repui)licanx (politics)- 
(2.7)Dem5fcrjit If'ontics; 



4- 



Mownon 



(Religion) 



F-Ratio 5.2515 
r:05jT,373)=3.84* 



■■I 
i 



... I 



r. 



.... i 



I It 
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••.'ilGNIfieANT three-way; INTERACTI.ON BETWEEN SEX;, POLITICS, AND itELIGIDN ON 

n/;.;: ■''•th£ opportunities of be Ag, employed' in the business sector" i i 



- i 



BY COjUPOSITE OF ALL GROUPS 



. ! 



• - 4.. 



Y^stimated ^ , 
: ' ! Means' ;, 



I . »■ 



2" 



0 




2 .,8) Democrat ' /dquhpO 
2.7)R^publican ^roimcsj 




■::) 



x' 3 ' ' ... 



' Estimated 
•I*. Means' 



I 



!- : ■ I 



1 . 



i I 



. 5.. 
'4 .. 
,3 
2 -■ 

• G - 



: 1 

Other , Mormon -(Religion) 

^ ' Male (Sex) ' ' ' " 



* 



y 



'i 



(2.8)', 
(2.7) 



-;(2;9)Den1ocrat /D„n4.4i:'\' ' 
^{2.7)Republican (fol^tics)^ 



9 . I ;- 



Other 



^Mormon (Religion) ' 



Female (Sex) 



, :.„4F-!Ratio A.oa46 .. ■ 
! • . :•];( .05, 1,1 436)=3i 84 > 

■ : : 1 <■ 'I ■ : 1 . .. 
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V 
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' SIGNIFICANT TWO-WAY INTERACTION b'eTWEEN POLITICS >ND RELIGION ON „ '. 
.r ■ "THE PERCEPJION THAT- CONSUMERS HAVE TOWARD THE BUSINESS 
COMMUNITY" BY POST-SECONDARY ACCOUNTING STUDENTS 



1, Estimated'- 
' Means... 



6-- 



5.- 



2-- 
1- 

0 



" Oti)er 




(-3. 5) Democrat (pontiGs) 
C3.4)Republican ^^°»^^3<^^; 



(ReliVion) 



Mormon 



; 



V ■ 

f20- 
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SIGNIFICANT .TWO-WAY "INTERAGTION BETWEEN POLIJICS AND RELIGION ON , 
♦"BUSINESSES ATTEMPT tLwOV IDE EQUAL EMPLOYMENT OPPOR-TUNITIES'! 
• • > * BY COMPOSITE-f>F^/«±-GR.OUPS \ ^ 



0 



Estimated 
Means f 



6-- 
5-- 
4 
3" 
1- 
1-- 



0 



(3.0) 
(2.8)*- 



.^ther 



(2.8)0ther , (Politics) 
•(2.7) Republican, & .Democrat 



\ 



4- 



Mormon 



, (Religion) ; 



F-Ratio 4.7.196 



SIGNIFICANT THREE-WAY INTERACTION BETWEEN .SEX, P|^LITieS, AND RELIGipN ON 
... -'"THE PERCEPTION OF LABOR UNIONS CONTRIBUTION TO SOCIETY'" 



BY BUSINESS PERSONNEL 



timated 
Means 



5-- 
4-* 

1- 



1^ 



/ 1 



(442) 
(4.2) 




: — ►(4.1|Republican 



(3. '5) Democrat 



(Politics) 



Other 



Male' (Sex) 



, J XT',. 



(Religion), 




Estijnated 
Means 



• 5-- 
« 4-- 

3 

-2" 
1- 
0 



\ 




4»2)Republican 
^S.sjpmocrat 



(/>ol1t1,cs)- 



1 - * 




^ ' •'Tlp5;i ,329:)r3l84 



^ Other - Momn'on i( Rel i gi on:) . f 

* Female (Sex) • \. 

' • I J. • 
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SIC*<iFl'CANTVHREE-WAY*INTtRACTION BETWEEN- SEX,- POLITICS, AND I^LIGION ON 



"THE PERCEPTION OF LABOR UNIONS CQNTRI 
• ' • <^ ' 

BY COMPOSITE GROUPS 




TO SOCIETY" 



I Estimated 
• • \ Mearjs 



I 



/ 




( 



Estimated 
"Means 



(3.8) 
(3/6) 



'(3.7)0ther JPolitics).^ ' 
' (3.'7)RepubliCjan & Democrat 



4- 



4- 



Other ' » Mbmjon , (Reji 
Male CSex) -- \ 




{3. 7) Republican "&j Democrat 
5==r(3.5)Other,, (Poll tics); 



ERIC 



1 .• ■ 

>■ FiRatio 4'. 2649 
; . ■(;'05,1,C43r)=?:8; 




SIGNIFICANT THREE-WAY INTERACTION BETWEEN SEX, POLITICS, AND. RELIGION 'ON 



"THE ,SOCIAL^RESPONSBI'lITY OFIBUSINESS." 
BY PQST-SfCONDARY ACCOUNTING STUDENTS 



5 -• 
4,. 



} 

Eltjjhajgd i 




(3.5)0ther ^ (Politics) 
. {3.5)RepubicanrVpenK)crat'V. 



1 
» 

i 



■3-- 

-0 



rat- : ! 



* Other 



- Mormon I 
\ Female (Sex) 



(Reliaionji 




ERIC 



.JE^Ralio:.. 5.S316 
C.05.,l,373)=3:.84 

.-...-^ ..L._i..j_ 
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^.^♦^SIGNIFICANT "three-way INTERACTION BETWEEf^ SEX, POLITICS, AND RELIGION ON.' 



"THE SOCIAL RESPONSIBILITY OF BUSINESS" 
: BY BUSINESS PERSONNEL " 



r 



fstirnated 
Means 



5-. 

r 

* 4-. 

* 2-. 

- Iv. 

~0 - 



• 1- 



Estilna-ted.: 
Means . 



• 5.-- 

■ 3t 
2 



-- 1 
r 

" ! 

i 



0 



1 




(3.3)0ther T^olitics) 
(2.96)Republican & Democrat ^i^f 



=4- 



Other . Mormon (Religion) 

Male (Sex) 



■ (3.2) 1 

. :(3.13)* 



(3.1) Other (Politics;) . 
( 3. P) Republican &; Democrat' 



1 



h- 

Other 



4- 



er ^ Mormon CReligiion) ■; 

' Female (Sex) »- ' . t 



r 



• Fl-Ratio, 4.55:79' 
;(|.05,i,329:)'=3'.84 



I ! 
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"SllGNlFICffNT-THREE-WfiY INTERA^ION BETWEEji SEX, POLITICS, AND -RELIGION ON 
■ ."THE SOCIAL '^iESPONSIBILITY OF BUSINESS^' . ' 
... BY COMPOS'ITE Or'ALL "GROUPS ... .'l' 




(3.35). 



( 3^2)£th er ' (PbJ i tics )s . 
' ( 3 roiffepubl li'ca n "Sr ' 



+■ 



+ 



! ". 1 : "l 

Other ' ' Mormon (Rfeli^ioh) { 
_ . Male (Seky 



' i(3.?) 



(il)pth^r . •. -.(Ppimcs) 
■ .(3tl4pepub1 [jjcan ai Dettyrcratj- 



Otfer Moqnon' ^ j^Jp.e,l igiion|) 'i 

Female (Sex) „ 



ERIC: 



■I • :\ 



I 



127 

"134 




^ QUESTION NO. 40. 

High School D.fe, -Students 

More cpmpetition between companies 
Make more* products available to the* public 
Raising prices means people want more wagesl Get itl 

Stop excessive government regulation. Do away with the current welfare. State 1 
Don't send^oods to other countries. Don't trade with Russia and China 
Reduce wages 

Keep money flowng constantly 

Overcome ttie unemployment problem ^ , wi*. 

Get government out of business except to- insure f^r practices! 
^}\e}p the poor 

Every person equal with no money system 

Have everyone do their, share to help^ Not just some-. It has to be the 
efforts of everyone . * 

Stablize prices and wages 

tick therip-affsi out of the government • ^ , ^i 
Change the money system- ' * - . - 

To j^in together as a society and work together not against each other 
Cut taxes on^all government spending 

Trust uiore.in God * ' . 

With low prices there are low wages. Wages shoUld be a little ahead 
Havea respectable government and' honest businessmen^ - - 
Lower wages, prices, and raise quality 
Stabl ize -wages and^pr ices 
Cut back wages and^Tedirce prices on- produtts 

^ 9ost Secondary Accounting ^Students 

Lower^taxes through more effective spending of tax monies ^ ^ 
Get people off, welfare andJjBtJthem find| their own dollars 

Have less greedy people /' ' ^ ' ; . 

Control the government ' i 

Increase competition * . ^ 

Less goverlnment control 
GreateF efficiency 

Allow free enterprise system to operate freely—no government control 
Work harder ' ion 
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Educate both labor and' management towards holding down 'the spiral 
Shoot of the' people . ^ 
New Inventions 

Encourage more competition between businesses 
More competitive market 
Increase individual pride in workmanship 
Reduce profit or better distribution of- profit 
Change system and government intervention 

Stop regulatory and licensing by government. Let capitalism work 
Get eyeryone^working at something 

Price freeze, but an increase in salary for the labor class peopl 
a salary freeze for the uppefclass 'group . 

Put in i whole new body of government'' officers ^ 

Reduce taxes and stimulate the economy. , ^ 

Reduce taxes and increase government spending 

The United order- if all worked together 

.Stop government spending to a greater degree . - - 

Get rid of government intervention in business"' \^ ^ 

Cut government spending 

Maintain wages; increase worker output and responsibility 
Educate tha people 

e 

Cut the tax pirate 

Letbusiness run itself, no government . 

Follow the welfare prograirTof the LDS Church 

Stop inflation \ ' -r 

Impeach Carter ^ 

Increase quality of production and reduce waste 

Stop inflation \ ' ' ' - 

let pricing mechanism, in free market work unhampered 

Make more and better products • * ^ 

Increase the importance of education v ^ 

Decrease. wages and prices, that way lowering cost of .JLiving 

Get- lazy off welfare and decrease taxes so our income i5N|nore 



Honesty and hard work ^ 

Private Citizens ^ ' . 
Decrease unemployment. 
Honest value on product/labor 
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Make people want to work 
Competition in private industry— create supply and demand- 
Increased employment and increased productivity /j^""" [ 

Stop inflation by responsible goveri^ment spendipg within budget and putting^ 

currency upon sound basis ' • ^ ' ^ 

Eliminate government deficit spending* . Eliminate bureaucratic government 

Teach people to do their own thinking 

Unity and loyalty between employee an^ employer'^ ^ ^ 

Increase integrity, personal—take pride in good work 

Decrease unemployment ' * . ^ 

Being honest . . . ^ o 

Educate people to live, better with less 
Raise moral standards 

Decrease taxes; get government hands out of peoples lives I • . 

Hold wages and prices still for a time . . ^ * ' 

f\oM wages and prices for a time - . ^ 

Get the' government out of business and the increased productivity VilJ raise 
It— there is no othir way 

Get government out of business and leave to individuals - 
Educate . 

LoWer unnecessary government s^pending and t.axes . * , 

Stapl^ize (sic) wages and prices , , ^ - 

Get every one^ involved and inters tood (sic) 

Increase exports, decrease imports - ' * ^ * ' 

More and better competition policies 

To keep government regulation out of-^business ^/ ' ^ 

Change the attitude of management, government and professions that they 
must make at least 100 times the RMS (amily income or be regarded a failure 

Hoh^t days work for an honest days pay ' , 

For businesses, labor and government to h& fair and honest 



Business Personnel ^- , , \ • ♦ ' 

•Improve the competitive system,^ such as break Qp monopoly power 
^ Education— raise level WnnT peoples / 

Government live within its budget to' stop ^inflation " ' \ 

Stop population from growing '• j . ^ „■ ^ 

Control inflation while maintaining nearf'fuiremployment 

Remove shackles from 'free -enterprise system . * / . 

Less government control^, permft more free enterprise 

ERIC ' -^^^ 



Checkxojfruption of business and; government . ^ . ^ ^' 

Gef einployees to pu>l heads out of and w6rk for what they get ; ^ 

V V ^ •Getting more people working and less on welfare 

ExpoHs * " ^ • . ^ 

Reduce .unemployment' • 

^Reduce i&aist (waste?) 

\^ Control inflation and risimg cost of l^ing 

Get the federal government out of all bu'sines^esVcease all wage anti price 
'controls; reduc^e'-governnfent function to that of protection of life and property 

" ^ ^ How high do you needl We have highest Jn World--we may need to lower- it and 
. -share* - • • , / 

Overhaul the, entire econcfmic system " ' 

Improve qualityjeof products " : ' * , 
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. ' _J3UESTI0N NO. 48«» ' . ' ■ ■^ * ' 

• ' '■. r 

High School D.E. Students ' • • . ' . - 

The people themselves ^ ^ \ . 

\ The people or public ' ' ' • 

The people themselves ' ' . , . . 

•Ku Klux Klan * , - * . ' . ^ 

Hard WQrking American ' ' , ^ , 

Everyone that lives and works in America contributes something \^ ^ 

Thetindividual ' • , • ' • ' * 

Churches.. ' ^ ^ ^ 

People in^'community . * ' • ' 

The ind-i vidua? himself 

The common* worker ' - ^ , . * ^ . 

T4^e man himself working hard to satisfy himself 

Post Secondary Acco unting Students • % , . 

' ' ' . — ' • 

Our faith in God , i- . .v 

Hi^hnnoral standards" and ethics . . ^ 

Individuals 
Individual incentive 
Indiviclual effort 
Religion 

Integrity of all people * - ^ * 

productive, efficient citizens * 
'Righteousness , ' . 

The people * • ' \ ^ 

The individual 
Workiiig citizens 

Attitude of the people. ^ ' - 
People and their attitudes,. desVres and 'determination|b|^ 
Spiritual and moral commttment ^ . . 




Private Citizens ' \ • ' • ^ 

, The people z * , ^ t . ' 

Personal opportunities ^ ^ ' . . * - • 

The people^themselves; 1, . 2, +3 are seeking the destru^qjtion of^the people - ^ 

^' '"-Thejryliviau^ ' - ^ ^ ^ \ 

O 'individual efforts of great men and women ^ - - ' x 
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People and common workers *^ 
0^ Individual worker * 

A feWgivic minde(l indi\iauals 



- Business Personnel 
. ^^^Science community 

' It sure isn't -the government ■ • > ^ 

; Special Interest groups (ie., NAAfcP, Sierra Club) 
Free enterprise,. 

Morality , . ) • 

People's- ingenuity r 
Indivic^ual incentive ':o get ahe^rtK^ 



The individual 
Th^ndividual person 



/ 




036 ' 
QUESTION NO., 49 • 



High School D.E. Students i 
Influence gf communl cation networks 
Liberal socialist moveipent ^ 



iGovemnient don't-care or give a dame tsic) but to mdke money 
_ Too much governmental power is bad 

People not wilVIng to bettjfer. themselves - , ' 

• Individual greed ^ • • 

American people who have no respect for this great country 
Bums ' * , ^ 

People who can work 'but won't " ' 
Unejmpfoyment and welfare 

Gonmies ^ « ' ^ ' 

^ The press • , , ^ . . 

Going against moral obligations ' 
People who don't care ' * 

^ ' People not working together' • ' ^ 

Post Secondary D.E. Stud^ts^ 
. Shortening the work week \ * • , 

Moral dexay ' . ' * 

Union's, soc.i^l;jsm,^the adversary ' _ ' 
Crime / 

Government -control their hand in everything ' 
Apathy * • 

Constant gpvernmenf intervention ^ 
Liberal organizations ^ - 

\ PopuUtion expansion - • ^ . ' • 

Inflation ' , • , 

Lack of concern, by the majority of the American people 
Jfilf^re^ ' _ \ , _ . 

' Untrustworthy indiv>duals - . . 

, . . - "I ■ , • . ^ - ' 

, - Ignorance of .the TINSTAAFL principle • 

- Degrade In mqrals . ' ^ ' . 

I have it in for organized Tabor ^ / 

Government controls ' '' ' . 

O Carter . 
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Red tape 

Socia*14sm 

♦ . * 
Carter • 

Socialism 

"•Regulating intense government- 
Dishonesty ,^ 



People becoming lazy or complacent or seVfish 
Demotivatioh of indiv^i duals M 
Combined government and bugjness ' 
^ Having a big welfare Society and apathetic 'attitudes 

Private Citizfens' .' ■ ' ' 

Apathy 
Coiranunism 

> Government becoming too involved 

' Immorality of individuals and dishonesty 
^^^Tbe teachings of one- worldism^ in our schools 
tfack of morals T • 
Communist parti-es ^ " , ' 

Moral decay , 7 , ' ' ^ ^ > 

Idle people ^ , ^ | , ' "^-r 

• Greed - 1 

^ How each of us governs ^iJrselves ^ . ^ 
^ Too much government cont^jjl ^ , » " . ^ 

^' ■ Lethargy on-all Tevels 

1;^ ,K" Credit charging .\ - • ' ■ ; 

^ , ' Grfeed ^ - 

Waste in" 0.11 levels 
, Apathy • " . 

' Too much government protection ^ 
. • Eroployee dishonesty 

Anti -American organizations ^ 
•»* • • Government control? - v % 

Apathy ■ ' * • 

• Indifference " ' ' 

Apathy " " . • , *^ • 

\ Invirenient. (sic) groups ^ 
Money .mani pul ators 
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. • ■ • < ■ .-h*-^^^ » ' ■ ■ 

Education "is the only asset tojAmen'ca's .progress 
Lack* of education . ' • 

Busines's P ersonnel. ' f 

^ - • ; 

Public's lack of education-apathy and ignorance 

: Welfare and Socialism , , 

Organized religion tr^jing to bring forth the Unttei^ Order 

• w^^'X^ndency to parasitism 
\ The Mormon Religiorr^ ' ^ ^. ' 

Control held by special interest' groups over UwrnakeVs 
Poor education , ^ 

Individual lack of effort^ • / ^, . / 

Corruption and disho.nesty at all leyels , 

^ 

• , - Government give away programs 
Government give-aways and deficit spending- 
Falling apart of the famil/y 
Ignorance af the people - 
Ci|j|en aps^hy ^ /j 

• Small radical groups of individuals 
Welfare \ V 

Too much of any one of the above mentioned ' ' * 
Radical groups • ^ v \ / 

• - High paf and lack'of hard w^ ' 
The inability ^Lt^^e' nationjter'- handle large scale disaster 
Weather, popufamoff^ apkfhy • , x , 
Combination of, la^or and government ' 
Peinnissivisra 

^ Communism, apathy . 



/ 




^ / 



1^ 



0 
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. ■ T^"" ' .IqUESTIOn/nO. 57 
Post. Secondary tX. Students . 



.Anarcho-capi tal isnv 

Private 'Citjzefis • 
Free entermnse t , 

Free enterprise \ \ , - 

No government control s-rfree ^terprise regulates itself by supply and demanbs^ 
Free en:^erprise ^^---^'^^ • ' . ^ ^ ^ ^ 



^ Business Personnel , 

.Barter system . ^ 

; One where we all )f^5*^lr- together 

Pure capita/lisnr without government aid to busines, e.g., no tariffs, no us( 
of injiinctjons', no military contracts, ^and other aid^^ to business. • Let 
business ^'ruly compete. 

r-Agrtanism (sic^ 




C ..**^*/ QUESTION NO. -46 5 , \ . . 

rP.gl "S^^ntS" * l< ' ^ 
I think the government takes' a: lot *f'^t--at least tries to 



Private, Citizens , 
^: paid employees represent 
By various goyernment^le' 
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. . QUESTION NO. 6 " . ^ 

Port Secondary D>E>> Students ' . .. ' ^ ' 

Irrelevant! Common lawbrdpe^rty rights are ^Aiolactedr-a reversion to common 
would internalize these/costs ^^^V^'^' 

QUESTION NO. 7 ^ ^ * 

Private Citizens - " . 

Let competition reign--bis[ cqjjpanies can't hurt anyone 

•QUEST^ION NO. 13 . , 

Private' Citizens ' * . - • 

Businfess pays the whole bill 111' 

QUESTION NO. 14 : ^ 
Po'st Secondary D.E. 'Students • ' • ■ ' ' « 

Government is becoming a protection racket and out of expedienc/y, business 
is obeying the laws • , . ■ .• - 

,] -/QUESTf0W-?^0rl6 r ■ , ■ 

. Business Personnel - . ' / • . 

No one is • • ' • 



' ' , QUESTION NO. 17 ^- 
Poat. Secondary D.E. Students 

■ ■ V ' ♦ 

Taxatfon is as archaic as slavery ^ 



^QUESTION NO. 18 

Private Citizens 

Honest union's yesl Union' Labor Monopoly nol 



\ ^ , QUESTION NO. 22 ' , ' _ 

Host Secondary D.E. Students ; ^ ' • • . ♦ ' 

Yes, they Haveo't had the backbone nor th'e knowledge to protect" their own rights 

■ - • % V 

QESTION NO. 30-32 

Private CUiz^s - # . . . . 

Mtfstpf these^people are socialists but.'don't know it ; . 

« ' ' ' ' ' ' 'J • ' ^ ■ #^ 

■ \ " " > QUESTION NO-. 32 . ^ ' (/ 

Private Citizens - . ; , ' ' 

• '/ Minorities should learrj to pro^&^y help themselves' *> ' . 

Business Personnel 

— , "> 

At the. expense of the, majority . .. ^ • o , 

QUESTION. NO-. 34 o 
• Pri vate Citizens - • • . ^ . - 

Get the government^out entirelyl 1 1,." ^ ^ . 

QUESTION NO. 38 . . - ^ 

Private Cituens \, ' ^ - • ' . 

^ ' We' haven't had good government jjnce 1932 " ' - 

• QUESTION NO. 39 • . '"^ ' ^ 

Private C itizens 



^ 



Business .win 'always^have good influence when left along 

^ QUESTION NO. 41 

Business Personnel . ' * 



/ Much depends^on whether business is a small business inter^at, oligopoly, 
monopolyv etc. ^ ^ ' " . 



Business Rer.sonnel 



QUESTld^O. 43 



/ 



Prices are a residual. And the' llvel' is optimal if the system is compe'titfve 
and has certain .'controls from government to control abuses. - Whether h/igh or 
^1ow.,. by itself isjnot a iiror:a^--tssue— not at all m r J* 



It* 



QUESTiOM NO. 44 * , ^ 

Business Pergonnel , > . 

much as the public will give 

Absolutely as much as can be realized— withdut environmental damage or-adverse 
social effects- 



" J , QUESTION NO. 47 

Privsjie Citizens— ' " ^ * v 

A combination—entitled to profit but honest tax- should be paid 

After capital is pai'd for, balance should be distributed\^etween employees • 
and executi vey~~^ : ' . 

Business Personnel * ^ ^ ' ^ ' ' : 

The largest portion of a company's net pr?ofit is distributed to the owners 
and reinvested in. expansion, -but^the actual distribution wouW-deppnttnon the 
nature of the business and its needs and goals/ Some businesses must' reinvest 
heaviTy, such &s an expanding firm. But others better established do not have 
as greai a nee^ for it. -Arid-there are other considerations, too* ^ - 

QUESTION NO. 53* ■ , ; 

Private Citizens / . ^ ; ^- ' 

utterly completely reasonable • ^ - ^ 



^/ ^ QUESTION NO.^ 54 * ' . . ^ 



Private Ci.tizens ^ 



Competition takes care of this 
Business Rersonnel - 



Controls on wages, prices, profits^ etc., are stupid and really foul things 
up. But controls on monopoly power and utilities and pollution are very 
needed. And they certainly affect ? " . 

Govecnment controls are needed, but not as much as we already have 



, * QUESTION NO. 61 ^ ^ . ^ 

Private> Citizens ' • 

It's not tlie business'* business ^ 

,, ' QUESTION NO. 62 ' ^ - 

Business Personnel — - ^ . ^ 

I fegl the keynsi\in economic: system is an affront td the Ffee Enterprise system. 
It is a' fraud.. 
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QUESTION NO, 66^ 

/ Private Citizens 

— = ' y 

X Government ;1s causing poverty • ^ 

\. ^ ' 

' QUESTION NO^ 72 

Private Citizens , • ; - ^ 

Burden of this is on employer 

t 

« • ' . _ QUESTION NO. 76-17 

Business Personnel • ' - 



Labor is causing the inflation 
Extra. .Comments 



I -favor a neo-social -cooperative type of government— 'one free of the ieb'ileSting 
(sic) effects pf-prejudice arid 'favoratism. .This entire questionnaire is an 
obvious farce— a show of polling procedure. The obvioQs purpose of its leading 
and slanted questions was to have the ,common*.person admit to knowing very little 
about government and busines? and being taught like a child by big business; 
or to have the more knowledgeable public expres? their "yes or n^^^cepts 
only fo be-cut down Ja^vour over.-reactionary,. hard-hat, flag-wavin^g zealots 
who believe in ev^t^thin^ I am opposed to. I will not be indoctitinated by such, 
trash. \ ^ ■ 

\ ' • * • ■ " 
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